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Produced by Nicky Kyan 
70 million career album sales worldwide 



I 




Con t Bjits 




IPPRONT 

7 SAME TWANG. 12 Retail Track 

NEW FANS Can Ifl On The Road, 
country radio keep Garage Rock 

up with shifting 2Q Latin 

demographics? 21 Digital 

12 Global. The Entertainment 

Publishers' Place 22 Q&A: John 

Ifi The Indies. Making Stagliano 
The Brand 

FEATURES 

24 JEKiNY FROM EL BARRIO i-io 
embraces her roots with Latin-themed film and 
TV projects and a collection of romantic ballads, 
the first Spanish-language album of her career. 

28 THE SHINS CHANGE THEIR LIFE 

Sub Pop's biggest release ever means a turning 
point for the band. 



31 



D Admirers pay tribute 



to a music business mayerick. 



40 



MUSIC 

37 Keep ON KSKPING 

ON staples takes 
inspiration from civil 
rights era for Anti- 
debut. 

M Pilnhal Pnkp 

40 Classical Score. 
Rhythm & Blues 

41 Higher Ground 
4? N.qt.hvillp Srpnp 
43 Rpvipwt; 



IN KVEHY 
ISSIK 

6 Opinion 

45 Ovpr The Cniinter 

4?; Marknr WAtrh 

4fi rh;irf; 

63 Marketplace 

65 Rarkhpat 

66 Inside Track. 
Executive Turntable 



ON THE COVER: Photogfaphy by 
Markus Klinko & Indrani 

Fashion Stylist: GK Reld 



360 DEGREES OF BILLBOARD 



Conferences 

MOBILE LIVE 

Billboard's Mobile Enter- 
tainment Live— the official 
conference at CTIA— takes 
place March 26 at the 
Orange County 
Convention Center in 
Orlando, Fla. For more, 
visit billboardevents.com. 
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MUSIC & MONEY 

Billboard's 2007 Music & 
Money Conference, set for 
March 1 at the St. Regis 
Hotel in New York, is the 
premier event for the 
music industry's decision- 
makers and entrepreneurs. 
For more info, visit taill- 
boardevents.com. 



LATIN MUSIC AWARDS 

The Billboard Latin Music 
Conference & Awards land 
April 23-26 in Miami, unit- 
ing more than 1,000 
industry executives and 
culminating in a star-stud- 
ded televised awards 
show. For more, visit 
billboardevGnts.com. 
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THE JADED INSIDER 

Rick Moranis channeling 
John Mellencamp? A 
fantasy set list for the 
rumored reunion of the 
Police? Get those scoops 
on the Billboard blog, 
which you can find only at 
jadQdinsidor.com. 
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The State of the Digital/Mobile Revolution 
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minds from the music, legal, financial and Wall Street communities for an in-depth 
examination of the financial realities with which the music industry is contending. 
Don't miss the premier event for music industry decision-makers, entrepreneurs 
and companies interested in providing funding for entertainment ventures. 
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Shedding Myths 



The Amphitheater Is Not A Cash Machine 



BY SETH HURWITZ 

Enjoy it now. Reality is coming. This 
chicken will come home to roost. 

The stupid money that has been tossed 
around at amphitheaters for the last sev- 
eral years in the name of tomorrow is just 
that — stupid. 

As I enter my fourth year operating 
Merriweather Pavilion, i am still waiting 
for the magic treasure box of money to re- 
veal itself that everybody is so convinced 
is there at amphitheaters. 

Are tliey places to print money? No ques- 
tion, on a given night, with a sold-out show, 
and people drinking like it's a sleepover. 

Otherwise, it's just another show. Any 
perceived giant windfall from keeping the 
ancillaries is certainly countered with yearly 
expenses, mortgage or rent, maintenance, 
year-round salaries to keep good people 
there, improvements and everything else 
that if you don't pay attention to. you won't 
be keeping that shed for very long. 

With the leading promoter ( Live Nation) 
basically opening the bank vaults and invit- 
ing the agents in. and then exclaiming that 
business is wonderful, it's not hard to un- 
derstand why people would think other- 
wise. Business is so great that Live Nation 
is now selling off sheds (see "Shedding 
Sheds." page 11), and the No. 2 shed op- 
erator (House of Blues) capitulated, re- 
cently selling itself to Live Nation. CEO 
Michael Rapino is the best Live Nation has 
ever had, and he's doing what he can. and 
even still there has been a merry-go round 
of executives at the top since promoter 
consolidation began. 

I hear, "Oh. but you don't understand. 
There are streams of income that you just 
don't even know about." And Santa Claus. 
And the Tooth Fairy. And agents that want 
you to make as much money as you can. 

Sponsorship dollars as a cure-all is a 
myth. But, for the sake of this ridiculous 
theory that sheds have some magic touch 
when it comes to netting sponsorship 



FOR THE RECORD 

In the Jan. 27 issue, in the 
BeatBox column, the new LCD 
Soundsystem album should 
have been identified as "Sound 
of Silver." 

In the Jan. 20 issue, the subhead 
to the piece "Grammys All Year 
Long" should have said "The Rec- 
ording Academy Hopes Partner- 
ships Will Expand Award Brand 
Beyond The Big Night." 
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windfalls, let's assume for a moment that 
it's true. WouJdn't this giant sponsor from 
another planet spend less money per 
venue in order to get a shed-wide spon- 
sorship deal.' As in quantity discount.' Oth- 
erwise, wouldn't it just negotiate on a 
per-venue basis? Why. that would be about 
as smart as someone selling one promoter 
a tour for less per gig than if it negotiated 
each deal separately. Are we suggesting 
that big-money sponsors are as dumb and 
lazy as certain agents? 

We have sponsorship deals at Merri- 
weather. Negotiated by a slick dude in New 
York who does this for a living. I know 
what's out there. It's enough to save you 
from a really bad stiff. Or maybe two nor- 
mal losers. That's it. And. again, nobody 
is giving away more money per venue to 
get a multi-shed deal; they would be less 
per venue, not more. 

Revenue from ticket rebates? Facility 
fees? Busted! The agents have already 
taken their share of those revenue 
streams by adjusting their deals accord- 
ingly. We as promoters need lo find new 
ways of hiding money to replace those in- 
come streams. 

Is the shed problem curable? Yes. 

It's simple, really. The problem, as any- 
one who knows me is sick of hearing 
about, is bad shows. Too many of them. 
They will eat away at any real income 
streams, let alone vague, mythical ones. 

At the recent Billboard Touring Con- 
ference, there was much discussion of 
how to nil up seats for shows that peo- 
ple aren't buying. 

Here's an idea: Don't boofc them. 

There is not a problem with business. 
There is a problem with the industry. There 
are too many shows. They clutter the ads. 
They take tickets from other shows. Why, 
if one were to look at what shows were 
being booked, one could get the impres- 
sion that people were booking whatever 
shows they could get their hands on. 

But, of course, that could not be possi- 
ble. Why would someone do that? Oh, 
right ... I don't understand . . . there's 
just tons of money coming in from all di- 
rections at amphitheaters, and the more 
shows there are, the more of that money 
gets delivered by the truckload. 

Of course, if one wanted to keep up the 
impression that the system was working. 



then one couldn't afford to let those grosses 
and number of shows decrease, lest people 
suspect that tliere was a downward trend. 
So let's just keep booking those shows while 
we figure out how to make it work. 

It will not work. Amphitheaters are 
profitable if run right and shows are 
bought with discretion and sold smartly. 
Otherwise, what are we saying here? Buy 
every show you can, pay whatever you have 
lo to get it booked and you'll make lots of 
money? Does anyone really believe that 
to be true? 
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submissions published shall become the sole property of Billboard, which shalt own 
the copyright in whole or part, for publication. 



For our industry to become truly 
healthy again, promoters need to start 
buying talent like they are individual en- 
trepreneurs again. The problem, of 
course, is that they are not. While this idea 
of it being a factory where you can place 
one phone call and do all your shopping 
may appeal to acts that don't think they 
need help, it does not serve the ones that 
do. And the problem there is that no act 
thinks it is the one that needs help. Help 
from real promoters. 

Of course. I am a genius and everybody 
else doesn't know what they are doing. I'll 
just wait here while the rest of the world 
figures that out. While I'm counting all 
those big piles of dough. 

And there are weapons of mass destruc- 
tion in Iraq. 

You can't negotiate reality. • ■ • ■ 

Seth Hurwitz is co-owner of independent 
promoter l.M.P. and the 9:30 Oub in 
Washington, D.C.: operator of Merriweather 
Pavilion in Columbia, Md.: and manager of 
live appearanas for Thievery Corporation, 
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LIVE NATION 
RESTRUCTURES 

Live Nation has 
consolidated its North 
American music 
operations under the 
leadership of Bruce 
Eskowitz, who has 
been promoted to the 
newly created 
position of CEO of 
North American 
music. The 
reorganization brings 
Live Nation's North 
American concert 
promotion, venue 
operation, and 
sponsorship and 
alliances businesses 
under a single 
division. In his new 
role, Esl<owitz. 
formerly president/ 
CEO of Global Venues 
& Alliances, will direct 
the North American 
local and national live- 
music strategy, 
including concert 
promotion, venue 
management and 
sponsorship/alliances. 

>> NARM, ROCK 
HALL UNVEIL 
•200' 

In March, NARM and 
the Rock and Roll Hall 
of Fame will launch 
the Definitive 200 
campaign aimed at 
promoting the most 
commercial or 
critically successful 
albums in history. The 
albums on the list— 
which should be in 
everyone's music 
collection, according 
to the two 
organizations— will be 
highlighted at retail 
stores nationwide. The 
promotion will be 
enhanced by artist 
appearances and live 
performances. 

>>>FAT JOE 
SIGNS WITH 
REACH 

Reach Global Music 
Publishing has inked 
Fat Joe to a 
worldwide publishing 
agreement for the 
songs on tho rapper's 
current album, "Me, 
Myself & I," released 
through Terror 
Squad/Imperial/ 
Virgin. New York- 
based Reach Global 
sports an urban 
roster that includes 
Public Enemy, Remy 
Ma, Pete Rock and DJ 
Kid Capri. 

continued on >>p10 






Digital Dollars 

MIDEM's big theme: 
Money from Web 2.0 



Too Many Trophies? 

BRiTs lead a loaded 
pack of U.K. awards 



Natalie on NBC 

Cole's 'Studio 60 on 
the Sunset Strip' spot 



Midnight Special 

Late-opening events 
return to indie stores 
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John Stagliano on 
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when country KZLA Los Ange- 
les flipped to a rhythmic AC for- 
mat last August, alarms sounded 
in the countr)'' music radio and 
record communities. Los Ange- 
les joined New York, which has 
lacked a country station since 
2002, and San Francisco, which 
bowed out of the country game 
in early 2005, as the third among 
the top five markets with no FM 
country outlet. (Mount Wilson 
FM Broadcasters recently flipped 
two of its Los Angeles-area AM 
stations to country.) 

Among the reasons for the 
KZLA switch: It's increasingly 
difficult to succeed with country 
radio in a market where Cau- 
casians carry less and less sway. 
A 2006 Arbitron report estimated 
dial only 5.4% of country radio's 
nationwide audience is Hispanic 
and 2.3% is black, while 92.3% 
of country listeners fall into Ar- 
bitron's "other" category (which 
includes Caucasians and Pacific 
Islanders). But in recent years. 
U.S. Census figures show, the 
Hispanic portion of Los Ange- 
les County's population (which 
grew to 44.6% in 2000 from 
37.8% in 1990) has passed up 
the county's non-Hispanic white 
population (which slipped to 



31.1% of the total in 2000 from 
40.8% in 1990). 

At the annua! Country Radio 
Seminar, to be held Feb. 28- 
March 2 in Nashville, Edison 
Media Research and industry 
trade group Country Radio 
Broadcasters will present results 
of a collaborative study of the re- 
lationship of Hispanics with 
country radio and music. And 
meanwhile, with demograph- 
ics shifting across the United 
States, country radio will have 
to adapt if it hopes to maintain 
its role as radio's top format (As 
of December 2006 there were 
2,047 country stations in the 
United States, according to M 
Street lournal. News/talk was 
second with 2,007 stations.) 

While most country stations 
continue to focus on their de- 
clining core, at least one has 
been more aggressive when it 
comes to attracting Hispanic 
and African-American listeners. 
Since the former comprise 46% 
of the 12-plus demographic and 
the latter another 20%, Miami 
might appear to be a bad place 
for a country station. But WKIS 
(Kiss Country) has aired the for- 
mat for more than 25 years. 

Historically. Arbitron has 



tended to rank the station No. 1 
or No. 2 in the market among 
non-black/non-Hispanic 25- to 
54-year-olds, according to PD 
Bob Barnett. But the market's 
ethnic composition. Barnett 
says, weighs heavily on deci- 
sions made at WKIS. "With zero 
exaggeration, it's a factor that 
impacts everything we do in pro- 
gramming, promotions, mar- 
keting and sales." he says. 

A dwindling white audience 
makes attracting new listeners a 
necessity. "With the ongoing 
white exodus from South Florida 
— a near 20% decline in whites 
since the 2000 census was imple- 
mented — the challenge before 
us is to replace relocating white 
listeners with Hispanic/ Latin lis- 
teners." Barnett says. 

It's not easy to do. "There ap- 
pears to be a very vocal bias 
[and/or] prejudice that exists in 
South Florida among whites 
who feel that the Hispanics have 
'pushed' their culture and lan- 
guage on everyone else." Bar- 
nett explains. Thai bias makes 
it difficult to reach Hispanics 
using the WKIS airwaves, he 
says. "For example, we can't 
even do bilingual IDs without 
significant listener backlash." 



The station's marketing ef- 
forts are "stealth or street-level, 
so as not to anger the loyal core 
users," Barnett says. 

He is also reaching cut to the 
Hispanic audience through 
music. "We're attempting to make 
the music mix more Hispanic- 
friendly without disenfranchis- 
ing the core." he sa>-s. " It becomes 
a very delicate balancing act 

"The Hispanic listeners have 
little to no history in the format, 
so older songs aren't as popular 
with Hispanics." he explains. 
Likewise, he says, traditional- 
sounding country is less popu- 
lar with Hispanic listeners than 
the pop leanings of Shania 
Twain and Faith Hill. 

The good news, according to 
Barnett. is that Cuban- 
Americans and many South 
American Latins who have re- 
located to South Florida have 
a profile similar to country lis- 
teners. "They're very family- 
oriented, hardworking, 
spiritual and patriotic. The 
themes in country music aren't 
foreign to them. 

"Now that we're getting into 
the second and third generations 
of Latins, it appears that the as- 
similation into American culture 



is slowly taking place — as is their 
interest level in country music." 

And what of Nashville's his- 
torically lily-white record labels? 
Might they add non-white artists 
to diversify their rosters? "That 
just isn't the way it works." 
Warner Bros. Nashville chief Bill 
Bennett says. "If you find some- 
one with real quality music, you 
don't care what ethnic back- 
ground they're from." 

Bennett adds. "We have Cow- 
boy Troy and Rick Trevino, but 
not because they're ethnic. We 
have them because they make 
great songs." 

Barnett, not surprisingly, sees 
things differently. ■■ I think the de- 
gree of difficulty in marketing a 
black or Hispanic or Latin artist 
to country radio may initially be 

too unfamiliar and too over- 
whelming for most on Music 
Row." he says. "The labels are 
more likely to choose the path of 
least resistance, but there may be 
an opportunity for a renegade in- 
dependent label to take that risk. 
The potential payoff could be 
huge, but obviously not without 
great challenge." 

Additional reporting by Wade 
Jessen in NashvilU. 
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CONGRATULATIONS TO 



SIX GRAMMY NOMINATIONS 



♦ PRODUCER OF THE YEAR, NON-CLASSICAL 

ABOUT YOU 

MARY J. BLIGE FEATURING WILL. I. AM 

BIG GIRLS DON'T CRY 

FERGIE 

DAMN GIRL 

JUSTIN TIMBERLAKE FEATURING WILL. I. AM 

I AM SOMEBODY 

SANTANA FEATURING WILL I AM 



I LOVE MY B. 



BUSTA RHYMES FEATURING KELIS & WILL. I. AM 



MAS QUE NADA 



SERGIO MENDES FEATURING THE BLACK EYED PEAS 



TIMELESS 



SERGIO MENDES 



♦ BEST URBAN/ALTERNATIVE PERFORMANCE 



THAT HEAT 

SERGIO MENDES FEATURING ERYKAH BADU & WILL. I. AM 

MAS QUE NADA 

SERGIO MENDES FEATURING THE BLACK EYED PEAS 
TRACKS FROM "TIMELESS" 



♦ BEST POP PERFORMANCE BY A DUO OR GROUP WITH VOCAL 



MY HUMPS 

WITH THE BLACK EYED PEAS 
. ALBUM OF THE YEAR 



FUTURE LOVE/SEX SOUNDS 

JUSTIN TIMBERLAKE; WILL. I. AM, PRODUCER 
♦ BEST MALE POP VOCAL PERFORMANCE 



SAVE ROOM 

JOHN LEGEND; WILL.I.AM, PRODUCER 






CONGRATULATIONS TO 




CONGRATULATIONS ON THE 

GROUNDBREAKING SUCCESS OF YOUR 

MONKEY BUSINESS WORLD TOUR 
AND ALBUM SALES 




101 HEADLINE TOUR DATES 

IN 25 COUNTRIES WITH 850,000 TICKETS SOLD* 

PLAYED TO OVER 1 MILLION FANS 

DURING A SINGLE NEW YEAR'S EVE PERFORMANCE 
ON IPANEMA BEACH IN RIO DE JANEIRO 



10 MILLION ALBUMS SOLD 

WORLDWIDE 



PLATINUM ALBUM 



IN 35 COUNTRIES 



#1 ALBUM 

IN AUSTRALIA, FRANCE, GERMANY, HONG KONG, 
MALAYSIA, MEXICO, NEW ZEALAND, SWITZERLAND, 
AND THAILAND 

FOUR SINGLES IN TOP 10 

THROUGHOUT US, AUSTRIA, BELGIUM, DENMARK, 
FINLAND, FRANCE, GERMANY, GREECE, IRELAND, 
ITALY, NETHERLANDS, NORWAY, SPAIN, SWEDEN, 
SWITZERLAND, UK, AND NEW ZEALAND 



2 GRAMMY NOMINATIONS 

IN 2007 WITH 11 CAREER NOMINATIONS TOTAL 
INCLUDING 2 WINS 

3 AMERICAN MUSIC AWARD WINS 

IN 2006 AND 7 TOTAL CAREER NOMINATIONS 

OVER 18 MILLION ALBUMS SOLD 

WORLDWIDE SINCE 2003 

• DOES NOT INCLUDE FIGURES FROM AUSTRALIA, EUROPE. OR THE UK 




MONTEREY PENINSULA ARTISTS 

A DIVISION OF PARADIGM^ 



f^ARADIGM 
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>>>RAGE, BJdRK, 
CHILI PEPPERS TO 
HEADLINE 
COACHELLA 

Bjdrk. the Red Hot Chili 
Peppers and a reunited 
Rage Against the Machine 
will lead the lineup for the 
2007 Coachella Valley 
Music & Arts Festival, to 
be held April 27-29 in 
Indio, Calif. The event will 
also feature a reunion gig 
from Crowded House. 
Additional performers 
include the Arcade Fire, 
Sonic Youth, Air, the 
Roots, Willie Nelson, 
Interpol, Manu Chao, 
Ghostface Killah and 
Fountains of Wayne. 

>>>GOOGLE TESTS 
VIDEO ADS 

Google is hoping music 
videos will boost its 
Ad Sense video 
advertising system. The 
Web giant has struck 
deals with Sony BMG and 
Warner Music Group to 
distribute their music 
videos on Web sites 
participating in the 
AdSense program. The 
labels are creating music 
video "channels" 
dedicated to various 
genres, which AdSense 
members can then 
embed in their Web sites 
along with Google's 
video ads. Revenue from 
the ads will be split three 
ways, with Google, the 
labels and the Web site 
all getting a cut. The 
offering remains in a trial 
phase only, with just a 
handful of AdSense 
members asked to 
participate. The AdSense 
video advertising effort 
began its beta test last 
September with 
videoclips from MTV 
Networks. 

>> MYSPACE 
MEXICAN SITE 

MySpace will soft- 
launch a local Web site 
for Mexico in Spanish, 
according to a 
company e-mail leaked 
to billboard. biz. The 
site's home page will 
feature two music 
artists every week, and 
those acts will receive 
prominent placement 
on the music page as 
well. Eight additional 
acts will be featured on 
the music page. No 
further details were 
available at press time. 
A MySpace representative 
declined to comment 
on the new site. 
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BY LARS BRANDLE and MARK SUTHERLAND 



CASH FROM CLICKS 



Attempts To Monetize Web 2.0 Dominate MIDEM '07 



CANNES — If last year saw the 
music business grappling with 
the possibilities of Web 2.0, 
then 2007 will be the year the 
industry learns to monetize 
those activities, according to 
delegates at the 41st annual 
MIDEM music conference. 

The conference was notable 
for a number of deals and 
mission statements 
from companies looking 
to turn the success of 
user-generated content 
and social networking com 
panies into cold, hard cash. 

The early-conference launch 
of digital licensing agency Mer- 
lin waved a wand over the in- 
dependent music community, 
and gave the conference its 
hottest talking point. 

Described by Beggars 
Group chairman Martin Mills 
as a "virtual fifth major," the 
nonprofit-making, privately 
funded project left some 
scratching their heads over 
its money distribution model, 
but was generally received as 
an exciting opportunity for 
the sector. 

" It's simply great for the in- 
dependent labels. And it's a 
positive thai they are bringing 
competition into the online 
market," said Peter Ende, pres- 




ident/CEOofEMI Music Pub- 
lishing Continental Europe. 

Digital issues dominated 
the panels, with independent 
labels calling for the aboli- 
tion of digital rights manage- 
ment (DRM) and seeking 
solutions for turning the pop- 
ularity of sites like YouTube 
and MySpace into ac- 
tual revenue. 

"This is absolutely 
the year in which in- 
P' creasingdigital income 
can overtake the decline in 
physical sales," said Richard 
Corbett, CEO of digital music 
marketplace Ricall, who an- 
nounced a conference deal 
with downloads Web site in- 
diestore.com. "The trick will 
be for companies to be aware 
of licensing opportunities on 
every platform." 

Interest in the digital sector 
is reflected in increased atten- 
dance for the pre-MIDEM tech- 
nology conference MidemNet, 
which attracted 1 ,322 visitors, 
up from 1,206 in 2006. How- 
ever, total MIDEM attendance 
declined to 9,452 delegates, 
compared with 9,798 last year. 

In an upbeat conference, 
where companies also looked 
to mobile phones or expansion 
beyond traditional national 



borders to increase profits, one 
panelist had a radical solution, 
should all else fail. 

"All we've got to do," Mush- 
room Music managing direc- 
tor Ian James declared during 
the "Small Rivers Make Main 
Revenue Streams" panel, "is fig- 
ure out a way to gel everyone 
in China to pay us 20 bucks, 
and everything will be fine." 

MORE FROM MIDEM 

■ The Big Deals: Licensing 
agency Merlin strikes first 
deal with Snocap . . . Phono- 
graphic Performance Ltd. 
completes merger with 
PAMRA and AURA, expands 
into European collections . . . 
Independent Online Distrib- 
ution Alliance completes ac- 
quisition of digital music dis- 
tributor Uploader. 



■ The conference's biggest 
dispute kicked off in Midem- 
Net's very first session, where 
Consumer Electronics Assn. 
president/CEO Gary Shapiro 
and RIAA chairman Mitch 
Bainwol clashed over DRM 
and legal issues. Bainwol ac- 
cused Shapiro of "making 
[the RIAA] look evil." Shapiro 
shot back: "1 don't make you 
look evil. The lawsuits you 
make against old people and 
kids make you look evil." 

■ Amy Winehouse at the 
British at MIDEM showcase 
was the hottest conference 
set, but artists also took cen- 
ter stage on the panels. 
Barenaked Ladies frontman 
Steve Page spoke about so- 
cial networking sites ex- 
panding his band's brand— 
and was spotted checking 



"CoritWerEteclronfcs 
AjOHMndent/CE^ 
dIRMHAPIRO. left, 
sparred with RIAA 
chairman MITCH 
BAINWOL over ORM. 



BY BRIAN GARRITY 



Capitol Improvements? 



EM I Group CEO Eric Nicoli isn't wasting any time put- 
ting his stamp on the company now that he's calling 
all the shots. Less than two weeks after throwing out 
recorded-music chieftains Alain Levy and David Munns, 
Nicoli radically revamped the label units that report di- 
rectly to him bymerging EMI'shit-starved North Amer- 
ican pop, rock and urban operations. 

The Capitol and Virgin labels are combining into a 
single unit called the Capitol Music Group, under the 
direction of |ason Flom. Andrew Slater is out after six 
years as president/CEO of Capitol Records. 

The shakeup is part of EM! Group's recently an- 
nounced strategy to deliver /1 10 million ($217 million) 

Current Market Share 

CCapitoO 



in annual savings across its business. 

But it doesn't affect all aspects of the music giant's 
North American music efforts. 

Blue Note Label Group president/CEO Bruce Lund- 
vall will continue to report directly to Nicoli. as will 
EMI Music North America COO Ivan Gavin and EMI 
Music North America CFG Colin Finkelstein. EMI 
Music Marketing president Ronn Werre, Capitol 
Nashville president/CEO Mike Dungan, EMI Christ- 
ian Music Group president/chairman/CEO Bill Hearn 
and Caroline Distribution GM/senior VP Bill Hein will 
all continue reporting to Gavin. 
The big winner is Flom, who joined EMI as Virgin 



his MySpace page mere min- 
utes after the panel finished. 
George Clinton delighted 
the crowd with tales of bar- 
ber shops and counterfeit 
money. And the Black Eyed 
Peas' Will. i. am revealed 
more than anyone— his per- 
sonal e-mail address, when 
he had to log on to his Musi- 
cane Web site on the confer- 
ence big screen. 

■ The best party was the Per- 
sonality of the Year event for 
Montreux Jazz Festival found- 
er and CEO Claude Nobs. The 
likes of Nile Rodgers, Sey- 
mour Stein and Harvey Gold- 
smith were in the crowd, while 
Nobs joined Randy Crawford 
onstage for the musical enter- 
tainment. 

■ Billboard itself enjoyed an 
active conference. Our 
MIDEM Masters Breakfast at- 
tracted a huge turnout of top 
executives. The conference 
also saw Billboard announce 
a new strategic agreement 
with Center Staging Musical 
Productions. The deal will 
see Billboard cooperate with 
the Burbank. Catif.-based 
company on discovering and 
promoting new talent, as 
well as producing music in- 
dustry events. •••• 



chairman/CEO in November 2005 after a long career 
with Atlantic Records. He now oversees the combined 
Capitol and Virgin rosters in the United States and re- 
ports to Nicoli. "jason Flom quickly demonstrated his 
leadership and artist-development abilities since he has 
been at Virgin. I am confident that he will take us to new 
levels of success." Nicoli said in a statement. 

Flom has his work cut out for him. EMI finished a 
distant fourth among the major labels in current U.S. 
market share last year and once again was the only 
major to claim less than 10% in current market share 
(9.2%). according to Nielsen SoundScan. 

Flom scored wins in the last year with Korn, KT Tun- 
stall and 30 Seconds to Mars, and Virgin's current mar- 
ket share is up (see chart), albeit slightly, during his 
brief reign. 
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4,5 (Virgin) 



FLOM 
STARTED iN 
200S 




1.7 I 



10 I FEBRUARY 3, 2007 



Cc| 




Iive Nal 
promo 
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ive Nation, the world's largest 
promoter and venue operator, 
is quietly putting certain am- 
phitheaters on the block, 
but the company main- 
tains the move says more about 
real-estate values than the am- 
phitheater business. 

In the years since most con- 
tempo rar)' amphitheaters were 
built, urban sprawl has reached 
the shed sites, making the land 
the venues occupy much more 
valuable than when initially pur- 
chased. Most of the venues date 
to the late 1980s and early 1990s, 
when land in the suburbs out- 
side major markets was less ex- 
pensive and noise less an issue. 

When Germain Amphithe- 
atre was developed in Colum- 
bus. Ohio, in 1993, for example, 
land at its location was valued 
at about S50.000 per acre, ac- 
cording to the Columbus Dis- 
patch. Now the paper puts the 
value at about S500.000 per acre 
ifdeveloped for retail. 

Germain is now one of four 
venues hsted by real estate bro- 
ker CB Richard Ellis. Verizon 
Wireless Amphitheatre in No- 
blesville, Ind. (near Indianapo- 
lis). Sleep Train Amphitheatre 
in Marj'sville, Calif (near Sacra- 
mento) and Starwood Am- 
phitheatre in Anlioch. Tenn. 
(near Nashville) are the others. 
They all have capacities of be- 
tween 17.000 and 20.000. and 
all will present full concert sea- 
sons in 2007. 

" Last year we announced that 
we had contracted CB Richard 
Elli.s to do a global analysis of 
our real-estate holdings on an 
alternative-use basis, or in other 
words, assess the value of the 
underlying real estate, not as a 
music venue." Live Nation 
CEO. North American Music 
Bruce Eskowitz says. 

Eskowitz says the current list- 
ings are the result of the Ellis 



evaluation. "Obviously. Live Na- 
tion is a live music company, not 
a real -estate company, and strate- 
gically we want to utilize our real 
estate in a way that creates the 
most long-term value for the 
company," he says. "In some 
cases selling the properties and 
redeploying the capital may be 
the best use of the assets for Live 
Nation. We've put tlie properties 
on the market to explore the pos- 
sibility further. This of course, 
does not mean the sale of these 
properties is guaranteed." 

I ndustry scuttlebutt abounds 
as to which shed or sheds, if any, 
might be next on the block. 
"Generally speaking. I expect 
there to be adjustments in our 
venue portfolio from time to 
time." Eskowitz says, adding 
that "adjustments" doesn't nec- 
essarily mean unloading. "We 
may bring a venue into the Live 
Nation family, like we did with 
the Dodge Theatre in Phoenix, 
which is a long-term lease, by 
the way. And. we may explore 
the sales of certain venues like 
we are doing with Marysville. 
Indianapolis and Columbus." 

Add Nashville to that list. 
Starwood was the prototype am- 
phitheater in the PACE Con- 
certs portfolio, a 17.000-capacity 
venue that in many ways opened 
the floodgates for amphitheater 
development in the late 1980s. 
These venues were conceived 
as an entrance for promoters 
into the venue game, allowing 
the risk-takers to share in ancil- 
lar>- revenue like parking and 
concessions that were typically 
ofTlimits in other venues. After 
PACE built several amphithe- 
aters. Cellar Door and other pro- 
moters followed. When Robert 
Sillerman of SFX (now Live Na- 
tion) consolidated the promot- 
ers in the late 1990s, a North 
American amphitheater goliath 
was bom. 



Louis Messina was president 
of PACE and was instrumental 
in that company entering the 
shed business. Messina, now 
president of TMG/AEG Live, 
says that without sheds, "our 
company wouldn't have grown 
the way it did. And when Siller- 
man purchased all the promot- 
ers, the first ones he purchased 
were those that had property. 
That's why some people weren't 
part of the big money roundup, 
they had no equity in anything." 

The early success of am- 
phitheaters was a double-edged 
sword. Messina says. "In one 
way it was great for us because 
it put PACE Concerts on the 
map, big-time. We immediately 




Current per-acre value 
of land at location 
of Columbus, Ohio's 
Gernnain Amptiitheatre 



became one of the top buyers in 
America and we had the purse 
strings. But in another way we 
ruined the business." 

Programming amphitheaters 
for a summer turned artists into 
"inventory." Messina says. 
"That's when the money started 
getting stupid, because the artist 
was nothing more than a vehi- 
cle to trigger all the profit 
streams: parking, facility fees, 
rebates, etc.." he says. "The 
artists realized it, and smart peo- 
ple like [manager] Howard Kauf- 
man started counting our 
money, ltdefinitely opened the 
doors to 'show me the money' 
and that's why we're in the state 
of the business we are today." 

Most sheds do good to great 
business in the warm-weather 
window. According to Billboard 
Boxscore, the top-performing 



Live Nation sheds in 2006 were 
Tweeter Center at the Water- 
front in Camden. N.|. ($22.6 
million gross. 542,541 atten- 
dance, 48 shows); Nikon at 
|ones Beach Theater in Wan- 
tagh, N.Y. ($21.2 million gross. 
367.233 attendance, 36 shows): 
and Tweeter Center for the Per- 
forming Arts in Mansfield. 
Mass. ($18.3 million gross. 
389.991 attendance, 29 shows). 

Conversely, the Live Nation 
sheds on the block performed 
less well: Mar)'sville ($3.6 mil- 
lion. 120.274 attendance. 12 
shows). Columbu.s ($5.9 million. 
203.014, 20 shows), Nashville 
($4.6 million, 183.630. 16 showfs) 
and Noblesville ($10.8 million. 
360,215. 27 shows). 

Asked if this performance 
was a factor in determining 
which sheds might be shed, Es- 
kowitz responds, "Thequestion 
we arc asking ourselves when 
selling these venues is. "Is the 
capital we could generate by a 
potential sale belter redeployed 
in other areas of the company?' " 

With the $350 million acqui- 
sition of House of Blues Enter- 
tainment last year and HOB's 
club network (and Live Nation 
CEO Michael Rapino's admit- 
ted desire to capitalize on the 
hot small and midsized venue 
market), and the need to pay for 
an aggressive buying spree in 
2006, moving some of the less- 
productive real-estate holdings 
seems a savvy idea. 

Even so, it appears Live Na- 
tion is still very bullish on the 
amphitlieater business, not sur- 
prising given the company owns 
and/or operates some 50 of 
them in North America and an- 
nually spends millions on tal- 
ent to program these venues. 

"Our show counts and atten- 
dance for the first nine months 
of 2006 were up in our am- 
phitheaters over the similar pe- 



The Tw/eeter Center at the 
Waterfront in Camden, N.J., 
was Live Nation's top- 
performing shed in 2006. 



riod in 2005. and I'm excited 
about the variety of acts we ex- 
pect to bring into the [sheds] this 
summer," Eskowitz says, adding 
that Live Nation is far more than 
just an amphitheater company. 

"As the world's largest con- 
cert promoter and a leading 
venue owner/manager ... we 
need to be connecting with the 
music fan on all kinds of levels, 
whether at the club, theater or 
large venue." Eskowitz says. 
"Having a diverse presence in 
major markets across the coun- 
try is an important part of our 
overall strategy at Live Nation." 

In other words, Live Nation 
likes to cut a deep venue swath 
in its best markets. For agents 
routing tours, losing a venue in 
a given market may or may not 
be a negative. Sometimes, many 
would argue, an act playing in a 
20.000-seat shed as part of a na- 
tional amphitheater tour might 
be better-served to play a smaller 
venue in a given market. The 
prevailing senHment for die con- 
cert business has long been that 
it's usually better to leave money 
on the table at a smaller venue 
than to have acts play in front of 
thousands of empty seats. 

The primar>' reason to con- 
sider the latter would seem to 
be financial. "I would imagine 
some agents would be un- 
happy if historically they were 
on the receiving end of an over- 
all tour deal, got overpaid in 
markets where they wouldn't 
attempt to sell hard tickets and 
[then] couldn't go back for 
more." says Kirk Sommer. 
agent at the William Morris 
Agency for such acts as the 
Killers and Paolo Nutini. "If 
Live Nation wants to slim dovm 
their shed inventory where 
they can't make money on ad- 
vertising, concessions and 
parking alone, they should." 

Arenas and other venues in 
markets where a shed may shut- 
ter could gain a competitive 
edge. If Starwood closed in 
Nashville, "l think it helps us 
put more events in the build- 
ing," says Hugh Lombardi. GM 
of the Gaylord Entertainment 
Center in Nashville. 

That said, a lack of an am- 
phitheater could cost some mar- 
kets concerts. "Some acts are 
destined to go to amphitheaters, 
that's how their production is 
set up," Lombardi says. "Like- 
wise, some are geared for arena 
shows. I just think this is a good 
market to play, inside or outside. 
Ifit's a quality event, people will 
showup." 
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>> SPIRALFROG 
EXEC SHUFFLE 

Reports have surfaced 
that the ad-supported 
free music service 
SpiralFrog lost the 
majority of its 
executive team 
following the ouster of 
CEO Robin Kent Dec. 
26. Tech news service 
CNET, citing unnamed 
sources, says at least 
five members of the 
management team and 
three board members 
resigned. The move 
raises strong questions 
over whether the yet- 
to-launch service will 
ever see the light of 
day, though the 
company said Jan. 24 it 
plans to launch its 
service In early 2007. 
Additionally, Jordan 
Levin, a former chief 
executive of the WB 
Network, was 
appointed to the 
company's board Jan. 
24. SpiralFrog missed 
Its expected December 
launch date. 

ZUNECANT 
SHARE ALL SONGS? 

Is the key feature of 
Microsoft's Zune 
digital media player a 
dud? Touting the Idea 
of "connected 
entertainment," 
Microsoft unveiled the 
Zune with a strong 
emphasis on users* 
ability to share songs 
with other Zune 
owners via the 
device's internal Wi-Fi 
connectivity. However, 
at least one user blog 
has found that 21 of 
the top 50 most 
popular downloads 
from the Zune service 
cannot be shared. At 
launch, Microsoft said 
that some tracks 
would be blocked 
from the sharing 
feature, but never 
detailed to what 
degree. Microsoft and 
representatives from 
the major record 
labels say they are not 
withholding certain 
artists from the 
Sharing ability. 
Microsoft claims It is 
more a technical issue 
than a licensing one. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben-Yehuda, 
Antony Bruno, Ed 
Christman. Jonathan 
Cohen, Brian Garrity, 
Gail Mitchell and Ray 
Waddell. 
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The Price Is Wrong 

Canadian Indies Paying Heavily For Niche Status 



TORONTO— How much is a 
niche record really worth? 

Independent labels in Can- 
ada say hefty markups on 
niche product by leading 
music merchants are hinder- 
ing their ability to sell their 
blues, jazz and folk titles. 

"We get constant complaints 
from artists about pricing," Vcm- 
couver-t»sed Festival Distribu- 
tion president Jack Schuller says. 
Festival-affiliated lat>el Jericho 
Beach Music, also headed by 
Schuller, has a roster including 
folk trio the Wailin' Jennys and 
singer/songwriter James Kee- 
laghan. "All the chains are a prob- 
lem." Schuller says, "but HMV is 
the most visible." 

"The major chains don't 
give a damn about the niches 
of the music world," says Grit 
Laskin, co-owner of Toronto- 
based Borealis Recording, 
home of Canadian folk acts 
the Bills and Ron Hynes. "HMV 
is the worst offender." 

"At HMV, a lot of my catalog 




PAUL REDOICK records for 
NorthernBlues Music, much 
of whose catalog the label 
says gets a markup at HMV. 



enough unit uplift to compen- 
sate for lower prices. 

"But whatever we do," Kad- 
aner adds, "I have to [be sure] 
we aren't worse off through 
doing it." 

While HMV is the target 
for most griping, even Its de- 
tractors admit the 114-store 
merchant has invested more 
in stocking niche product 
than other such chains as 
CDPIus, Sunrise Records and 



$14.50 Canadian ($9.47 to 

$12.37) per unit, although this 
is often deeply discounted. 
"How does a S13.50 Canadian 
or $14.50 Canadian title com- 
pete with a title that has been 
knocked down to $8 [by a 
major] so it can retail for $9.99 
Canadian [$8.52]?" asks Bruce 
Mackenzie, director of purchas- 
ing at Pindoff Record Sales, 
which operates the 83-store 
Music World chain nationally. 

Canada's music chains claim 
their business model involves 
significantly higher costs than 
many smaller merchants for 
staff, rent, inventory invest- 
ment, advertising and store de- 
sign/fixtures. They say that ex- 
plains why some indies are able 
to sell the same product for up 
to $5 Canadian ($4.27) less. 

"Retailers are saying, 'Why 
carry this product when we 
only turn it twice a year?' " 
Koch Entertainment Canada 
VP Cyril Kaye says. "Instead of 
paying $14.50 Canadian for 



'The major chains don't give 
a damn about the niches 
of the music world. HMV 
is the worst offender.' 



-GRIT LASKIN. BOREALIS RECORDING 



sells for $24.99 Canadian 
[$21.32] and $25.99 Canadian 
[$22.18]," says Ottawa-based 
Fred Litwin, president of Nortt>- 
emBlues Music, home to such 
Canadian bluesmen as Paul 
Reddick and Carlos del Junco. 
'There's a huge markup." 

Canadian incties say they gen- 
erally sell ail product to inde- 
pendent distributors at between 
$8 and $9.50 Canadian ($6.82 
and $8.04) per unit, which is 
then supplied to retailers at be- 
tween $13.50 and $14.50 Cana- 
dian ($11.52 and $12.37). 

Billboard has now learned 
that in tt>e wake of labels' com- 
plaints, HMV Canada will inves- 
tigate ways of reducing its 
niche product pricing. "I ab- 
solutely understand their con- 
cern," HMV Canada president 
Humphrey Kadaner says. "We 
have to get prices lower. The 
ideal would be If we can get 
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Music World. 

Kadaner says HMV is look- 
ing to conduct tests on lower- 
priced niche material in con- 
junction with labels. However, 
distributors and labels fear hav- 
ing to tower their wholesale 
prices in such an initiative. 

"If you lower the price in 
these genres," Montreal-based 
Distribution Fusion III president 
Jim West asks, "how many 
more copies are you going to 
sell? It's probably negligible, 
so then is it worth lowering the 
catalog [trade] price?" 

The Caneidian Record Indus- 
try Assn. does not break out ste^ 
tistics for niche genres, where 
much of the product is imported. 
Insiders say that in the genres 
most affected by the high pric- 
ing, a strong seller will shift be- 
tween 2,000 and 5,000 units. 

The majors' front-line trade 
prices range from $11.10 to 



one CD they can buy two from 
the majors at $8 Canadian each 
and turn both in half the time." 

"To rack your product, make 
me an offer that I can't refuse," 
says Tim Baker, buyer for Sun- 
rise Records, which has 28 
stores in Ontario. But "I'm not 
going to worry about a prod- 
uct I bought 25 pieces of." 

However, Schuller counters: 
"We've tried working with the 
chains, but they just want 
product cheaper and cheaper, 
[with] across-the-board dis- 
count incentives." 

Few independents can af- 
ford to support discounted 
dealer-pricing programs or 
dealer-advertising campaign 
programs. "You have to guar- 
antee the first week of sales 
and give the retailer a $2 Cana- 
dian [$1.70] per unit rebate," 
West says. "Indie labels can't 
afford to do that." 
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More One-Stop Shops 

Pan-European Digital And Mobile Licenses On The Horizon 



Coming soon for digital and 
mobile music services: more 
one-stop shops at which to se- 
cure Pan-European publishing 
licenses. Warner/Chappell 
Music and collecting societies 




SACEM and SCAB are each 
launching initiatives to stream- 
line the licensing process for 
songs they control. 

The move follows EM I Music 
Publishing's initiative an- 
nounced last year to offer Pan- 
European licenses. But the 
services that want licenses 
shouldn't expect that securing 
rights for all of the works will 
be without a hitch. 

The process for licensing 
publishing rights throughout 
Europe has required a service 
to negotiate with one or two so- 
cieties in each of the 25 Euro- 
pean Union member states. 
Laws in many EU countries re- 
quire that those who want to li- 
cense compositions must do so 
only through a local collecting 
society rather than directly from 
a publisher. Under agreements 
reached between EU societies, 
the society in each country could 
offer a license for any composi- 
tion owned by any publisher 
worldwide, but only for use 
within thai country's borders. 

The European Commission, 
believing that this system may 
be anti-competitive and may 
therefore hamper the growth of 
digital offerings, issued a for- 
mal recommendation in Octo- 
ber 2004 to change the system 
to promote competition among 
the societies. 



In response, EMI selected 
only one place where Pan- 
European licenses for their 
Anglo-American repertoire 
could be obtained: through a 
joint venture formed by the 
United Kingdom's MCPS-PRS 
Alliance and Germany's GEMA 
for this purpose. They launched 
the licensing service called 
CELAS this month. Control 
over these English-language 
songs is not tied to specific EU 
societies because they were not 
written in Europe. 

And now, at this year's 
MIDEM. Warner/Chappell re- 
vealed its plan to offer Pan- 
European licenses for its 
Anglo-American repertoire. 
Rather than offer licenses 
through one society, the pub- 
Usher invited all EU societies to 
become one-stop shops if they 
agree to comply with the pub- 
lisher's specified standards. 
This would allow a society — or 
multiple societies — to offer a 
Pan-European license for digi- 
tal and mobile uses. 

Jane Dyball, senior VP of in- 
ternational legal and business 
affairs for Warner/Chappell, 
says the publisher believes it 
will be easier for the services 
to license rights when they 
have the option to select one 
of many societies. 

"Services may prefer to deal 
with a society [within a certain 
country] either due to a tax ben- 
efit, language, experience in 
dealing with that societ)' or for 
[the society's way of) account- 
ing. It's not necessarily a bad 
thing to only go to one place 
[like under the EMI initiative], 
but we presume they may want 
a choice." 

Even though some societies 
undoubtedly object to the pub- 
lisher permitting more than one 
society to represent Warner/ 
Chappell throughout the EU. Oy- 
ball expects to have some soci- 
eties onboard by March. 

Also at MIDEM, France's 
SACEM and Spain's SGAE an- 
nounced their plans to form a 
joint venture offering Pan- 
European rights to repertoire 
they control. SACEM president/ 
CEO Bernard Miyet and SGAE 



chairman Eduardo Bautista say 
Italy's SIAE also plans to become 
part of the joint venture soon. 

The three societies control 
rights to repertoire owned by 
authors and publishers within 
the borders of their countries, 
along with millions of songs 
owned by others worldwide. 

SACEM and SGAE are work- 
ing together to develop an au- 
tomated system designed to 
identify the compositions and 
the society that controls rights 
to them. The venture plans to 
work in cooperation with soci- 
eties in other countries so that 
the rights can be offered 
throughout the EU- 

While the new models offer 
hope for streamlined digital li- 
censing, some publishing in- 
dustry executives at MIDEM 
want to keep the status quo, at 
least for now. For example, one 
indie publisher who shares 
rights with EMI said that she 
hasn't given the major permis- 
sion to offer her repertoire 
through CELAS. EMI and 
Warner/Chappell will only be 
able to offer compositions in 
which they control all rights or 
have the consent of co-owners. 
In such cases, digital and mo- 
bile services would still need to 
make the rounds to all the other 
EU societies to get rights for the 
co-owTied songs. 

Other publishers said that 
they don't want societies to be 
building new technology struc- 
tures if the cost is ultimately 
deducted from publishers' roy- 
alties through increased admin- 
istration fees. 

Universal Music Publishing 
Group and BMG Music Publish- 
ing are not expected to launch 
any Pan-European ventures 
while the BMG acqusition is still 
under review by the European 
competition authority. Sony/ 
ATV Music declined to comment 
on its own activities, although 
there was whispering among 
some people attending MIDEM 
that the publisher may be reveal- 
inga plan shortly. •••• 

For 24-7 publishing news 
and analysis, see 
billboard.biz/publishing. 
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BY LARS BRANDLE 



THE BLUE-CHIP BRITS 

On The United Kingdom's Crowded Awards Calendar, One Ceremony Stands Out 



LONDON— In 1989.the British 
recorded music industry gam- 
bled on a tactic to rev up its an- 
nual BPI Awards ceremony. 
With a new, snappier name — 
the BRIT Awards — the gala was 
televised live for the first time. 

But what rolled out that fate- 
ful night became the stuff ofleg- 
end, with co-hosts Fleetwood 
Mac drummer Mick Fleetwood 
and glamor model -turned- pop 
signer Samantha Fox stranded 
haplessly at tlie podium as the 
show turned into "car crash" TV. 
replete with technical failures, 
botched lines, miscued presen- 
ters and late-arriving guests. Un- 
surprisingly, the BPI has opted 
for a delayed feed ever since. 

This year, though, will see the 
Feb. 14 show televised live — for 
the first time since 1989. The 
BRlTs have gone from laughing 
stock to blue-chip stock, ac- 
knowledged as the jewel in the 
crown of the U.K. awards calen- 
dar — despite the arrival of a 
plethora of new honors in re- 
cent years. 

Of all the U.K. awards shows, 
the BRITs have had the most no- 
table regular effect on sales. In 
the Official U.K. Charts Co. 
(OCC) album listing published 
Feb. 19 after the Feb. 16 broad- 
cast of the BRIT awards .show 
in 2006. for example, double 
award-winner KTTunstall's 
"Eye to the Telescope" (Relent- 
less/Virgin) leapt from No. 19 
to No. 4. Other award winners 
showing dramatic sales rises 
that week were Coldplay, whose 
"X&y (Parlophone) rose 21-8. 



and Kanye West, whose Roc-A- 
Fella/Mercury set "Late Regis- 
tration" jumped 40-23. 

Tunstall and West had both 
performed on the show, as did 
outstanding contribution 
award winner Paul Weller. The 
latter saw a reissued version of 
his old band the Jam's hits set 
"Snap!" enter the chart at No. 
10 the following week — an 
entry much higher than would 
have been anticipated. 

Mercury Prize efTects have 
been quantifiable as well. The 
2005 winner. Antony & the John- 
sons' "I Am a Bird Now" (Rough 
Trade), leapt from No. 1 35 to No. 
16 on the sales chart published 
by the OCC on Sept. 11, 2005. 
with retailers reporting a 20-fold 
week-on-week sales increase 
(Billboard. Sept. 24.2005). 

London now hosts at least 30 
music award ceremonies annu- 
ally, catering to virtually every 
sector. Take in the Vodafone 
Live Music Awards, dance 
music's D] Awards, the U.K. 
Music Hall of Fame, the BT Dig- 
ital Music Awards and the 
events hosted by rock weekly 
Kerrang or music magazines 
NME or Q — and you're only 
scratching the surface. 

"At the moment." suggests 
Kim Bayley, secretary general of 
trade body the Entertainment 
Retailers Assn.. "[the cere- 
monies] all work, if anything, 
there are gaps within the year." 

But others argue that the cal- 
endar is already overcrowded. 
"Some of the magazine awards 
have pushed their luck," says 



music critic David Sinclair, a 
regular contributor to The 
Times newspaper. "[They've] 
created vague categories and 
fanciful 'inspiration'-type tro- 
phies which are doled out to 
whoever they can persuade to 
show up. The ones that matter 
to the artists are the Mercury 
Music Prize, for credibility, and 
the BRITs, for sales." 

The U.K. business has to "be 
very aware that it can overcook 
the goose by having too many 
awards ceremonies," cautions 
Bernard Doherty, CEOof British 
PR firm LD Publicity, which has 
handled the BRIT Awards, MTV 
Europe Music Awards and the 
Sony Radio Academy Awards, 
among others. 

For the U.K. mass-market 
tabloid press, it's the BRITs that 
rule supreme, veteran tabloid 
showbiz correspondent Rick Sky 
says. However, Sky adds, "They 
also care about the Q and NME 
Awards. The tabloids are just in- 
terested in what ceremony 
brings in the biggest stars. They 
have a nod at the Mercury Prize, 
but it's not really their market." 

For market-leading music 
merchant HMV, the three most 
important ceremonies are "the 
BRITs. the Mercury Prize and 
the NME awards." head of 
music Gary Rolfe says. The 
BRIT Awards in particular in- 
crease in-storc traffic, he notes. 

HMV is a sponsor of the 
NME Awards, which Rolfe de- 
scribes as "a very proactive/in- 
teractive event for us. We 
organize a lot of in-store shows 



featuring nominees, particularly 
newer acts. A couple of years 
ago. we had the likes of the 
Killers and Kaiser Chiefs play- 
ing in H M V stores ahead of the 
NME Awards." 

From a radio perspective, 
Parlophone Records head of 
radio Kevin McCabe says, "The 
most important ones are the 
BRITs and Q Awards. There's 
kudos attached to Q, and it's 
one that gets some leverage 
[across the media]. It's become 
quite global." 

The veteran plugger, whose 
current charges include Lily 
Allen and Coldplay, adds that in 
the United Kingdom's current 
rock-friendly musical environ- 
ment, "the Kerrang Awards have 
also gained importance." 

Neil Wamock is managing di- 
rector of London concert booker 
the Agency, which books 2005/ 
2006 Kerrang Awards winner 
(hard rock act) Bullet for My 
Valentine and current multiple 
BRIT nominee Muse. "These 
sort of [honors] move a band 
into mainstream media cover- 
age," Warnock says. 

" 1 1 brings more name realiza- 
tion to a wider audience." he 
says, "and inevitably, we hope, 
it results in more box office." 

The United Kingdom's other 
key genre-specific award cere- 
mony is the annual Music of 
Black Origin show. HMVs 
Rolfe agrees the MOBOs de- 
mand attention as the United 
Kingdom's leading urban 
music show, but notes that 
"they've not reached their full 



KANYE WEST'S album rase 
from 23 to 40 on the U.K. 
chart in the wake of this2006 
BRIT Awards performance. 



potential yet as a merchandis- 
ing opportunity." 

Insiders recognize the tan- 
gible effect the BRITs and a 
handful of other U.K. awards 
shows can have on record sales. 
But "the ones artists like to 
win," says |ames Sandom, di- 
rector of London -based Super- 
Vision Management and 
manager of 2006 triple-BRIT 
winner the Kaiser Chiefs, are 
"the Ivor Novellos, the Silver 
Clefs and other songwriting- 
focused awards." Unlike the 
BRITs. however, neither of 
those key music-publishing 
galas are televised. 

Since the 1989 BRITs deba- 
cle, a steady fiow of multina- 
tional companies have aligned 
their brands to U.K. award cer- 
emonies. MasterCard sponsors 
the BRITs and building society 
Nationwide backs the Mercury 
Prize, while Western Union is 
tied to the MOBOs. Telecom 
giant Vodafone and BT are 
among the other major names 
in the mix. 

*■ I t's one thing to sponsor the 
[U.K. book of the year cere- 
mony] Booker Prize," veteran 
broadcaster and MasterCard 

spokesman for music Paul 

Gambaccini says, "but you 
know it's not going to reach as 
many people as the BRITs." Last 
year's BRITs' peak-time TV 
broadcast averaged 4.6 million 




U.K. viewers. 

Sandom is more equable on 
the BRITs' international effect, 
however. "When Kaisers won 
three BRITs last year," he says, 
"it meant something in Eu- 
rope, but globally, it really just 
didn't matter." 

Among the acts hoping to 
benefit from BRITs exposure in 
2007 are multiple nominees Lily 
Allen (Regal/EMI), Gnarls 
Barkley (Warner Bros). James 
Morrison (Polydor).Corinne Bai- 
ley Rae (Good Groove/EM I) and 
Snow Patrol (Fiction/Universal). 

Snow Patrol, Bailey Rae, Scis- 
sor Sisters (Polydor), the Killers 
(Vertigo). Take That (Polydor). 
Red Hot Chili Peppers (Warner 
Bros), Amy Winehouse (Island) 
and Oasis (Big Brother) will per- 
form on the show. "The BRITs 
[show] still stands as the one 
everyone wants to be on, " Doherty 
notes. "It's an A-list production." 

Looking back to the last live 
show. Gambaccini notes that the 
1989 fiasco has l>ecome "liter- 
ally part of national folklore." 

According to the broadcaster, 
"things happen at the BRIT 
Awards that become news the 
next day; front page national 

news in a way that the Cram- 
mys are not. This is the power 
the BRITs have." 

Additional reporting by Tom 
Ferguson in London. 



The Prize Prizes 
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BEST FOR 
BOOSTING 
RECORD SALES: 
BRIT Awards 

Date: Feb. 14 
Venue: Earl's Court 1, 
London 

TV broadcast: Live, 
ITV1 

Press: LD Publicity 
Owner: BPI 
Sponsor: MasterCard 
Web site: brlts.co.uk 



BEST FOR CREDIBILITY: 
Mercury Prize 
Date: Sept. 4 

Venue: Grosvenor House Hotel, 
London 

TV broadcast: TBA (2006: Sept. S 
[live], BBC 4 digital; Sept. 
[highlights], BBC 2) 
Press: Coalition Group 
Owners: BPI/ERA 
Sponsor: Nationwide 
Web site: nationwide- 
mercurys.com 




BEST NATIONAL 
MEDIA COVERAGE FOR 
ALT-ROCK ACTS: 
NME Awards 
Date: March 1 

Venue: Hammersmith Palais, 
London 

TV broadcast: TBA 
(highlights), Channel 
4 

Press: Amazing 
Media/IPC 
Owner: IPC Ignite 
Sponsor: 
Shockwaves 
Web site: 
nme.com/awards 




BEST MEDIA EXPOSURE 
FOR URBAN ACTS: 
MOBOs 

Date: TBA (2006: Sept. 20) 
Venue: TBA (2006: Royal Albert 
Hall, London) 

TV broadcast: TBA (2006: Sept. 
20 [live], BBC 3 digital; Sept. 22 
[highlights], BBC 1) 
Press: The Outside Organization 
Owner: The MOBO Organization 
Sponsors: Western Union, others 
TBA (2006: AUMG Live, BBC, 
BSpoke Media, Galaxy, 
HMV, ITV London Tonight, Jump- 
Off TV, MTV Base, Western 
Union) 

Web site: mobo.com 



BEST PRESS EXPOSURE 

FOR ROCK ACTS: 

Kerrang Awards 

Date: TBA (2006: Aug. 24) 

Venue: Provisionally set for the 

Brewery, London 

TV Broadcast: TBA (2006: Aug. 25 

[highlights] Kerrang TV, digital) 

Press: TBA (2006: LD 

Communications) 

Owner: Emap 

Sponsor: TBA (2006: MySpace, 
Roadrunner Records, Virgin 
Megastore, Carling, Cadiz Music, 
Island Records, Samaritans, Buffalo 
Trace, Opal Nera, 
Jagermeister) 

Web site: kerrangawards.com 
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>»CISAC SETS COPYRIGHT SUMMIT 

Veteran French crooner Charles Aznavour, English 
singer/songwriter Billy Bragg and EMI Music Publishing 
president Roger Faxon will be among those taking part in a 
Copyright Summit May 30-31 
in Brussels, organized by the 
International Confederation of 
Societies of Authors and 
Composers CCISAC). 

The gathering will include 
other representatives of the 
creative sector plus 
government officials and 
legal experts. The aim will 
be to discuss digital 
challenges to traditional 
copyright issues. 

Other confirmed guests 
include EMI Music 
International chairman/CEO Jean-Francois Cecillon, 
Creative Commons founder Lawrence Lessig and 
Microsoft entertainment and devices director Rich 
Lappenbusch. —Lars Brandle 

>>>FRENCH SALES SLUMP 

Recorded-music sales fell in France during 2006. 
According to initial estimates that industry trade body 
SNEP unveiled Jan. 16, the trade value of the physical 
market in 2006 dropped to around €800 million ($1.04 
billion), down 14% from 2005. SNEP warns that digital 
sales are not yet close to compensating for the loss. The 
trade body estimates that digital formats registered a 40% 
year-on-year rise in value to between €40 million and €45 
million ($51 miltion-$58 million). A full sales report from 
SNEP is due shortly. 

"Music available for free [on peer-to-peer networks} is 




pushing consumers to spend their money on other 
entertainment goods," SNEP director general Herv6 
Rony suggests. —Aymehc Plchevin 

>>>SPANISH SHIPMENTS DOWN 

The retail value of Spanish music sales slumped to €345 
million ($445 million) in 2006. down 15.3% from 2005. 
according to labels body Promusicae. It was the sixth 
consecutive annual fall in sales. Promusicae has not yet 
published volume figures. 

The body has released digital sales figures, which it says 
show Spain lagging far behind other major territories. At 
€22 million ($28.4 million), legal digital sales are three 
times higher than in 2005, but represent just 6% of the 
total market value, Promusicae president Antonio 
Guisasola says. "About 95% of all digital sales are mobile," 
he says, "with nearly all Internet downloads being illegal. 
The Spanish music scene is going through a very delicate 
moment. We hope that this cancer— which preaches that 
music is free and its systematic theft is legal— ends soon." 

—Howell Llewellyn 

>>>EDER IN AT IFPI AUSTRIA 

Universal Music Austria managing director Hannes Eder 
has been named the new president of the Austrian arm 
of IFPI. 

The general assembly of the trade body elected Eder 
for a two-year period. In his new, Vienna-based role, he 
succeeds Manfred Lappe, Warner Music Austria managing 
director and Warner Music Germany/Switzerland/Austria 
president/COO of Eastern Europe. 

Lappe. who had been president of IFPI Austria for the 
past eight years, remains on its board, together with Sony 
BMG Austria managing director Horst Unterholzner, EMI 
Austria GM Thomas Thron and Edel Music Austria 
managing director Mark Flury. —Wolfgang Spahr 



>»DR0NES BUZZ BACK FOR AMP 2 

The Drones, the inaugural winners of the Australian Music 
Prize in 2006, are bacl< in contention for this year's event. 

The alternative rock act is included in the list of 2S 
finalists, whittled down from the 200 entries received for 
the AMP, which honors outstanding creativity by an 
Australian act. 

The band is nominated for Its current album, "Gala Mill" 
(ATP Recordings/Shock), after winning the initial award 
with its previous album, "Wait Long by the River and the 
Bodies of Your Enemies Will Float By" (Infidelity/Shock). 

The Amp 2006 list will be narrowed down Jan. 31 to a 
shortlist of eight. The winner, decided by an industry panel 
March 7, receives $25,000 Australian ($19,557) from the 
Phonographic Performance Co. of Australia, the event's 
principal backer. Other nominees this year include Augle 
March, Hilltop Hoods, Gerling, the Grates and Sarah Blasko. 

—John Ferguson 

>>>SUM ADDS CHEN 

SUM Entertainment, a Shanghai, China-based joint 
venture between Universal Music and Shanghai Music 
Group, has appointed Antonio Chen as Its new GM, 
effective immediately. 

SUM is a Chinese-language media and entertainment 
production company and is the first joint-venture between 
an international music company and a major Chinese 
media group. 

Chen replaces Carol Choi, who helped set up SUM in 
2004 and left the company in December 2006. Chen 
reports to SUM managing director Hung Tik. Chen joined 
Universal in April 2006 from a position at Sony Music joint 
venture Shanghai Epic Entertainment as senior A&R 
consultant for Universal Music China and Hong Kong. 
Based In Shanghai, he had been working closely with Choi 
and SUM'S roster of young artists. —Mark McCord 
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Clock Strjfces l^" 

Big Indie Release Date Marks The Return Of Midnight Sales 



nchored by the Shins' 
"Wincing the Night 

MAway," indie retail- 
ers used the Jan. 23 
i release date to 
bring back an old tradition — the 
midnight sale. 

Many stores abandoned the 
ritual during the past few years. 



as the era of Internet leaks have 
all but killed the need for die- 
hard fans to stand in line on a 
Monday evening. And the Sub 
Pop album "Wincing the Night 
Away" was not immune to pre- 
release file-sharing, as it hit the 
Web last October. 

But the drawing power of the 



indie pop act. as well as a heavy 
marketing push from Sub Pop 
(see story, page 28). persuaded 
store managers to keep their 
doors open. Grimey's owner 
Dolye Davis says the Nashville 
store staged its first midnight 
salesinceopeningin 1999, and 
Eric Levin at Criminal Records 



Grimey's Is plotting its next 
midnight sale for the March 6 
release of ARCADE FIRE'S 

new album. 

says he hasn't opened at mid- 
night since the 2004 release of 
the Beastie Boys' "To the 5 Bor- 
oughs" (Capitol). 

"l wouldn't blame it on the 
Beastie Boys," Levin jokes of 
abandoning the practice. "When 
you go anywhere online and hear 
any record, you don't have the 
need to go out at midnight. But 
I felt like there was a need for )an. 
23. There's the Shins, there's 
Deerhoof. there's Of Montreal, 
and there's Menomena." 

So how did it do.^* With little 
advertising outside of his store's 
mailing list. Levin says about 40 
people showed up. and the store 
did $500 worth of business, 
with the Shins, Of Montreal and 
Menomena being his strongest 
sellers. The turnout was strong 
enough to persuade Levin to 
stage another one, but nowhere 
near the success of Grimey's. 
Davis says the store did $2,300 
in sales in one hour, and is al- 
ready plotting a midnight open- 
ing for the March 6 release of 
the new Arcade Fire album. 
Davis didn't want to divulge in- 



dividual sales numbers, but says 
the Shins and Of Montreal were 
his store's top sellers, with more 
than 100 people coming out. 

There are stores that haven't 
completely given up on the mid- 
night sale, and they offer some 
gauge for what counts as success 
these days. Shellie Olszewski 
manages Park Avenue Records 
in Orlando, Fla., and says the 
store still holds a handful of mid- 
night sales per year. "Two years 
ago we'd have midnight sales 
with 200 or 300 people." shesays. 
"That doesn't happen often. 
Today, somewhere between 50 
and 75 people are good." 

At M. Theory in San Diego, 
owner Eric Howard has part- 
nered with neighboring bar the 
Whistle Slop to stage li.stening 
parties vrith midnight sales. The 
events have garnered enough 
local cachet that it even earned a 
nod from the Sub Pop Web page. 

"We have a good relationship 
with a cool, hip bar. and they 
hook us up," Howard says. 

Similarly. Reckless Records 
in Chicago has teamed with 
nearby club the Hideout for its 
midnight release Shins party. 
But even those stores without 
an off-site partner are looking 



for midnight sales to be more 
of a social gathering; Levin's 
Criminal Records had beer and 
dessert for the event. 

But there are other factors at 
work here. Levin says it wasn't 
just the drawing power of the 
Portland. Ore.-based indie pop 
act. He points to the recent clo- 
sure of Tower Records, a chain 
that was known for its weekly 
midnight sales, as having a 
slight impact on his reasoning. 

"There was some post-Tower 
mentality to our decision," he 
says. "But to come back to mid- 
night sales after going away 
from them was kind of a no- 
brainer. Let's give it a shot. It's 
how a lot of stores now look at 
vinyl. Vinyl went away, and now 
it's this wonderful new trend." 

Still, plenty remain skeptical 
that the midnight sale can turn 
into some retro-cool movement. 

"The idea of staging one has 
come up." says Erik Kowalski, 
manager of Milwaukee's Atomic 
Records. "But we have only had 
maybe one or two customers 
ask. There's never been an over- 
whelming cry for it." 

For 24-7 indie news and analy- 
sis, see billboard.blz/lndle. 
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Keeping The Faith 

Cole Hoping For Sales Boost With 'Studio 60' Appearance 



Sure, NBC's "Studio 60 on the Sunset Strip" is struggling in the 
ratings department. But that is not stopping record labels and artist 
managers from pursuing ways to get their acts on the show. Let's 
face it: The show averages roughly 9 million viewers each week, 
according to Nielsen Media Research. And quite frankly, 9 million 
sets of ears and eyes is not a bad number to reach. 

fust ask Sting and Cortnne Bailey Rae, who have appeared 
and performed on the show in recent months. Both artists saw 
spikes in sales of their new discs. "Songs From the Labrynth" 
(Deutsche Grammophon/ Universal Music Classics Group) and 
Rae's self-titled debut (Capitol), following their "Studio 60" 
guest spots. 

On Feb. 5. Natalie Cole will follow in Sting and Rae's footsteps 
and perform on the show (within the show), singing a version 
of the Burl Bacharach/Hal David classic "1 Say a Little Prayer." 
It's a song that could have easily appeared on her new album of 
covers. "Leavin'." for Verve Records. 

This new version of "1 Say a Little Prayer" — produced by Mark 
Feist and Damon Sharp — was created and conceived by faith- 
based company Good News Holdings for the launch of its Save 
My Life initiative (savemylife.org). The not-for-profit Save My 
Life raises funds and awareness for children affected and in- 
fected by AIDS in Africa. 

Cole's appwarance on "Studio 60" arrives six nights before the 
49th annual Grammy Awards, where the singer is nominated in the 
best female R&B vocal performance category for "Day Dreaming." 

Cole also appears in Nas' new video for "Can't Forget About 
You," which references "Unforgettable," Cole's "duet" with 
her father. 



NATALIE COLE, shooting heH 
guest spot on NBC's 'Studio J 
60 on the Sunset Strip.' 



From where Cole sits, the tim- 
ing of all this activity is serendip- 
itous. " Today, more than ever, it's 
really important to diversify and 
reach as many people as [lossi- 
ble." the eight-time Grammy 
winner says. "You must be more 
aggressive, because the market- 
place is so competitive. The In- 
ternet is a double-edged sword. There's so much music out there." 

Which is why TV shows like "Studio 60." "Cold Case" and "Grey's 
Anatomy" have become important marketing tools for the music 
industry, she adds. "These shows have such broad appeal — and 
they're all using music in interesting and creative ways." 

More important, she notes. "The music supervisors are not 
necessarily looking for the most recognizable songs or the hits. 
They're taking chances." 

In the episode. Cole performs at a fictitious ceremony for 
Catholics in Media (in fact, a real organization), which honors 
the show's Christian character, Harriet Hayes, with an award. 

During Cole's introduction on "Studio 60." Save My Life is 
mentioned, but it's not a blatant advertisement, executive direc- 
tor Thomas Schlamme notes. "Our interest was pretty simple." 
he says. "How can we organically make this work in the story- 
telling we do.^ In the end. the artist must work within the con- 
text of the show." 

Last year. ABC's "Grey's Anatomy" did something similar 
when it helped promote Ford's Warriors in Pink campaign to 
fight breast cancer. 




Talks between Good News 
Holdings and "Studio 60" 
had been going on for quite 
some time before"! Saya Lit- 
tle Prayer" was mentioned, 
according to Good News 
Holdings co-founder/man- 
aging director Martha Cot- 
ton. "This gave us our first 
outlet to introduce Save My 
Life," she recalls. 

Savemylife.org goes live 
|an. 29. which is when peo- 
ple can purchase the digital 
track on the site, as well as at other digital music stores. A video 
for the song is in the works. The song and video — as well as Save 
My Life — will be heavily marketed and promoted on the Internet 
via secular and faith-based sites. 

At the present time, though, there appears to be one missing 
link; Verve Records. We realize the label is going through a major 
transition, but this is one of those instances where the stars are 
aligning for Cole. A little cross-marketing love from Verve — 
which has nothing planned — could bring additional attention, 
and sales, to Cole's album "Leavin'," which has sold 50,000 copies 
so far, according to Nielsen SoundScan. 

Verve should take a cue from another Universal Music Group 
member, Universal Music Classics Group, which notified re- 
tailers of Sting's upcoming TV appearances. Because of this, 
stores knew Sting would be on "Studio 60" during the album's 
second week of release — a week when most records drop 30%- 
50% in sales. Universal Music Classics Group GM Paul Foley 
says. "So, the retailers kept it positioned front and center. This 
helped us greatly." 

Are you listening, Verve? 
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One Chain's Gain 



After A Cold December, Virgin Stands Alone 



Last week, I speculated on 
whether any retailers were 
still in trouble or any mer- 
chants were on credit man- 
agers' watch lists. In doing so, 
I'm glad I failed to mention 
that some sources told me 
Virgin Entertainment Group 
North America fell into the lat- 
ter category. 

VEGNA was on the watch 
list because it looked like it 
was pulling an HMV, which 
shuttered stores one by one 
without admitting it was 
pulling out of the U.S. market, 
which it ultimately did in 
2004. Since 2003. the U.S. Vir- 
gin Megastore chain has 
closed 10 stores, slimming 
from 23 to its current total of 
10 outlets. Rumors even 
swirled that the chain was 
about to shutter its 14th Street 
store in Manhattan— which 
made no sense to me, consid- 
ering it's the chain's second- 
highest-votume store. 

But credit managers can 
rest easy, and sales and distri- 
bution executives need to sit 
up and take notice. This week 
VEGNA announced that it had 
a great holiday selling season, 
unlike practically every other 
traditional music merchant. 
Although it's not a publicly 
traded company, it released 
some financial information on 
how well it performed. Let's 
look at the numbers. 

For December, the 13-store 
chain produced a 12.1% compa- 
rable-store increase and a 9.5% 
gain for the fourth quarter. 
What's more, for the entire year, 
the chain produced a 5% com- 
parable-store gain. 

"The U.S. performance was 
accompanied by a good per- 
formance in the U.K., where 
holiday [comparable-store] 
sales grew by 4%," Virgin En- 
tertainment Group Interna- 
tional CEO Simon Wright 
adds. Meanwhile, sales were 
up by 14% in Australia, Wright 
says, while in France they were 
down by 2%. 

Moving back to the United 
States, VEGNA also said that 
music was up 8% for Decem- 
ber, and from what I can tell 



that's not only unique for the 
traditional category— Even the 
big boxes were crying the 
blues about their December 
music sales. 

" It's been a fantastic year for 
the Virgin Megastore brand, 
and it was the best holiday sea- 
son we've seen in the past five 
years," Wright said in a state- 
ment. How many music chains 



12.1% 



Virgin Entertainment 
Group North America's 
comparable-store Increase 
for the month of December 



can make such a claim? 

Right about now, I can 
hear the more cynical read- 
ers thinking, "Yeah, so what's 
the big deal, Christman? 
What did you expect would 
happen with Tower going 
out of business?" 

But that's the point: Not 
only was Tower open right 
up until Dec. 22. but it was 
giving its stock away for the 
last two weeks, escalating 
from 50% off to 90% off. The 
liquidating chain was cer- 
tainly pulling in crowds, 
even if there was a mess of 
out-of-stocks near the end. 
So while Virgin may have 
picked up some business 
from customers that couldn't 
find what they wanted at 
Tower, its real Tower wind- 
fall more likely began Jan. 1. 
and will continue. 

The key to the Virgin turn- 
around is the renovating and/ 
or remerchandising of several 
stores, beginning with its 
Times Square store in Manhat- 
tan in September 2005. It also 
renovated its Orlando, Fla., and 
Anaheim. Calif., stores, spend- 
ing more than $1 million, and 
remerchandised most other 
stores. Also, VEGNA expanded 
its advertising buys during the 
period, spending 30% of its an- 
nual budget during the holi- 
days. In addition to using cir- 
culars for the first time, it also 
spread word about its ex- 



panded product offering via 
cable TV commercials. 

Music sales at Virgin were 
down 4% last year compared 
with 2005. But in the remer- 
chandising, Virgin reduced 
music inventory by 10% to 
make room for British fashion 
clothing lines and electronics. It 
also upped its DVD inventory 
by 14% at stores. Consequently, 
electronics grew 28% while ap- 
parel and other merchandise 
grew by 26%, but Wright adds 
that in the case of the last cat- 
egory that's on top of an 80% 
increase in the prior year. 

Music, which used to com- 
prise 70% of sales at the chain, 
was at 43% in December. So 
far this month it's at 50%. 
Rounding out December sales. 
DVDs comprise 33% of busi- 
ness; electronics, clothes, 
books and accessories 17%; 
and videogames 7%. 

And by the way, when asked 
about 14th Street, Wright says, 
"No way will we shut down 
that store. We are very fo- 
cused on New York and Cali- 
fornia right now." 

Simon says the Anaheim 
renovation is also performing 
nicely. "It had been con- 
stantly suffering a minus 5% 
in sales, and now it Is trading 
at a plus 20%," he says. "To 
see that kind of turnaround 
was amazing." 

Also, in the Orlando store, 
which was already strong, 
Simon says he sees a pickup 
in sales in wake of the renova- 
tion and adds that Virgin plans 
to renovate more stores. 

Of course, the clearest sig- 
nal that Virgin can send about 
its intentions for the U.S. mar- 
ket would be to open a new 
store. But Wright is a savvy 
business executive. So before 
he makes that kind of decision, 
he's no doubt watching 
closely to see where the mar- 
ket is going— especially after 
the industry's successive doU' 
ble-digit SoundScan sales 
drops in the first three weeks 
of the new year. • •• 

For 24-7 retail news and anal- 
ysis, see billboard.biz/retail. 
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The only important thing right now is thai Ques- copy protection technology, and it means well. 



tion Mark's house burned down, and he needs 
our help. Check out the video and info at 
96tcars.nel. 

I talked to him. and checked the address, and 
the money does get right to him. You can also con- 
tact him with letters of support (and checks) at; 

Question Mark and the Mysterians 

P.O. Box % 

Clio, MI 48420 

Believe me, he could use your support 
right now. 

In lesser news: I am the last person in the world 
who will tolerate stolen music, and the thought 
of intellectual propert>' rights disappearing makes 
me physically ill. 1 don't even like the subscrip- 
tion idea. But we really have to rethink this digi- 
tal rights management (DRM) thing. 

Congress is trying to pass legislation to require 



But we'd belter be clear about this before a move 
that radical gets made. 

1 am thinking it comes down to two things. 

First, any song should be downloadable to any 
device, from any site — legally, 1 mean. Paid for. 

The DRM technology, from what I understand, 
will not allow that. 

And second, I believe that any kid who wants 
to steal something will find a way to do it. We 
can teach them ethics, but we'll never be smarter 
or faster than they are. And in many cases the 
kid stealing is doing it for sport and probably 
wouldn't have bought it anyway. 

We may lose thousands of sales to the younger 
audience for emerging bands if there is limited 
access to the independent digital distributors. 

There needs to be a dialogue on this. Right now. 

See you on the radio. • • • • 
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Who Needs Tickets? 



eBay's Acquisition Of 
StubHub Brings More 
Juice To Secondary Biz 

So does eBay's S310 million acquisition of Stub- 
Hub officially bring the prototypical ticket reseller 
off the street corner and into a safe landing on a 
trusted planel in cyberspace? 

If nothing else, the secondary space is now 
more universal than ever. 

eBay has agreed to acquire the privately held 
StubHub, a leading online secondary-ticketing 
site, with hopes to expand its presence in the on- 
line ticketing world (billboard. biz, Jan. 4). 

From StubHub's point of view, the purchase 
represents a massive cash inftision and theoppor- 
tunity to scale its business with the e-commerce 
resources of eBay 
And eBay now 
owns arguably 
the most re- 
spected upstart 
player in the 
secondary sfjace. 
eBay corporate 
communications manager Catherine England 
says the two are a great fit. "StubHub delivers a 
best in class' buying and selling experience, and 
eBay is focused on creating tailored shopping ex- 
periences for online shoppers and buyers." she 
says. "StubHub will help us build out the cus- 
tonier experience eBay offers in the tickets area." 

Launched in 2000 and based in San Francisco, 
StubHub has become the highest profile of sev- 
eral secondary ticketing companies. The eBay ac- 
quisition will likely bring more perceived 
legitimacy" to StubHub from consumers and a 
touring industry thai has slowly warmed lo on- 
ine secondary market up-and-comers. 

Much of the primary market — those directly in- 
volved in booking, promoting, hosting and pro- 
ducing concerts — still view these 5econdar>' brokers 
basically as parasites who profit from a show while 
contributing nothing toward making it happen. 

Bc)'ond tliose brokers who establish businesses 
with the intent of purchasing tickets for resale at 
a marked-up price, secondary sites like StubHub 
also make profiteers out of joe Consumer, who 
sees a chance at making a buck. It's not unlike 
those who lined up to buy coveted Sony PlaySta- 
tion 3 consoles before Christmas, then quickly 
put tlicm up on eBay for hundreds of dollars more. 
The primary business says any money made 



on a ticket should be shared by the artist and those 
involved in setting up the show. 

StubHub foundcr/CEO JeffFluhr has main- 
tained in Billboard and elsewhere that his com- 
pany fulfills a need by filling seats that might 
otherwise go empty, resulting in lost merch and 
concessions revenue. Consumers have certainly 
latched on to the concept; StubHub says buyers 
purchased more than S400 million worth of tick- 
ets on its site in 2006, generating more than Si 00 
million in revenue last year. Since its inception, 
StubHub has brokered the sale of more than 5 
million tickets; buyers and sellers each pay a low 
double-digit percentage of each transaction. 

And StubHub has made inroads in the main- 
stream market. Last summer, all tickets for an 
INXS performance at the Lobero Theatre in Santa 
Barbara. Calif, were sold in an open auction for- 
mat through stubhub.com. with fans determin- 
ing final ticket prices. 

John Scher. co-CEO of Metropolitan Talent and 
producer of the INXS tour, calls the experiment 
"quite successhil. We didn't get any negative feed- 
back from the fans and it gave us some insight 
into buying patterns." Scher adds that the pat- 
terns were "what you would naturally see on the 
black or grey market. The best tickets went for 
much higher than we were charging, and the last 
few [rowsl went for lower than were charging." 

Seller believes the eBay/StubHub deal makes 
the ticketing game more "wide open" than ever. 
"With StubHub making this move and theoreti- 
cally being able to get this huge number of eye- 
balls, the choices out there for the public are 
becoming more vivid." he says. 

Scher has long been a vocal anti-scalping voice, 
and that hasn' changed. "Ticket scalpers are the 
scum of the eartli. They don't have any legitimate 
investment in producing a particular concert, ca- 
reer or artist, or the health of industry.' he says. 
"I would not put StubHub ... in that category. 
They have made themselves legitimate and ac- 
countable, which is the most important thing." 

CLARIFICATION: In Billboard s |an. 6 "Best 
Bets" issue. Roger Waters was cited as having a 
top ticket price of $260 last year. While techni- 
cally that's tnie. only the Hollywood (Calif) Bowl 
show was priced that high; most markets topped 
outat $125. 

For 24-7 touring news and analysis, see 
billboard.biz/touring. 
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A Post-Presale Era? 



For Some, The Honeymoon Is Over 



Presales— a relatively new phe- 
nomenon where fans are of- 
fered access to a "limited" pool 
of choice seats through spon- 
sor promotions, paid fan club 
membership, venue promo- 
tions Of a combination thereof— 
have served as both a reward 
for loyal fans and custonwrs and 
a barometer of a tour's "hot- 
ness." But now presales seem 
to have hit critical mass, with 
too many programs diluting the 
exclusiveness of the concept. 

In 2005, the international de- 
mand for tickets through fan 
club presales for U2's Vertigo 
tour was so intense it pretty 
much overloaded the system 
and vastly outstripped supply. 

In 2006. tepid presales in 
several markets for the Dixie 
Chicks' Accidents & Accusa- 
tions tour gave producers a 
pretty good idea that the tour 
needed to be reconfigured. 

"In most cases nowadays, 
most presales are really just wa- 
tered-down on-sales." says 
Dennis Arfa. president of Artists 
Group International, agency for 
such acts as Billy Joel, Rod 
Stewart and Metallica. He says 
with the exception of a few acts 
who have developed a commu- 
nity base through fan clubs, pre- 
sales are eating up the premium 



ticket inventory. 

Arfa adds that presales are not 
doing much to alleviate scalping 
of premium seats, with many 
brokers simply doing what it 
takes to get in on the presale. 
"We've had shows with tickets 
on sale on eBay before we were 
even clear what date we were 
playing on," he says. "And the 
regular customer who goes on- 
line at 10 o'clock in the morning 
when tickets go on sale, there's 
nothing there. If he isn't a gold 
card member or an active par- 



ticipant wrth the local baskett^ll 
team or whatever it took to have 
access, there's nothing available 
in the lower bowl. 

"The presale game has be 
come so convoluted, with so 
many different options, that 
sometimes it can confuse the 
consumer." Arfa says and notes 
that his honeymoon is pretty 
much over with the concept. 

For some upcoming Joel 
and Stewart dates. Arfa says 
AGI is considering forgoing 
presales entirely. 
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deseming, Tony Btnneli 
lout. 20-pluscitiei. spring 
W 


Nation's largest memtKrship organuatun allgnedwithtonv&en- 
neit to (oitne<t with ttie growing number ol baI)Y twoitiers and 
bring musk (loser to its membets Bennett's multigenerational 
appeal also was a draw to AARP, whose meitibeishig range is 
widely skewed. Tony is the petted musial ambassador for IW 
says Shereen iicmei, MRP group eieculire oHicer tor member 
value. Hie organlzatwo is leveraging the tie on such multiple fronts 
asoffenng members distojnl ticket oilers and the chance to win 
backstage passes as well as a sweeps dangling ahw Bennett con- 
ceit at their home. Bennett will also appear at AARP events. 


Danny Bennett. Tony Bennett's 
manager; AARP group execu- 
tive olllcci for member value 
Shereen Remez and AARP chief 
bcand officer EmilloPardo 


eNesIc SIS.OOO' 
emnlccMii 

Sjn (tanc«o Im F«ti*al. 
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Online music retailer aligned with the SF tin Festival to build its 
brand and gam new cusloitieisthroughaptomolion ottering 2S free 
downloads. The festival touted the offer in Its piogram bode, through 
e-maj blasts aniabannetad on its Website. At the same time. eMu- 
sitoromoteo the went on emusiuoiTi.whereilolte>ed Free down- 
loadsolsonjsby festival artists."lt'sagoodtitbecauselhevha*e 
albums by our artistslhal are hard lofindinstores." says Matt Camp- 
bell, the feslivaf's director of maMiig. 'in addition to an uplronl 
lights lee. Itieiaa test tecelved an additional payment l« each new 
tuslomet that accessed the online store Ihiough sfjan.otg. 


San Francisco tazz Festival di- 
rector olmarkeling Halt Camp- 
bell and eMusics laclyn Ranere 


[ntiglni SSOOW 
EiMftiiNHolilliigs 

Preseniing. Cartel lout, Ffl>- 
ruary.l/'plus slops 


Battery manufacturer aligned wilh buz; band Cartel as part ol a 
larger multimedia marketing push behind its f nergmi e? Ilia- 
mum Technology battery designed lor MP; and CD players. The 
campaign included an eiclusive sponsorship ol "The Saints Are 
Coming" on rhapsodv.com. a Freestyiin' Music Contest with 
celebnty judge Slim Thug and sponsorshiDs ol the Vans Warped 
lour and CMI Rock Hall Music Festival in Cleveland. Eneiguet will 
use lis parlneiship with Cartel to engage Gen y music loveis and 
play up its "Keeo the music going" oositiomng. 


Energitct el Titanium lechnol- 
ogy brand managci Michelle 
McPheison 
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CELINE DION 



AEROSMITH, MOTLEY CROE 



AEROSMITH, MSTLEY CROE 



AEROSMITH, MOTLEY CROE 



Bell Centre, Montreal, Dec S 



Concerts West/AEG Live 



Uve Nation 



Live Nation 



GEOROE STRAIT, RONNIE MILSAP, TAYLOR SWIFT 



John Paol Jones Arena. 



Varrtell Enterprises 



^ $810,720 


TRANS-SIBERIAN ORCHESTRA 




Allstate Arena. Rosemoni, III., 19,493 
Dec. 9 include* matinee 


Uve Nation 


7% $610,021 


TRANS-SIBERIAN ORCHESTRA 


i 


Hartford Crvic Center, Hartford, 17,642 
Conn., Dec. 26 includes matinee 


Live Nation 


1 $801,555 


GEORGE STRAIT. RONNIE MILSAP, TAYLOR SWIFT 


1 -.9 sow? 50 


CenturyTet Center, Bossier Ctty, 13,651 
La.. Jan. 12 


Varnell Enterprises 


■ V 9/49,445 


TRANS-SIBERIAN ORCHESTRA 




Continental Airlines Arena. East 14,537 
Rutherford, N,J., Dec. 21 


Uve Nation 


fn $703,520 


GEORGE STRAIT, RONNIE MILSAP, TAYLOR SWIFT 


mm $59 50 w<iM) 


The CalurKtome, Lafayette, U., 12.775 

Jan. 11 -J,.: 


Vatrtell Enterprises 


N $5S1,907 
i 


RED HOT CHILI PEPPERS, GNARLS BARKLEY 


Scottrade Center. St t^oois, Jan. 15 }9;^ 


Beaver Protfuctfons 


fl $566,220 


BOB SEGER 




Amway Arena. OrlatKto. Pla., 9,159 
Jan. 6 ..^ iiiiir 


Uve Nation 


fl $522,490 


YONDER MOUNTAIN STRING BAND, 


KELLER WILLIAMS & OTHERS 


Sm $100 127 so 


The Fitlmore. Denver. Dec. 29-31 '^'*'57 w. r •> 


' UveNaUon 


F1 $412,620 


THE CHEETAH GIRLS 


mm $J8^5,'S28 75 


CenturyTet Center. Bossier Ctty, 12^72 
La.. Dec 3 ni ,- 


AEG Uve 


11 $408,906 


GOLDEN YEARS 


tjj '.€507895) 


Sportpaleis. Antwerp, Belgium. 10,276 
Dec. 9 


The Musical Goi 


HI $403,528 


HIGH SCHOOL MUSICAL - THE CONCERT 


lid sseso/sseso 


Ratwbank Arena, Bakerifleld. 7,428 

Calil., Dec 6 7 AiO 


AEG Uve 


TfM $402,105 


THE CHEETAH GIRLS 




B)-Lo Center. Greertvllle. S.C.. 11,531 
Dec 30 


AEG Uve 




THE CHEETAH GIRLS 


AEG Uve 




THE CHEETAH GIRLS 


mm i3S50.s»so 


Gaylord Entertainment Center, 11,684 
Nashville. Dec 6 


AEG Uve 


CTSI $389,281 


TRANS-SIBERIAN ORCHESTRA 


Ujl S'iSS':' sssw 


Colonial Center. Columbia. 5.C^ 9,526 
Dec IS 


Uve Nation. In-house 


mm 

ET1 $387,080 


DANCING WITH THE STARS - THE TOUR 


Ui SOS^'S'tSSO 


Staples Center. Los Angeles. 7.247 
Dec. 28 - 17; 


AEG Live, Frontline Management 


R] $385,308 


TRANS-SIBERIAN ORCHESTRA 


U| S4a.'S33 


Nassau Ccliseiim, Uniondale, 10.1O0 
N.V.. Dec. 20 


Uve Nation 


yp\ $370,368 


THE CHEETAH GIRLS 




Van Andel Arena. Grand Rapids, 10.964 
Mich.. Dec 11 


AEG Uve 


$358,653 


TRANS-SIBERIAN ORCHESTRA 




Richmond Coliseum, Richmond, 9.510 
Va.. Dec 15 


Uve Nation 


Rtj $356,245 


DANCING WITH THE STARS - THE TOUR 




Jobina.com Arena. Giendale. 6.127 
Arlz^ Dec 29 ... .y 


AEG Uve, Frontline MartagemenI 


En $354,096 


THE DISCO BISCUITS, KELLER WILLIAMS 


nil SSS'SSC 


Tweeter Center Waterfront. 5,624 
Camden, NJ.. Dec 31 . . 


Live Nation 


R1 $346,735 


THE CHEETAH GIRLS 


s 


U.&. Bank Arena, ancinnati. Dec 9 fl^^^ 


AEG Uve 


BTI $346,156 


DANCING WITH THE STARS - THE TOUR 


ttji S9VS49W 

^m 


KeyArena. Seattle. Dec 22 ^-^^^ 


AEG Live. Frontline Marwgement 


M $345,581 


GUNS N- ROSES, SEBASTIAN BACH, SUICIDE GIRLS, HELMET 


m S39.S0 


Everett Events Center, Everett. 5,868 
Wash., Dec 10 


House of Blues Concerts. AEG Live 


M $342,262 


THE CHEETAH GIRLS 


llil >59», S2?!^ 


Verizon wireless Arena, 9,137 
Manchester. N.H.. Dec IS m i - ,it 


AEG Live 


M $342,159 


THE CHEETAH GIRLS 


mm S39 7s s::ci7b 


Mellon Arena, Pittsburgh. Dec. 17 ^-^^^ 


AEG Live 


M $337,829 


TRANS-SIBERIAN ORCHESTRA 


World Arena, Colorado Sprlnos. 7,071 
Colo.. Dec. 13 


Live Nation, Kroenke Spon Enterprises 


ffl $334,176 


THE CHEETAH GIRLS 


Em 138^0. £28 5.0 


PedEx Forum. Memphis. Dec. 5 '0 056 


AEG Live 


ffl $332,158 


HIGH SCHOOL MUSICAL - THE CONCERT 


mam tsev? s38cx.> 


CenturyTel Center. Bossier City. 6.149 
La., Dec 16 


AEG Live 


Rl $326,967 


THE NIGHT 89X STOLE CHRISTMAS: MY CHEMICAL ROMANCE S OTHERS 




Cobo Arena, Detroit. Dec. 14 


Live Nation, in-house 
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BY AYALA BEN-YEHUDA 



SPANGLISH STRATEGY 



Beyonc^'s Got The Latest Bilingual 
Hit To Score On Latin Radio 



when a Spanish version of 
Beyonce's "Irreplaceable" hit 
KVIB (95.1 Latino Vibe) 
Phoenix a month and a half ago, 
listeners liked what they heard 
— even if they weren't sure who 
was singing. 

"People were calling and 
saying. 'Who is that? It sounds 
like Beyonce.' " afternoon 
drive DJ Ruben S. recalls. 
"People were pretty surprised 
to hear it was Beyonc6." 

Since then, the track, 
whose title translates as "Ir- 
reemplazable," has consis- 
tently ranked among KVIB's 
top five requested songs. 
Taken together, spins of the 
Spanish and English versions 
on Latin radio nationwide 
have placed the tune at No. 8 
this week on Billboard's Hot 
Latin Songs chart. 

That is well in advance of 
simultaneous English and 
Spanish rercleascs of "B'Day" 
scheduled for April. Music 
World Entertainment CEO 
-Mathew Knowles says. The 
Spanish version will have five 
bonus tracks, including duets 
with Shakira and Alejandro 



Fernandez. 

Knowles. who manages his 
daughter's career and whose im- 
print will put out the albums 
with Columbia, says. "She 
wants to expand her fan base." 

The same goes for Ford 
Motor, which wrapped a Univi- 
sion.com campaign for its 2007 
Edge around the Web site's ex- 
clusive Spanglish ringtones of 
"D^j^ Vu" and "Ring the 
Alarm." Fans who downloaded 
the tones were entered to win a 
trip to Beyonce's July 21 show 
in Monterrey. Mexico. 

Dave Sanabria, crossover ve- 
hicle advertising manager for 
Ford, says Unlvision's approach 
was a perfect fit. 

"Not only music, but technol- 
ogy plays a key role in the Edge 
customer's life." Sanabria says. 

A major platform for EnglLsh. 
Spanish and Spanglish songs to 
coexist is Latin urban radio, a 
format that developed after the 
reggaeton explosion a few years 
ago. This week's Latin Rhythm 
chart features 10 songs released 
primarily in English. 

Los Angeles' bilingual KXOL 
(Latino 96.3) is playing a remix 



of Akon's "I Wanna Love You" 
with Tego Calder6n, as well as 
the English and Spanish ver- 
sions of "Irreplaceable." 

"The people that Beyonce 
made that song for — we're bilin- 
gual, and we don't want to be 



put in a box," Spanish Broad- 
casting System senior VP of pro- 
gramming Pio Ferro says. 

"When you see the people 
that go out to the clubs and show 
up at our events, it's a very urban 
look: the way they dress, the way 
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New York Shift 

Population Changes Made Regional Mexican Station Viable 



they act, the way they talk," 
KXOL music director/assistant 
PD Jerry Pulles says. "It's the 
hip-hop lifestyle." 

Arguably the most success- 
ful English-to-Spanish cross- 
over album to date has been 
Christina Aguilera's "Mi Re- 
flejo." which has sold 472,000 
copies in the United States and 
Puerto Rico, according to 
Nielsen SoundScan. (Rudy 
Perez, who produced "Mi Re- 
flejo, ' is also producing Bey- 
once's Spanish songs.) 

Sony BMC Latin America 
president Kevin Lawrie says 
his label will co-market 
"B'Day" to Latin audiences in 
the United States and handle 
marketing and distribution in 
Latin America. 

A reshot Spanish version 
of the "Irreplaceable" video 
premiered last week on 
"MiTRL." the video count- 
down show on bilingual chan- 
nel MTV Tr3s. 

KXOLs Pulles says, "It kind 
of comes off a little bit as a 
novelty, but 1 think the listen- 
ers take it as, 'she's validating 
us. and we speak Spanish, and 
we have a young urban move- 
ment and it's cool to speak 
Spanish.' " 



New York metro listeners may have been surprised 
to hear the strains of grupero music on their FM 
frequency this month. 

But actually, the arrival of Univision Radio's 
WZAA-FM (La Que Buena), the city's first FM re- 
gional Mexican station, has been a long time com- 
ing. 

For at least the past three years, industry players 

have predicted the inevitability of a regional Mexi- 
can station in New York, with retailers and distrib- 
utors again and again citing growing sales of 
regional Mexican music in the New York metropol- 
itan area and its periphery. 

"It's a changing market." Target music buyer Jes- 
sica Phillips says. Now. a dedicated regional Mexi- 
can station, she adds, "is an opportunity to sell more 
music in that market and diversify." 

The shift in population is relatively new. New York 
has always been an enclave for Caribbean popula- 
tions — Puerto Ricans. Dominicans. Cubans and, 
most recently, Colombians — before being a magnet 



for Mexicans or Central Americans. This, in turn, 
has defined the music that is made and heard there. 

The major New York Spanish-language radio sta- 
tions air tropical music, which has more univer- 
sal appeal among all Latin populations, including 
South Americans. 

in the past five years, however, there has been a 
noticeable jump in the Mexican and Central Amer- 
ican population of the city. 

According to U.S. Census information, in 2005 
there were 2.2 million Hispanics, of all races, liv- 
ing in New York. Subdivided by origin or ances- 
try, the vast majority of these 
people — 787,000 — were Puerto Rican, followed by 
Dominicans (532.600). The third-largest group 
were Mexicans, numbering 244,000, up from 
159.000 counted in 2000. If the roughly lOO.OOO 
people who hail from Central-American countries 
such as Honduras, El Salvador and Guatemala that 
listen to regional Mexican music are added to the 
list, it constitutes a population base that may merit 
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ONLINE EXCLUSIVE 

For 24/7 coverage of 
the Latin music world. 
Billboard has partnered 
with MSN. Go to 
Blllboard.Latlno.MSN 
com for a complete 
roundup in Spanish. 



a dedicated radio station. 

In keeping with company 
policy, Univision Radio ex- 
ecutives would not comment 
on the research that led to La 
Que Buena's launch. But 
sources say the company is 
essentially testing the waters 
with the station. The La Que 
Buena signal was previously 
used to simulcast Univi- 
sion's reggaetbn/urban station WCAA-FM (La 
Kalle). which will continue airing without any pro- 
gramming changes. 

Anchoring l.a Que Buena's programming is pop- 
ular host Eddie "Pioh'n" Sotelo, whose morning show 
"PioUn Por La Maflana," which originates in Los 
Angeles, will also air in New York. 

A PD has not been announced for the station yet, 
but "PioHn" network programming VP Gerardo 
Lopez is overseeing programming for now. 
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LOS RIELEROS DEL 
NORTE BACK ATOP 
REGIONAL MEXICAN 
CHART 

The last time Los RIeleros del 
Norte had a No. 1 hit on the 
Billboard charts was 1999, 
when "Te Quiero Mucho" 
topped the Hot Latin Songs 
chart and spent 10 weeks at 
No. 1 on the Regional Mexi- 
can Airplay tally. 

The veteran norteAo act 
Is poised to repeat with 
"Dime Quien Es," which was 
recently No. 1 on Regional 
Mexican Airplay for eight 
weeks. The track, penned by 
Claudia Brant, is a romantic 
song with a universal theme: 
Who is the guy who stole 
you away from me? 

Thanks to a norteAo ar- 
rangement by singer Daniel 
Esqulvel, it struck a chord. 
"Dime" is actually not even 
a lead single; rather, it is the 
second track pulled from 
"Siempre Imitado. Jam^s 
Igualado," an album released 
last May. A first single, "Voy A 
Llorar Por T(," hit the top five 
on the Regional Mexican Air- 
play chart, dominated at the 
time by Mariano Barba and 
Joan Sebastian. 

Fonovisa marketing VP 
Alberto del Castillo says the 
label deliberately held back 
"Dime." "We felt it was the 
stronger track, and we 
wanted to work It later to 
give continuity to the proj- 
ect," he says. "Dime" was 
sent to radio Aug. 21 and 
rose gradually, hitting No. 1 
in December and refusing 
to budge. 

Radio impetus has helped 
sales of the album— which 
was recently certified Latin 
gold for shipments of 
100.000 copies— stay steady, 
particularly since October, 
Univision Music Group VP of 
sales Jeff Young says. 

The trctck's continued suc- 
cess will now aid in setting 
up Los Rieleros del Norte's 
new album, due March 20. 

Los Rieleros del Norte 
have been together for 25 
years. The group now has a 
new lineup, which includes 
founders Daniel Esqulvel. 
Eugenio "Pemo" Gonzalez 
and Alfredo Esqulvel, as well 
as their children, Daniel Es- 
qulvel Jr., Javier Esqutvel, 
Eugenio Gonzalez Jr. and 
Rogelio Martinez. "The in- 
strumentation is the same, 
but there is a new freshness 
to the repertoire that is re- 
flected in the music," Alfredo 
Esqulvel says. — Leila Cobo 

Cci ■ ■ 



BITS & BRIEFS 



TEXTIZ2LE 
MESSAGIZZLES 
Mobile media content firm 9 
Squared has teamed with 
Snoop Dogg to deliver per- 
sonal text messages to mo- 
bile phones. The Snoop Dogg 
Chronicles, as It Is called, will 
deliver the messages to fans 
who sign up for 9 Squared's 
new service the In Crowd, 
which will deliver three text 
messages a week from the 
celebrity of their choice. Oth- 
ers participating in the pro- 
gram Include Xzlbit, Andy 
Milonakis of MTV and John 
Salley of "The Best Damn 
Sports Show Period." 

RED-EYE ROCK 
Richard Branson's U.S. budget 
airline Virgin America will in- 
clude an in-flight digital music 
service giving passengers 
access to more than 3,000 
tracks on-demand. Dubbed 
the Red System, the tracks will 
be available through a con- 
sole on the airplane's seat ttiat 
will also offer movies, video- 
games and live TV. 



Passengers will be able to 
create and share playllsts, and 
save playllsts and favorites for 
easy access on future flights. 
The company did not reveal 
any music licensing details at 
this time. 

NASHMOBILE STAR 
The USA Network's "Nashville 
Star" will be going mobile 
through an agreement with 
mobile social networking firm 
JuiceCaster. The company will 
create "contestant mobisodes" 
featuring the competition's 
finalists. Each will receive a 
Cricket Mobile multimedia 
phone to capture and post 
photos and videos of their 
behind-the-scenes activities, 
which they will then post 
to the "Nashville Star" Mo- 
bisode MediaBox. The con- 
tent will then be made avail- 
able on the series' official 
Web site and the contestants' 
individual MySpace pages. 
Fans who sign up for the 
service will receive text-mes- 
sage notifications when new 
content is posted. 



DIGITAL MUSIC 



BY ANTONY BRUNO 




BuctcchtnY rebounds 25-14 as "Crazy Bitch" hits 
a rtew chart peak. The title's 19% 
increase is the largest in the top 20. 
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Subscriptions Canceled 

Big Internet Brands Leave Music Services To The Specialists 
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So far, 2007 has not started 
off well for music subscrip- 
tion services. 

The demise of AOL Music 
Now and Virgin Digital illus- 
trates just how difficult selling 
music by subscription is, even 
for companies with deep finan- 
cial resources and widely rec- 
ognized brands. 

That both unloaded their 
services onto Napster has some 
analysts questioning whether 
the business is better left to 
smaller companies specializ- 
ing solely on running a sub- 
scription service, rather 
than large Internet portals 
or consumer brands with 
many other irons in the fire. 

"We wouldn't be surprised 
to see more players take this ap- 
proach over the coming 12 
months, as the initial rush of 
hype around digital music dies 
down, and those faced with the 
reality of a hugely difficult mar- 
ket look to hand the reins over 
to specialist players," Ovum an- 
alyst lonathan Arber writes. 

Veterans of the subscription 
service field say a successful 
music subscription business 
needs at least 1 million sub- 
scribers in order lo reach criti- 
cal mass and become self- 
sustaining, although one can 
be profitable with lower num- 
bers. To date, tlie only company 
to achieve that milestone is 
RealNetworks' Rhapsody. As- 
suming it can retain most of the 
subscribers it acquired from 
AOL and Virgin. Napster will 
not be far behind, at around 
900,000 subscribers. 

Meanwhile, household names 
like Yahoo and MTV are not 
even close. Neither company 
has disclosed subscriber fig- 
ures, but analysts estimate tliey 
lag far behind. AOL Music Now 
had just 350,000 subscribers 
when it handed the service over 
to Napster— 100.000 less than 
when it acquired Music Now in 
November 2005. 

To be fair, tiie AOL service 
was profitable, according to 
Music Now head Car>' Cohen. 
The decision to shutter it was 
more a result of AOL's desire 
to focus on advertising revenue 
over subscription revenue. 

"That's why the goal was lo 
selloffMusic Now and get an 
advertising and promotions 
deal out of it," Cohen says. 




Which is exactly what hap- 
pened- Napster paid AOL $15 
million for both the subscriber 
base and to advertise the Nap- 
ster service through the AOL 
community. 

Yet the sale plainly illustrates 
how music subscription serv- 
ices have failed to live up to the 
expectations AOL and others 
had when they entered the dig- 
ital music gold rush during the 
last two years. 

Lured by a relatively easy 
market entry thanks to generic 
service providers like MusicNet 
and readily available compati- 
ble devices, AOL, MTV, Virgin 
and Yahoo all launched music 
subscription services thinking 
their marketing prowess, 
strong brands and existing cus- 
tomer base would revolution- 
ize the industry. 

What they found was a com- 
plex market that to this day is 
defined by technology, device 
and supply problems far out of 
their control. 

The technology governing 
the transfer of subscription 
tracks to portable devices still 
has problems. None of the serv- 
ices work with the popular iPod; 
the few devices that are compat- 
ible are unoriginal clones that 
have not sold well; and the 
monthly music licensing fees 
arc a constant drain on already 
tliin resources. 

And to cap it all off, most con- 
sumers are just not ready to ac- 
cept the concept of music as a 



service rather than as a prod- 
uct. Convincing consumers oth- 
erwise will take an expensive 
marketing effort that the sur- 
viving services from MTV and 
Yahoo have promised, but not 
yet delivered. 

While they certainly have the 
money to do more to promote 
their services, it's hard to jus- 
tify the expense when com- 
pared to the relatively low 
returns and overall difficulty of 
running the service. 

What's more, record labels 
and publishers seem content lo 
remain on the sidelines. 

"There's no industr)- desire 
to see subscription services 
succeed." a former music sub- 
scription service executive 
says. "[Labels] love the idea of 
reoccurring revenue but ihcy 
know it's replacement revenue. 
They recognize that unlimited 



access to content wherever you 
are whenever you want eqtials 
no CD sales." Collectively, 
these factors resulted in a rude 
awakening to the newcomers, 
but may ultimately play right 
into the hands of Napster and 
Rhapsody, which have been 
around for much longer. Both 
built their business largely 
around music subscription 
and would be in a good po- 
sition to take over the serv- 
ices of rivals MTV and 
Yahoo should cither decide 
it is no longer worth the 
headache. 

■ dditionally, the ongoing 
lishing dispute over com- 
Isory music licensing is 
eeping potential new play- 
rs like Amazon and Target 
om entering the market, 
ley could easily decide to 
. „.Jource a subscription serv- 
ice as well, such as how MSN 
abandoned its subscription 
plans and partnered with 
Rhapsody instead. 

But it may take some lime 
before that point is reached. A 
(anuary 2007 Jupiter Research 
report found that spending on 
music subscription services 
grew 14% in the United States 
last year, to $ 185 million, and 
is expected to grow at a com- 
pound annual rate of 32% dur- 
ing the next five years. 

That may be incentive 
enough for both existing and 
potential subscription ser\ices 
to tough it out while the mar- 
ket slowly reveals itself. • - • • 



For 24-7 digital 
news and 
analysis, see 
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THE PHONE WEARS PRADA 

Still ooh-ing and ahh-ing over Apple's 
iPhone that Steve Jobs pimped out at 
Macworld eariier this month? LG 
Electronics has teamed up with fashion 
brand Prada to unwoil a similar touch- 
screen multimedia phone as well. 

Like the iPhone, it has a 2 megapixel 
camera, video and music player and com- 
pletely buttonless interface. The phone is a bit 
smaller, but also slightly thicker, than the iPhone. 
And instead of a hard drive, it's got a slot for remov- 
able memory cards— something the iPhone lacks. It 
also has third-generation high-speed wireless net- 
work connectivity and Bluetooth capabilities. 

However, it does not feature a Wi-Fi wireless 
connection, nor will it be able to play iTunes files. 

The Prada phone will beat the IPhone to market, 
in Europe anyway, debuting next month for about 
$775. No word yet on when U.S. carriers will offer 
the phone. —Antony Bruno 
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BY MICHAEL PAQLET 



John 
Staeflia 



Legendary porn director on Las 
Vegas, piracy and music's vita! 
role In liis films. 



For producer/director John Stagliano. the music in pom films is as important as the in-your- 
face action on the screen. He's made a name for being on the cutting edge of employing cur- 
rent original music in feature films, and for working directly with music supervisors. 
And that's not the only name he's made: In the adult film industry, Stagliano is known affection- 
ately as "Buttman." Indeed, the man has an obsession with all that relates to a certain part of 
a woman's body. For proof, look no further than his numerous porn films, including "Buda." 
"Buttman in the Crack" and "Bend Over Brazilian Babes." His film "The Fashion istas," released 
in 2002, took home 11 Adult Video News Awards including best DVD. Earlier this month. "Fash- 
ionlstas Safado" was awarded three tropies, including best group sex scene, at the annual 
AVN Awards ceremony in Las Vegas. "Safado: Berlin" is due later this year. 

Stagliano releases his films via his company Evil Angel, which he formed in the early '80s. 
These days Evil Angel has production deals with some of pornland's biggest director/pro- 
ducers, including John Leslie, Rocco Siffredi, Joey Silvera, Christoph Clark and Nacho VIdal. 
In each production deal, the respective director/producer retains ownership of his content, while 
Evil Angel's sales department handles all sales. When not lensing or editing a film, Stagliano 
can be found in Las Vegas, where his live show, the 2-year-old "John Stagliano's Fashionistas," 
Is In the process of migrating from the Krave nightclub to the Empire Ballroom. Stagliano is also 
in talks with a "well-known nightclub in a casino to create a sensual live show mixed with 
video." Throughout the porn mogul's business empire music Is a powerful force. 



What has most surprised you about 
producing a show In Las Vegas? 

The amount of marketing that must 
go into a show and dealing with the 
competition of other shows on the 
Strip. I thought if the show got good 
reviews and it was successful. I 
could at least break even. But I'm 
losing a lot of money on the show 
each week. Still, it's been a sober- 
ing experience. 1 was thinking that 
I was on top of the world after my 
film "The Fashionistas" did very 
well. And then the Vegas dance 
show |bascd on the movie] opened 
to good reviews. But the reality of 
the situation is that this is a much 
more difficult way to make money 

In the show you use the music of 
many known acts, including Tool, 
Led Zeppelin, the Crystal Method 
and Lords of Acid. How difficult— or 
not— was it navigating the music 
industry to license this material? 
I 'm not sure that it's 1 00% legal . but 
there are over 20 shows in Las Vegas 
that use music by mainstream 
artists, and. from what I can tell, the 
hotels, casinos and nightclubs pay 
a blanket license to ASCAP and BM 1 
that should cover such fees. Of 
course, a good lawyer for one of 
these artists could say, "You're charg- 
ing admission for this show and 
even though you're doing it in a 
venue that's paid for this license, the 
spirit of that law was not meant to 



apply to this." It's possible I'd have 
to close the show because of that. 
While it might be a gray area (in 
music licensing], the show would 
never have been built if I didn't think 
it was legal to do. 

These days, artists like Matmos, 
Tommy Sunshine and others are 
working with directors and produc- 
ers to feature their original music 
in pornos. Why Is this happening? 
Porno has gained a lot more respect 
over the years. Each subsequent gen- 
eration has been exposed to more 
pornographic images. It's become 
more acceptable, which I suspect will 
continue for a while. Besides, these 
artists lending their music are very 
likely fans of pornography. 

How important is music in a porno? 
In my new film "Fashionistas 
Safado: The Challenge." 1 put more 
music into it because it was con- 
ceived as a feature. 1 worked on the 
music for nearly a year with Dou- 
glas Mariah, who lives in Vegas. We 
scored the music to the scenes. In 
features, music can be important to 
the storytelling. 

This is why I did the "Fashion- 
istas" dance show in Vegas. 1 love 
music. I love dance. This is what mo- 
tivates me. The art I want to create 
is an integration of visuals and 
music. The music must be right or 
it destroys the scene. 




How is the pom Industry dealing 
with and combating piracy? 

It's gotten bad for my company I'm 
involved in two legal cases right now. 
There is a guy in Canada who is dis- 
tributing good quality copies of 55 of 
my DVD titles. While the Canadian 
case is on hold for now. we have 
gained jurisdiction for this action in 
the U.S., as [the compHny) also does 
business here. We could still pursue 
something in Canada after the U.S. 
case is resolved. There's also a guy in 
Germany, who we were selling to, but 
who was duping a lot more. This is a 
criminal case that we are helping to 
prosecute. The owner of the company. 
Paradise Films, is free on bail. I have 
no information on dates for the fur- 
ther prosecution of this company. 

How do you keep growing your 
market? 

I'm not sure. [laughs] Pure lunacy, 
probably. Seriously I can grow be- 
cause I'm successful. When you're 
successful, opportunities open up 
for you. I can grow by inviting other 
producers to be part of Evil Angel. 1 
can also grow by finding more ways 
of getting revenue for the producers 
I already have. I do both. We're put- 
ting a lot of money into the Internet 
now. Though it's not yet common 
with pom sites on the Internet, we're 
encoding everything so that all the 
content is full-screened. Also, we're 
creating niche sites from the prod- 



Porno has 
gained a 
lot more 
respect 
over the 
years. It's 
become 
acceptable, 
which I 
suspect will 
continue 
for a while. 



uct wc already have. This is the way 
things are best sold on the Internet. 

What do you attribute Evil Angel's 

success to? 

I focus on maintaining a consistent 
quality, which was lacking in the 
porno business. Equally important, 
though, is how I've organized my 
company. The gross sales of my own 
monies are a very small percentage of 
the total gross sales of Evil Angel. But 
I have 1 2 other directors in the E^il 
Angel fold, including Joey Silvera. 
john Leslie and Rocco Siffredi. I 
helped them own their own product. 
I only keep a percentage of the gross 
sales, which no one in the porn in- 
dustry was offering directors before. 

What prompted you to take that 
business approach? 

I was interested in what motivates 
people to do a good job. So. when 1 
started my own company. I wanted 
to create a situation for director 
friends of mine who would be re- 
warded for doing a better job, for 
putting extra effort into the movie 
— rather than just being paid a little 
fee. lulcs lordan is a great example. 
Before joining Evil Angel, he was 
working for Pleasure Productions 
where, as a director, he was making 
$2,000 per movie. He recently left 
Evil Angel to start his own business. 
At the time he left my company, he 
was making one movie a month. Be- 
tween his catalog sales and new ti- 
tles, he got over $100,000 a month. 
By developing a solid reputation, his 
old movies continued to sell. Be- 
cause he cared about the value of his 
name, how he marketed his name 
and shaped his product, [ulcs had 
greater potenhal for future rewards. 
He owns these movies. If you have 
physical ownership of something, 
you will put more work into it. 

So, what's the biggest misconcep- 
tion people have about your job? 

That I "m getting laid alt the time. It's 
work. It's a business. People may 
think there are pom girls walking in 
and out of here. But they're not. We're 
not getting blow jobs here. There's 
no casting couch in my facility. 
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Jennifer Lopez catapulted her acting career 
with her starring role in "Selena," a biopic on 
the Latin Tejano star who sang in Spanish 
and was on the verge of an English-language 
crossover prior to her death. Ten years after 
"Selena," and following a multiplatinum 
recording career in English, Lopez is ready 
to sing en Espanol once again. 



■C6nio Ama Una Mujer' ("How a Woman Loves"), Lopez's 
Brst Spanish-language album, will be released by Epic and worked 
in conjunction with Sony BMG Latin for the U.S. Latin market- 
place and Latin America. The all-Spanish album, co-wrilten and 
co-produced by Lopez's husband Marc Anthony in conjunction 
with Est6fano and Julio Reyes, hits stores April 3 supported by 
groundbreaking media synergies. At the heart of it all is a deal 
in the works with the Univision TV network to produce a five- 
part miniseries based on a treatment by Lopez, which in turn is 
based on the content of the album. The series will feature the 
album's music. Lopez will not act in the series, but she will per- 
form a track at the end of each episode. 

"It's the first lime we've done something like this," says Simon 
Fields. Lopez's production partner in Nuyorican Productions, 
the Los Angeles-based film and company. Each song will em- 
body one of the series' storylines. "It will be scored as if it were 
a movie series." Fields says, adding that he expects the approach 
to work as a template for other projects. 

The deal — still under negotiation at press time — would also 
encompass tie-ins with a major retailer who would sponsor the 
series, as well as opportunities with other Univision properties 



and tie-ins in the digital and mobile arenas. 

However. "Como Ama Una Mujer' wasn't conceived as a 
clever way to utilize multiple media platforms. The notion of 
recording in Spanish was behind Lopez's very first demo when 
she finished filming "Selena" in 1997 (see Q&A, this page). 
The concept materialized three years ago, when Anthony was 
wrapping up production of his album "Amar Sin Menliras" 
with Estefano and Reyes. 

Lopez went into the studio to record one song with her hus- 
band and got hooked. "Emotionally speaking, to me this album 
is more me than any other album," she says. 

"Como Ama Una Mujer" makes no concessions to the Eng- 
lish market. It is mainstream, traditional Latin pop, with no 
English-language versions on the album nor any plans to 
record them. Lopez is working on a more urban-leaning, full- 
fledged English-language album that she plans to release be- 
fore year's end. 

A consistent multiplatinum seller (see chart, next page). 
Lopez has seen declining sales for her recent releases. Her last 
album "Rebirth," released in 2005. was her first to miss the mil- 
lion mark, selling slightly more than 700,000, according to 
Nielsen SoundScan. 

Regardless. Epic executives fully expect the album and the 
single, "Que Hiciste," to get plenty of attention in both Latin 
and mainstream marketplaces. 

According to Epic senior VP of marketing Lee Stimmel. "Que 
Hiciste" will air on MTV and MTVTr3s. This would mark only 
the second time that MTV has played a Spanish-language video, 
following the 2005 airing of Shakira's "La Tortura." 
The Lop>cz track has yet to break major ground in radio. It entered 




the Latin Pop Airplay chart this week at No. 29, with 
plays at 20 stations — four less than the week before. 
Still. Stimmel says, he expects success, not just at 
Spanish -language radio, but also at key English- 
language stations like KIIS-FM Los Angeles. 

"It's Jennifer Lopez." Stimmel says when 
asked if he thinks the single can play at English 
radio. "We're very optimistic about the single 
traveling in all different kinds of formats, and a 
lot of it has to do with the appeal of this artist." 

Working Latin acts in both marketplaces is 
not new for Epic, possibly the most experienced 
label in this realm thanks to artists like Shakira, 
Ricky Martin and Anthony. 

Lopez is a household name among Latins in 
the United States. Latin America and around the 
world, but as a mondo celebrity, famed for films 
as much as for music. And when it comes to 
music, Sony BMG Latin America president Kevin 
Lawrie says. "The key here is credibility." 

Sony BMG Latin America is co-marketing 
the album with Epic. "The mistake would be to lean too hard 
on the Jennifer Lopez brand, which is a worldwide brand. Peo- 
ple respond to music generally with their ears, and we need to 
be very, very respectful of that and approach this from a very 
credible way." 

Lopez has ju.st started to dip her toes into Hispanic media to 
support her album. She was recently featured on the cover of 
People en Espafiol's "100 Most Influential Hispanics" issue, talk- 
ing about the record, and has done a few interviews on Spanish- 
language stations around the United States. 

Lopez's first major public appearance to support the album 
came Jan. 23. at a private listening session in a Miami Beach stu- 
dio. Sitting alongside producer Reyes and her husband, she spoke 
about making the album and played a selection of tracks. Some 
300 VI Ps. among them local and international media and key dis- 
tributors and retailers, sipped martinis as Lopez — glamorous as 
always in a clingy, white dress — stayed away from the fray, chat- 
ting with Anthony for nearly two hours. Later she greeted some 
of the heaviest of the heavy hitters: Latin Recording Academy 
president Gabriel Abaroa, Shakira's manager Pepo Ferradas and 
Alex Lopez Negrete. CEO of top Latin ad agency Lopez Negrete. 

The following day. Lopez was announced as a surprise guest 
for a pre-Super Bowl party Feb. 3 in Miami, where she'll perform 
alongside her husband. Plans also call for her to go on promo- 
tion trips to Argentina and Mexico. 

Stateside. Epic and Sony BMG Latin will work mirror cam- 
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Prior to kicking off promotion for her new album, Lopez spoke exclu- 
sively with Billboard from her Los Angeles home about her burgeoning 
Latin creative side. —LC 



This album is nothing like your Eng- 
lish-language fare at all. Why? 
Because I love the music. I love the 
drama. It must be the actress in me. 
1 love the deep, intense passionate 
way of expressing yourself in those 
kinds of songs. And it's really not 
something that lends itself to English 
music, and not something Id been 
able to tap into before. 

Do you feel that there are two com- 
pletely different aspects of yourself? 
I think so. I think this is the side of 
me that people don't know, and it is 
really a big part of who I am. This 
album is closer to who I am than any 
album I've ever done. 



You didn't actually write on this 
album, but you told your writers 
what you wanted to say? 
I had to really, really express to 
them the kind of album I wanted to 
make. But it started to come very 
naturally to the writers when they 
got to know me. when I spoke about 
the things that were important to 
me. I would say, "This song needs 
to be about a person, and when he's 
leaving," and they would turn 
around and write it in Spanish. Like 
[the single] "Qu6 Hiciste." I said. 
"1 know what this song is about. It's 
this relationship that he destroys 
by his own hands." And it would be 
in that kind of song. 



"Por Arriesgarnos" Is a duet with 

your husband, Marc Anthony, but a 
very subtle duet, with his vocals al- 
most hidden. 

It wasn't supposed to be a duet at all. 
It was the very first song we 
recorded, and there was a back- 
ground male voice, and Marc did the 
backups. I asked to put his voice up. 
because I think the harmony parts 
blended so beautifully. 

What influence has your relation- 
ship with Marc had on your music? 
We have a lot of respect for each 
other and I think we affect each 
other in a very positive way when it 
comes to work. We see the best of 
each other and we re able to reach 
higher levels. It's the best way 1 can 
describe it. To me. he's such a leg- 
end. The fact that he produces, he 



sings, his understanding of music, 
and the way he expresses himself 
as a singer. I was able to go to the 
studio, and have the confidence he 
in his mind had. He would say. 
"These are things you understand, 
these are things you've always 
wanted to say, now tell me the 
story." It was very natural. 

Your voice sounds much more lyrical 
than on past albums. Much bigger, too. 
I've matured as a singer. Marc gave 
me confidence in the studio as well. 
When someone believes in you so 
much, you don't want to let them 
down. And it's also the material. I 
think this material lent itself to my 
voice. And it actually made me ap- 
proach my new English album in a 
different way. I have a different 
standard now. 
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paigns in Latin and mainstream media. In the digital arena, for 
example, a prcordcr for "Como Aiiia" will }»o up [an. 30 at both 
iTunes and iTunes Latino. 

In addition. Epic president CharHe Walk says. "We also un- 
derstand a second generation of Latinos that speak English and 



Spani?;h. and we're very interested in reaching them as well. 
You're not just promoting and marketing to the pure Latin mar- 
ketplace. You can hit the English market whore you know Latin 
music will be there." 
"Coino Aina Una Mujer" sounds nothing like Lopez's prcvi- 
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J-Lo has scored high on the Billboard charts. A quick hit history 
of SINGLES (below) and ALBUM SALES (right). 
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Ain't It Funny 
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I'm Gonna Be Alright 
(featuring Nas) 
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I'm Glad 
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Get Right 
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Hold You Down (featuring Fat Joe) 
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Control Myself (LL Cool J 
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ous f-nghsh fare. Unabashedly romantic, it Is quintesscntially 
Litin in its big arrangements, romantic themes and vocally dra- 
matic interpretations. With no mtistcal indication of crossover 
aspirations into English, tfie album is not exactly what the world 
might have expected, but exactly v^hal Lopez wanted to do. 

The album comes at a lime when Lopez seems to be getting 
more in touch than ever before with her Latin roots. It is just one 
of a string of recent, current or upcoming Latin-themed projects. 
This coming summer will see the release of "El Cantante," a film 
based on the life of singer Hector Lavoc. starring Lopez and An- 
thony. The film is set for theatrical release july 27 with a sound- 
track to be released on Sony Records (although Lopez does not sing 
on it). Also hitting theaters with Lop)ez as star will be "Bordertown," 
a political thriller surrounding the missing women of )uirez, Mex- 
ico. There is also a new. Latin-named perfume to be laimched later 
in the year, and several Latin-themed TV shows in various stages 
of development. Lopez's Nuyorican Productions is involved in the 
development of a TV show for Fox called "The Brethren"; another 
TV show titled "Ayuda." about the world of Latin nannies in Los 
Angeles; a movie for Lifetime TV; and a TV series titled " Echo Park." 

While it is impossible to understate the impact of the Lopez 
name on her musical promotion, label execs are hoping the music 
will stand on its own. 

"We feel we have an absolute gem, and music that was done 
with the heart." Lawrie says. "That will connect independently 
of the Jennifer Lopez brand." 



Are there plans to record Engllsh- 

Itinguago versions of any of tho songs? 
I would never mess with the integrity 
of this album. This album is what it is. 

Was it important that Latin audi- 
ences not hear you as a translation 
of J-Lo in English? 
When I started to make music in Eng- 
lish I was at a difTerent time, and at a 
difTercnt age. And now, they're going 
to get mc now. When I say this has al- 
ways been a dream of mine, it's the 
truth. The first demo I ever made was 
in Spanish. It was called "Vivir Sin 
Ti. "This was 11 years ago. Itwas ac- 
tually written by the backup singer of 
Selena, but it didn't come to me 
through the movie. I don't even re- 
member how it came to my hands. 
And I went to [producer] Sergio 
George, and I said, "Do you want to 



do this demo?* We did, 

ager took it to the Work 
Angeles and there was 
the head of the 
record label was 
Tommy Mottola. and 
he said. "You speak 
English." And 1 said, 
"Of course." And he 
said, "We ought to do 
an English record." 
And the rest is kind 
of history. 



and my man- don't have any songs, and let's do 
Group in Los three or four more." And one of the 
interest. And first songs we came up with was 
"Tu." It was an emo- 
tion I had about 
wanting to sing that 
to a child one day. 
That's where that 
song was born 
from. To sing it to 
my own child. I 
don't like to say 
those things be- 
cause I like people 




There's a song on here I particularly 
like: "Tu." tt showcases your voice, 
and the melody is reminiscent of 
Italian pop— very uplifting but wist- 
ful at the same time. What Is the 
story behind that? 
We were almost over with the album, 
and we said. "Let's make believe we 



to interpret them for themselves, so 
they think it's for their husband, or 
their girlfriend, but for me that's 
where the idea was born from, and 
then we went from there. 

You've said you can't take credit for 
opening the door for Latina ac- 



tresses playing non-Latin roles in 
Hollywood, but actually, you have 
been able to do all kinds of roles, 
which is unusual. 

That was important to me at one 
point in my career, because I didn't 
want to be pigeonholed. Why do we 
have to define this character in this 
piece if it doesn't mean anything in 
this story? 

But being bilingual has been very 
important to you. 

That's one of the best things. I was 
born in the Bronx. 1 speak English 
and that was my first language. But 
one of the beautiful things about 
being in the public eye, because I 
didn't grow up speaking Spanish in 
my household. I had to learn to speak 
it. And it has been one of the best 
choices in my life. 



'This is the 
side of me 
that people 
don't know 
. . . This 
album is 
closer to 
who I am 
than any 
album I've 
ever done.' 
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SUB POP'S BIGGEST RELEASE 
EVER MEANS A TURNING POINT 
FOR THE BAND 

BY DOUGLAS WOLK 

PHOTOGRAPHS BY BRIAN TAMBORELLO 

^ M When Natalie Portman told Zach Braffin 
the 2004 movie "Garden State" that the 
^ Shins song " New Slang" would change 

his life, it changed the shape of the Portland, 
Ore., indie-pop band's career, too. Two years 
later, the Shins' Seattle-based label. Sub Pop. is facing 
one of the biggest and most nerve-wracking opportu- 
nities it's ever had — a )an. 23 launch for the band's third 
album. "Wincing the Night Away." that's easily the 
largest in the label's history and the challenge of play- 
ing by independent, relatively low-budget rules as the 
Shins try to grow from a college-mixtape staple into 
full-on alternative rock stars. 

For the first few years, the Shins, origi- ^ 
nally formed in Albuquerque. N.M,. by 
froiitman/songwriler ]aines Mercer, built 

their audience slowly but consistently. , 
^ The band's first two Sub Pop albums. 

200rs "Oh, Inverted World" and 2003's 
"Chutes Too Narrow." respectively sold 
!* % about l,000and 16,000copies in theirfirst 
week of release, according to Nielsen 
SoundScan. And the albums kept moving steadily since 
then, thanks to solid word-of-mouth. college-radio play 
and steady touring. Along the way. Mercer moved to 
Portland and the rest of tlie band gradually followed 
him to the Pacific Northwest. "Albuqviercjue's nice," 
keyboardist/guitarist Martin Crandall says, "but there's 
not much going on musically, unless you want to watch 
some ska bands." Portland was a more congenial at- 
mosphere for a group like the Shins. It's home to such 
indie notables as the Decemberists, Sleater-Kinney 
and Stephen Malkmus & the licks, as well as innu- 
merable smallish music venues. 

Tlieti the Shins endorsement in "Garden Stale" came 
along, and the movie's Grammy Award- winning sound- 
track (assembled by Braff } included Kvo tracks 
from "Oh, Inverted World." "New Slang" 
(which also appeared in a McDonald's 
commercial) belatedly became an 

alternative radio hit. As Mercer ^1^ 
jokes, having toured for a year to 
support its second album, the 
band went back to louring be- 
hind its first album. At the 
time of the film's peak 
in late 2004 and 0^ \ 
early 2005. 
i>oth Shins 
albums sold 
several thousand 
I copies every week. Even 
I now. "World" moves 
' about 1 ,000 copies 
weekly, and "ChutesToo 
Narrow," a little fewer 
than that. 
Mercer started recording 
ihcgenlle, varied, lushty pro- 
duced "Wincing (he Night 
Away" about a year ago, and some 
songs have been around even 
longer. "I'm just so eager to have the 
thing out." Mercer says backstage at the 
band's final gig of 2006. a hometown show at 
Portland's Crystal Ballroom, as the other Shins run 
around snapping Polaroids that will be included with 
a British 7-inch vinyl single. "My life right now is just 
this anticipation." 
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The l.SOO-capacity Crystal is on tlif west siiic oi ['di tijiid, in 
the downtown area with most of the city's bigger rock clubs. It's 
not too close to the bohemian neighborhoods on tlic northeast 
side of town (where Crandall and drummer )esse Sandoval live — 
the band still rehearses in Crandall's basement) or on the south- 
east side (where Mercer lives in a house that he recently discovered 
was where Elliott Smith wrote his first album). But the Shins 
sold out the Crystal show long in advance. Their audience is much 
too big for any of the east-side clubs now. 

Meanwhile, in tlie uncertain post-Tower environment, Sub Pop 
is preparing to sell "Wincing" on a scale it's never attempted be- 
fore for a new release. "Tlie most we've had to lay out on street 
date for any of our releases before is 40.000 for Sunny Day Real 
Estate." label G M Megan Jasper says. " For this record, we're hop- 
ing to do a minimum of 200.000, and I suspect we'll end up some- 
where around 220.000 or 230.000. It's always a little bit scar>' when 
you're laying out that many records, because you're thinking about 
rettirns and oversatiiration — that's what we need to avoid." 

"I'm taking stuff I learned from going fairly big with the Postal 
Service [whose album "Give Up" went gold] and applying it," Sub 
Pop head of retail Andy Kotowicz says. "In its first week, the Death 
Cab for Cutie record that came out on Atlantic did close to 1 00.000, 
so we hope to be in that kind of range. We're going to be doing a 
fairly heavy discount on the catalog stuff leading up to the release 
of [""Wincing"), so I expect the catalog will go up, and hopefully 
"Oh. Inverted World' will go gold while we're at it. Tlial's not super, 
super close: we're probably about 1 00.(K)0 copies away, shipping- 
wise." (According to SoundScan. "World" has .sold 480,000 copies, 
but Kotowicz says that number's somewhat intlated.) 

The first line of attack for the new album is indie stores, the band's 
initial fan base. "One of the things we did that was unusual for us," 
jasper says, "was that in order to make a gesture to the independ- 
ent stores who've supported the Shins for so many years and so 
strongly, we offered the 'Phantom Limb* single only to independ- 
ent stores from its release, Nov. 21, through the end of the year. It's 
kind of a big deal for us. because you really don't want to exclude 
anybody, but we felt it was important to us to make that gesture for 
independent retailers." The single has scanned about 9.000 copies, 
as well as another 27,000 copies as a digital download. 

Beyond the single. "Wincing" builds on the lacy, dreamy gui- 
tar-pop of the Shins' first two albums, expanding the band's range 
to encompass subde funk and even a bit of twinkling electronics. 
Mercer's lyrics are even more elliptical than before — the first line 
of the album is "Go without, till the need seeps in/You low ani- 
mal/Collect your novel petals for the stem" — but he still delivers 
mixtape zingers. (The best is in the chiming kiss-off "Turn on 
Me": "You had to know that 1 was fond of you/Fond of Y-O-U"). 

"We think the album is going to be huge, and I think it's a great 
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record." says Don Van 
Cleave, president of the 
CoaUtion of Independent 
Music Stores. "Thank 
God it got pushed back to 
january. The fourth quar- 
ter is so jam-patked — 
this lets it get the 
attention it needs." Ko- 
towicz is also happy 
"Wincing" is a January re- 
lease but for a different 
reason. "It's going to save 
drastically in co-op ad- 
vertising." he says, "but 
we're probably spending 
half of what we would 
have in those places at the 
end of tlie year." 

The co-op plan in- 
volves circulars with big- 
box retailers Hkr Target and Best Buy as well as some rebates. 
"That's a little bit scary." Kotowicz says, "because if the record 
winds up exploding, you end up giving a lot back in rebates, but 
we're walking a fine line. This band is still beloved by indie-record 
stores, but the fact of the matter is that we've sold an awful lot 
through the chains and the racks and the big boxes as well. So 
we're trying to play both sides of the fence — we have to." And 
every retail venue is clamoring for exclusive content, which the 
perfectionist, not terribly prolific Shins don't really have to offer. 
~ll can be kind of frustrating trying to make everyone happy," 
Kotowicz says. 

Isaac Slusarenko. who nms the Portland store Jackpot Records, 
says he expects "Wincing" to be his store's best seller the week it's 
released. "The previous Shins recordings have brought new faces 
into Jackpot to pick up their records." he says. "I think this new 
release will attract even more fans who are curious to hear what 
they sound like now. It was also a smart decision that they stayed 
with a Northwest label instead of jumping to a major label." 

In fact, the Shins' Sub Pop contract ends with this album. 'Xm 
hoping to put together something very lucrative as far as the next 
contract." Mercer says. "1 think nowadays most bands are think- 
ing that. There are bands that are making more money for sell- 
ing fewer records because they own their own masters or own 
their own labels. You see that stuff, and you think there has to 
be something innovative you can do. right? So you can get se- 
cure." For his part. Sub Popco-founder Jonathan Poneman says 
that the Shins "may end up .somewhere else later, but we have a 
strong desire to keep working with them." 

Beginning a week after the album's release, it's going to be 
sold in a venue Sub Pop has never tried before — Starbucks, which 
Jasper reports has come in for 36.000 copies. "Maybe people who 
were introduced to the band through 'Garden State' are being 
reached through the Starbucks opportunity," Jasper says. ("The 
album itself is great," Starbucks Entertainment president Ken 
Lombard says, "and we felt it's something our customers were 
going to love.') The label's effort to reach Shins fans from a 
slightly older demographic, who don't frequent the usual indie- 
rock channels, also involves a new advertising strategy, with some 
publications like Utne Reader that, as Jasper says, "would maybe 
be geared more toward an NPR listener." 

Tlic strongest fan base for the Shins, though, is younger and 
very Web-sawy. "Wincing" will be featured on the front page of 
MySpace the week it's released, in exchange for the site exclu- 
sively having the right to stream the album Jan. 18-21 — a deal in 
which no money was exchanged. "We wanted to be able to work 
exclusively with MySpacc," Jasper says, "because they're a source 
that so many people go to. We'd be completely stupid not to tap 
into that." The band has more than 9S,000 friends listed on My- 



Space, and an advertisement on the site for volunteers for a new 
Shins street team Sub Pop is assembling yielded 700 responses 
in its first half hour. 

Tlie band's online popularity has its downside though. Sub Pop 
publicist Steve Manning sent out a handfiil of watermarked copies 
of the album in September, mostly to press outlets that were in- 
terested in the Shins before — only to have the album promptly 
leaked to peer-to- peer net\\orks anyway ("The Safety Dance," Bill- 
board. Nov. 25. 2006). "I think we thought we'd be safe by doing 
watermarked copies of the record." Manning says. "It turns out 
that wasn't the case, and the leak was from a smaller publication 
in France. People in the U.S. have been really respectful. We had 
to hire a Web sheriff which is not cheap, and watermarked copies 
are not cheap either. It was a bummer, but I think we learned 
some lessons in there." 

The other pillar of Shins support has historically been col- 
lege radio, which is already building up interest in "Wincing." 
Sub Pop serviced the "Phantom Limb" single to only 250 col- 
lege radio stations, and it ended up at No. Son CMJ's final col- 
lege chart of the year. "For a single that's pretty awesome," the 
label's head of radio promotions Susan Busch says. "It doesn't 
look like we've lost too many fans due to the commercial suc- 
cess of the band." The bigger challenge, of course, is commer- 
cial modern rock and triple-A radio — especially for a label like 
Sub Pop — but Busch says that "Phantom Limb" is likely to be 
Sub Pop's first top 40 modern rock single. West Coast stations 
like KNRK-FM Portland. KITS-FM San Francisco and KNDD- 
FM Seattle have been picking up the record. On the East Coast, 
it's been more tripIe-A stations, according to Busch. 

"Luckily, this band has built up an enormous fan base and 
such a diverse fan base that there's a lot of good will toward them," 
Busch says. "We're lucky tliat we don't really have to play a lot of 
the big-money games that major labels have to play." Sub Pop's 
radio-promo philosophy is summed up by its infamous early- 
'90s T-shirt: "What part of 'we have no money' don't you under- 
stand?" Instead, Busch says, Sub Pop offers Shins appearances 
for events like radio festivals. "The one in Seattle was like An- 
gels and Air\^'aves and My Chemical Romance and Taking Back 
Sunday . . . and then there's the Shins. I think it's really inter- 
esting that the market is as heavy as it still is, and we're still able 
to sneak in the back door and be a part of it." 

As part of their promotional schedule, the Shins appeared on 
"Saturday Night Live" Jan. 13 and planned in-stores at Virgin 
Records in New York's Union Square and at Amoeba in Los An- 
geles for the album's release week. They're also gearing up for 
an extended world tour beginning in February, with their live 
lineup newly expanded to include Eric Johnson of Sub Pop la- 
belmates the Fruit Bals. Like bassist Crandall. Johnson com- 
mutes from Seattle for band practice. 

Still, ttie Shins will be takinga few months offin the spring, since 
Mercer and his wife are expectinga baby in May. "Our booking agent 
wants us to continue touring forever," he says. "I've found it a chal- 
lenge to focus on the big picture." As for the signs that the Shins 
will have made it to the next career milestone. Mercer says. "There's 
always the cover of Rolling Stone. Or having a video on MTV that 
they're actually playing and not just at 3:30 in the morning." 

"If we keep doing it the way we've been doing it. we can live 
this way," Crandall says. "1 hope this might be the record that al- 
lows us to become our own enterprise and call our own shots. 
We've got the friendship and the experience behind us — it'll be 
challenging, but it's something 1 know we can do." 

So is "Wincing" set to be Sub Pop's biggest record ever? 
Poneman is cautious. "It would have to catch up to [Nirvana's 
platinum] 'Bleach,' which God willing, right? But it's our 
biggest release by far, and I think it'll do very well. We feel 
confident that the music and the band will back up the hype, 
but we're also taking it step by step, not simply because the 
market is as fickle as it is, but because that's the way we do 
business — incrementally. " 
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LEE HAZLEWOOO 

made his new CD 
despite his kidney 
cancer. 





BY JIM BESSMAN 



HAZLEWOOD BUILT 

HIS LEGACY 

AS A PRODUCER, 

SONGWRITER 

AND SINGER 




The twanging guit.ir of Duane Eddy's "Rebel Rouser.'The 
sexy anger of Nancy Sinatra's 'These Roots Are Made for 
Walkin*." The dramatic romance of Sinatra's "Summer 
Wine." memorabl> c overed by Bono the Corrs. 

The link between these classics and more? 

Lec Hazlcwood. 

As a songwriter, producer and arii>;t, Hazlewood has 
scored his share of hits throughout five decades in the 
music business and always on his own terms. Even 
decades after his greatest success on the charts, Hazle- 
wood is revered by a new generation of artists. 

Nick Cave cited him as a hero in his autobiography and 
hosted Hazlewood's first-ever U.K. show at the Meltdown 
Festival in 1999. British pop group Tiridcrsticks paid him 
tribute with their single "A Marriage Made in Heaven." 
The band also sang I lazlewood's melaiKholy masterpiece 
"My Autumn's Done Come" on the compilation "Total Lee! 
The Songs of Lee I iazlewood." That 2002 set also featured 
the likes of Calexico. Lambchopand Pulp's Jarvis Cocker. 

Sonic Youth's Steve Shelley reissued Hazlewood's clas- 
sic solo albums on his Smells Like Records label and, in 
1999, released a new set from the writer with the charac- 



teristically bizarre title "Farmisht. Flatulence. Origami, 
ARF!!!and Me . . . " 

"He's a three-time genius," says indie-rock luminary Dean 
Wareham of Galaxie 500 and Luna. "A pioneering rock'n'roll 
producer — Phil Spcctor actually went to Arizona to learn 
from him — one of the great American songwriters and a 
singer who can make anything sound profound. He will 
make you laugh one minute and cry the next." 

Rhino Records plans a two-CD set of vintage Hazlewood 
for release later this year. But he also has a new album. 
"Cake or Death." released on Ever Records, of the !K7 Label 
Group, with U.S. distribution through Caroline. The album 
sessions were likely his last. 

"He's suffering from kidney cancer and has been very 
open about it," his manager Wyndham Wallace says. "But 
he's always said this would be his last record. He feels he's 
spent enough time over the last 50, 60 years in studios, so 
he always meant it to be his last stand." 

A Hazlewood fan who became his publicist in 1999, then 
eventually his manager. Wallace offers his perspective on 
this music business maverick. 

"He can be very difficult and almost belligerent, but he's 



also one of the most generous, kindhearted people I've ever 
met," Wallace says. "He's a man who absolutely refuses to 
compromise, who insists on doing things his way and does- 
n't like to take no for an answer. I think that's why so many 
people respect him so much." 

Regarding Hazlewood's unique style. Wallace adds. "It's 
very rare to find an artist capable of putting humor and 
sentiment in music without it being cheesy. Everything 
he does is from the heart, though he can 
■ BKImPHffi ^M sound very dismissive of it. But to be 
^-v^ '''^'^ *° write a bubble-gum pop song like 
■^(IbI^ I I [Nancy Sinatra's 1966 hit) 'Sugar Town' 
that gets tons of airplay — when it's ac- 
tually about kids tripping on acid — you 
have to be a monumental writer." 

For her part. Sinatra declares Hazle- 
wood is "the real deal." 

Hazlewood "is not a country-bump- 
kin shit kicker, as he would have peo- 
ple believe." Sinatra says. "He's a brainy, 
highly intelligent intellectual who hap- 
pens to have re- continued on »p34 



HAZLEWOOO 
ONLINE 

■As part of ttiis 
report, an In- 
depth Q&A 
interview with 
Lec Hazlevirood 
IS available 
pxcluMvoly on 
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Friendship for the past 45 years. Your 
copyrights are a cornerstone of our Criterion 
Music Catalogue. We cherish each and every 
one. 

Best of luck with your new album: 

"Cake Or Death. 

These Boots Will Keep On WalkinI 

Bo and Mickey Goldsen 
Criterion Music Corp. 
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tained his child inside — intact. Thai's the force 
I believe that creates the fairy tales." 

Hazlewood's work with Sinatra is key to his in- 
fluence on younger artists. 

"The first time I heard [the Sinatra/Hazle- 
wood duet) 'Some Velvet Morning' must have 
been from the 'Best of Nancy and Lee' in my 
parents' record collection," the Church's Marty 
Wilson-Piper says. "It was the eeriest piece of 
music. The way it changed tempo for Nancy's 
bit and the way he said 'Phaedra' was just the 
most evocative thing I had ever heard. Still love 
it to this day." 

Bom Barton Lee Hazlewood on July 9, 1929. in 
Mannford. Okla., the future 
songwri ting/producing/per- 
forming legend grew up in 
Arkansas and Texas, and 
served in Korea after attend- 
ing Southern Methodist Uni- 
versity in Dallas. He went to 
Ivoadcasting school in Cali- 
fornia after his discharge and 
landed a job at KCKY 
Coolidge, Ariz. , gaining a fol- 
lowing for his inventive on- 
air play-acting. 

One fan was teen gui- 
tarist Eddy, who recorded 
songs written and produced 
by Hazlewood and accom- 
panied him on trips to Phoenix for country music 
shows. Eventually Hazlewood moved to Phoenix 
and a D) gig at radio station KRUX. Setting up 
his own Vix label, Hazlewood recorded sessions 
with Eddy and guitarist Al Casey. 

Through Casey, Hazlewood met Sanford 
Clark, who recorded Hazlewood's song "The 
Fool." When Dot Records picked it up. it became 
Hazlewood's first national hit. Dot then hired 
Hazlewood to write and produce full time. But 
Dot owner Randy Wood passed on Eddy's " Rebel 
Rouser." which became a 1958 hit instead on 
Jamie Records. 

After his deal with Dot dissolved, Hazlewood 
teamed up with Lester Sill, who previously had 



'He read me 
like a recipe. 
He knew 
exactly 
what was 
going on in 
my head.' 

-NANCY SINATRA 



worked with the hitmaking songwriting team 
of Jerry Leiber and Mike Stoller. The two founded 
the Trey label. An associate of Sill released some 
of his earliest productions on Trey. His name 
was Phil Spector. 

Hazlewood went on to launch his own label 
LHI, for Lee Hazlewood Industries, LHI signed 
the International Submarine Band featuring 
Gram Parsons, fielded the folk-pop group the 
Shacklefords and in 1963, issued Hazlewood's 
first solo album, a country-concept record titled 
"Trouble Is a Lonesome Town." 

In 1%5. Reprise Records' Jimmy Bowen tapped 
Hazlewood to produce the teen trio Dino. Desi & 
Billy, comprising the sons, respectively, of Dean 
Martin and Desi Arnaz. 
with school classmate Billy 
Hinsche. The trio had 
moderate success. 

But it paled next to 
Bowen's next Reprise 
project for Hazlewood. 

" My contract was going 
to expire at Reprise," re- 
calls Sinatra, who had re- 
leased several singles with 
little success through the 
label founded by her fa- 
ther, Frank. But she was a 
fan of Hazlewood's work 
with Eddy and Dino, Desi 
& Billy. "He told Bowen 
he'd gel me on the charts, 'or you can fire both 
of us." " 

"These Boots Are Made for Walkin' " topped 
the singles chart in 1966, and Sinatra and Ha- 
zlewood were off to the races. 

"He really understood me," Sinatra says. "He 
read me like a recipe — knew exactly what was 
going on in my head when I didn't know it. He 
said, 'You've been married and divorced, and 
you can't sing like a little virgin anymore be- 
cause nobody believes you,' and 1 never thought 
about that. He was right-on all the time." 

Hazlewood would produce hits for Sinatra 
throughout the rest of the decade, with high 
points including "Somethin' Stupid.' her 1967 
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The collaborations t>etween producer/songwriter LEE HAZLEWOOD, left, and NANCY 
SINATRA led to her greatest chart successes and his solo albums. 



SjEBVINGJJPHH 

■ 'CAKE OR DEATH 



No. 1 duet single with her father, and several 
duet hits with the distinctively drawling Ha- 
zlewood himself. 

He made more solo recordings and a duet 
album with Ann-Margret, and appeared in the 
1970 Richard Widmark crime drama "The 
Moonshine War." 

Also in 1970. he began a fruitful collabora- 
tion in Sweden with director Torbjorn Axelman, 
resulting in several film and recording projects 
{among them, "Nancy & Lee in Las Vegas," in 
1975). But his presence would recede toward 
the end of the decade. Then in the '90s, a new 
generation embraced him. 

"I met a few journalists who were excessive 
fans and picked up * Fairy Talcs & Fantasies: The 
Best of Nancy & Lee' and then some Italian 
bootlegs, and it fired my enthusiasm on a large 
scale," Wallace says. 

Clearly. Wallace wasn't alone, as Steve Shelley's 
reissue program generated renewed interest. 

" Much of it came from musicians who were 
accomplished enough to look beyond the main- 
stream and find out who influenced the 
records they loved," Wallace says. "Sonic Youth 
and Tinderstick.s have intense interest in music 
and seek to find who made it that way, and they 
find Lee Hazlewood and bring attention to him 
by mentioning him in interviews, and then 
their fans explore him as well and become 
evangelical." 

In 2002, Wallace, then head of U.K. label City 
Slang, compiled the 2002 album of unreleased 
tracks "For Every Solution There's a Problem," 
as well as the "Total Lee!" tribute. Hazlewood 
toured Europe, backed by members of High Lla- 
mas and Stereolab, and then recorded "Nancy 
& Lee 3." Tlie renewed interest in his work has 
lead to the album "Cake or Death." 

Sinatra adds that anyone can understand and 



appreciate Hazlewood's songs. 

"The proof is that they live on today. 40 years 
later," she says. "It's the brilliance of the man. 
1 think he was virtually ignored by critics and 
the industry powers that be — and that really 
used to piss me off. 

"But he was a huge influence in the public's 
mind, and that stands to this day. Musicians 
now will tell you how big an influence he was 
on them, especially people in their 30s who 
grew up listening to his stuff and mine — and 
they like the fact that he drank a lot and smoked 
a lot and created a lot and sat around with his 
big old nasty guitar and just created this magic." 

She notes that one of her best-known per- 
formances with Hazlewood, "Some Velvet 
Morning," was voted the best duet in pop his- 
tory in a 2003 poll in London's Daily Telegraph. 

"That is all Barton Lee," she says. "He dic- 
tated the arrangements. Like on 'Boots," he said 
he wanted the quarter-tone bass line, and that 
made the whole thing. He told everyone what 
to do. He wasn't a Svengali, but he was defi- 
nitely a mentor. And I 've felt his influence u : 
a personal level because all of the people who 
expressed the desire to work with me and love 
me for my music absolutely adore Lee Hazle- 
wood and copy him. 

"I don't know what else to tell you," Sinatra 
adds, "except that he's a pain in the ass, and the 
best friend you'll ever have. Demanding and 
generous. And so fucking funny. To this day 
he's hilarious." 

And Sinatra hopes for one last fling of sorts 
with her old partner. 

"We're trying to put a show together. He said 
if he can crawl he'll do it," she says. 

Sinatra adds: "I don't do our duets live be- 
cause they suck without Lee. They're not right 
without Lee." 



^ SWAN SONG APPEALS LeeHazlewood's new album, "Cake or Oeath," 
ACROSS GENERATIONS '^°"EverRecords,partofthe.K7LabclGroup. 
f\\^W%\J99 wCnCI^^I IV/n^ withU.S. distribution through Caroline. It fea- 
tures the songwriter's perennially popular hit "These Boots Arc Made for Walkin.' " 

Hazlewood uses an original melody that actually predates Nancy Sinatra's chart- 
' opping success with the song in 1967. 

The album also includes Hazlewood's version of his song "Some Velvet Morning," which has 
been widely covered by acts including Vanilla Fudge, Lydia Lunch and Primal Scream. The disc fea- 
tures Hazlewood's 8-year-old granddaughter Phaedra (which is the name of a character in the 
'=>ng}, old cohorts Al Casey and rock pioneer Duane Eddy on guitar, blues singer Tommy Parsons, 
= -^^mdlnnvi.in jazz singer Ann Kristin Hedmark .ind French acts La Grande Sophie and Emilie Simon. 

■n retail when his albums were reissued 
I could never listen to country music," 
.1, _ ^ _ .i i fer Massett, U.S. label manager for !K7. 
"But Lee Hazlewood bridged the gap between 
Johnny C.ish and Willie Nelson. Sixteen-year-old 
giris irsteti to Jessica Simpson [who recently cov- 
ered -Boots"], and a lot of college kids learning 
about mi)':tc get into him. so his songwriting has 
rrosscd qtjnerations." 

Thro Bark, media director of IK7 Records, 
r.ddb. "It's a natural progression. You find out 
Lee i$ one of Beck's favorite artists. That's how 
we find out about his music, lis- 




LEE HAZLEWOOD'S 

album includes his 
version of "These Boots 
Are Made for Walkin'.' 



tening to their influences." 

Hazlewood's manager, Wyndham 
Wallace, believes "Cake or Death" 
will appeal to "the generation who 
grew up with him as well as the 
younger one who discovered him In 
the last 10 years. His records are ut- 
terly timeless because they're so 
unique." —Jim Bessman 




Lee Hazlewood 

The new album 

Cake or Death 

Released 01-23-2007 
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Now in its 18th year! The Billboard Latin Music Conference & Awards 
is the biggest gathering of Latin music execs worldwide. 

Join Hlboard for the hottest parties, educational sessions, superstar interviews, live artist 
showcases, cocktail receptions, networking events and the Bilboard Bash. The week 
culminates with the bngest-njnning, most prestigbus awards show honoring the best 
artists of the year across all genres of Latin Music — The Billboard Latin Music Awards! 

Register by March 2 and Save $250! 
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Scoring From Spain 

An Oscar expands 
Jorge Drexler's fans 



I 

Indie End Zone 

Football film boosts 
Explosions in the Sky 



'7th Heaven'-ly Bliss 

Beverly Mitchell's 
Christian country CD 



Rambling Man 

Joe Ely sets his road 
history on the page 



Country Crying 

Jason Michaef 
Carroll's sad song 
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Keep On 
Keeping On 

Staples Takes inspiration From Civil 
Rights Era For Anti- Debut 

The music of the civil rights era is on the mind of soul legend 
Mavis Staples. Her forthcoming spring album. "Wc"li Never 
Turn Back," leans heavily on songs from ihc period in which 
the Staples Singers began to sliine on the gospel/folk circuit. 
But this is not an album about the past. 

Teamed for the first time with producer /com poser RyCooder, 
Staples offers contemporary- arrangements and reworked lyrics 
to a number of traditional offerings. Check "99 and 1 /2," which 
loops finger-picked blues notes and a dance groove under Sta- 
ples' impassioned, feisty vocals. 

As the 66-ycar-old singer calls out the government's response 
to Hurricane Katrina, the listener can hear every bristling strain 
in her vocal chords. Cooder's beat-heavy take on the gospel cut 
is as modern a take on tradition as Moby's 1999 merging of 
dance and blues traditions. "Play." 

The idea for the album sprung from Anti- president Andy 
Kaulkin, who signed Staples after learning she had exited her 
Alligator Records contract. Kaiilkin says he was inspired by the 
civil riglits book "Walking With the Wind,' written by Congress- 
man )uhn Lewis. D-Ca.. and pitched an album to Staples in 
which she would tackle music of those times. 

Speaking from her Chicago home. Staples confesses she was 
skeptical of the concept at first. But then she says she spent a 
little time thinking about current events. 

" I realized what these songs were about wasn't all in the past." 
she .says. "You've got Katrina, and all of these black people — 
and some whites — floating around in this water with signs ask- 
ing for help. And you've got policemen shooting these black 
guys with 50 shots. Why? And then you have a white comedian 
standing onstage and shouting the ' N word.* So it's all still here." 

Due April 24, "We'll Never Turn Back" takes a decidedly dif- 
ferent approach than Staples' 2004 solo return, "Have a Little 
Faith." The Alligator release saw the singer grappling with is- 
sues of faith and family as she worked through the loss of her 
father. Roebuck "Pops" Staples. 

At the time. Staples says she was hesitant to record without 
her family, as her sister Cleo had recently been stricken with 
Alzheimer's disease and the 50-year run of the Staples Singers 
had come to an end. But the critically acclaimed album has sold 
29,000 units in the United States, according to Nielsen Sound- 



Scan, and the Staples Singers received a Lifetime Achievement 
Award at the 2005 Grammy Awards. 

Today, the singer can barely wait to get back in front of an au- 
dience; she spent about one-third of her 90-minute Billboard 
interview singing. She also seems rejuvenated by the heavily 
improvised recording sessions with Cooder, who brought in 
members of the Freedom Singers to record with her. 

To Kaulkin, the concept brings Staples' career full-circle while 
pushing it forward. "The two things I don't like are the nostal- 
gia and kowtowing to what artists think the kids want to hear." 
he says. "Neither of those works. 1 like to think that what we're 
doing with these concept records and thematic records is open- 
ing the artist up to be themselves." 

Anti- has some experience in the soul market, having pre- 
viously released albums from Solomon Burke and Bettye 
LaVette. But the adult-leaning imprint of Epitaph also has firm 
roots in Americana, thanks to such artists as Tom Waits and 
Neko Case. 

It's this diversity that attracted the label to David Bartlett, 
who manages Staples with Matt Cornell for 525 Worldwide 



Management. "While Anti- doesn't have a history in the gospel 
world, the people who have reacted to Mavis since we've been 
working with her have been the rootsy, Americana-type world," 
he says. "So we wanted to build on that." 

Alligator owner Bruce iglauer was sad to see Staples leave. 
Bartlett says there was language in the contract that allowed 
the team to seek a new deal. 

"I feel very bad that 1 wrote the contract," Iglauer says. "If s 
a little heartbreaking. But if she had to leave Alligator, Anti- 
would be the only other label I would choose for her." 

Working with Anti- and Cooder also inspired Staples to pick 
up her own pen. She contributes a rare original to the album 
with "My Own Eyes." a slow-burning, stripped-down number 
that takes Staples through her career, pairing recollections of 
her father and Martin Luther King ) r. with today's news reports. 

"I'm not a writer, and I think if I played an instrument I'd do 
better at writing." Staples says. "But 1 wanted something on 
this CD. So much of it is a part of my life. I don't know if my 
songs will change anything, but these songs will live until we 
get things right." . •■ 
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»>BJdRKESTRA 

Bjdrk has worked with a 
typicaily eciectic crew of 
collaborators on her next 
album, due in late spring 
via Atlantic. The as-yet- 
untitied set features two 
tracks produced by 
TImbaland and another 
two featuring vocals by 
Antony Hegarty of 
Antony & the Johnsons. 
Additional guest spots 
have been turned in by 
Toumani Diabate on kora, 
Konono No. 1 on electric 
thumb piano and 
drumming from Lightning 
Bolt's Brian Chippendale. 
—Jonathan Cohen 

»>THAT'S WHAT I 
CALL COUNTRY 

Country legends Willie 
Nelson, Merle Haggard 
and Ray Price have 
wrapped work on a 
collaborative album, 
"Last of the Breed," due 
March 20 via Lost High- 
way. The double-disc set 
sports 22 songs recorded 
with producer Fred 
Foster in Nashville. Kris 
Kristofferson guests on a 
version of his "Why Me 
Lord," while VinceGill 
har^dles backing vocals 
on Harlan Howard's 
"Heartaches by the 
Number." Nelson. 
Haggard and Price will hit 
the road together this 
spring. —Jonathan Cohen 

>»SKY'S THE LIMIT 
Wilco's new album, "Sky 
Blue Sky," will arrive May 
15 via Nonesuch. Among 
the new songs leader Jeff 
Tweedy has been playing 
live during recent solo 
shows are the title track 
and "We Can Make It 
Better." As a full band, 
WIIco has also previewed 
the tracks "Is That the 
Thanks I Get," "Lullaby for 
Rafters and Dreams," "On 
and On and On" and 
"Walken" in the past year. 
—Jonathan Cohen 

»>KIDJO CROONS 

Angetique Kidjo will 
return this spring with 
"Djin Djin," a return to her 
diverse cultural and 
musical roots. Due May 1 
via Ra2or&Tie and 
Starbucks Entertainment, 
the album finds Kidjo 
partnered with producer 
Tony Visconti as well as 
Josh Groban, Alicia Keys, 
Peter Gabriel, Carlos 
Santana, Joss Stone and 
Ziggy Marley. "Djin Djin" 
will be sold in Starbucks 
stores in the United States 
and Canada as well as 
traditional retailers. 

—Marc Pellegrino 



BY LEILA COBO 



After The Award 

In The Wake Of A Best-Song Oscar, Jorge Drexler Expands His Niche 



Few people knew of Jorge Drexler when 
he won the Academy Award for best 
song in 2005 for "Al Otro Lado del Rfo" 
from the film 'The Motorcycle Diaries." 
It was a song he had penned in a cou- 
ple of hours and recorded on a laptop 
with a borrowed microphone, with no 
pretensions or aspirations. 

But probably no one was more sur- 
prised at the win than Drexler himself, 
who up to that point was a highly re- 
spected singer/songwriter with seven 
albums to his name and a niche fol- 
lowing that had yet to translate into 
mass appeal. 

Since then, Drexler's popularity hasnt 
exploded, but his circle of fans has 
grown noticeably larger. 

His new album, "12 Segundos de Os- 
curidad," has sold nearly 35,0O0 copies 
in Spain— Drexler's home, and his 



biggest market by far— since Its release 
there in September 2006. 

The album will street Feb. 6 in the 
United States on Warner Music Latina, 
but he Isn't being worked as a main- 
stream Latin pop artist Instead. Drexler 
is widely regarded as more of a nkhe, or 
even a worid artist, with a followir>g that 
includes many non-Latins intrigued by 
his mix of songwriter's intimacy with 
traditional Latin-American rhythms. 

Of all his previous albums, only "Eco," 
which was rereleased to include "Al Otro 
Lado del Rio," sold significantly, riotch- 
ing 10,000 copies in the United States, 
according to Nielsen SoundScan. 

Now, "12 Segundos" will capitalize on 
Drexler's growing name and his appeal 
to many audiences: the album even in- 
cludes an English song, a cover of Ra- 
diohead's "High and Dry." 



"Recognition in the 
United States has come 
to me more from the 
English-speaking side," 
Drexler says, noting ^ 
that U.S. audiences in his shows include 
English and Sp^anish speakers. "There's 
a growing Interest in Spanish language 
and in Latin culture here." 

The interest in Drexler's music, how- 
ever, has come in roundabout ways. 

In Brazil, where he frequently 
tours, he gained a following thanks 
to his relationships with several key 
artists, including Adriana Calcan- 
hotto, Chico Cesar and Maria Rita, 
who recorded one of his songs on her 
new album, and who is also a guest 
artist on "12 Segundos." 

His current tour In Spain, with neariy 
30 major shows scheduled, kicked off 




in September. Starting March 1 in the 
United States, Drexler will play ven- 
ues with an average capacity of 1,0O0. 
His Academy Award win, agent Tom 
Windish says, is a major selling point. 

Yet Drexler's Oscar has yet to trans- 
late to other film opportunities, despite 
the fact that he's scored indie films in 
the past. 

"Maybe if s because I dont live in Los 
Angeles," he says with a laugh. 

More than films, or even selling rec- 
ords, he says, his aspirations are simple: 
"What interests me most is having a 
song that people can look into and see 
their reflection within." 



Glolsal l^ulse 
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Joy To The World 

German Singer Spreads Earthy Music Across The Continents 



This Febniary and March sees 
German urban vocalist |oy De- 
nalane's second album rolling 
out across international markets. 

The singer, daughter of a Ger- 
man mother and a South 
African father, released her first 
aibimi, "Mamani" (Four Music/ 
Sony BMG Germany) in 2002. 
1 1 was a top 10 hit on Germany's 



Media Control charts, attracting 
critical acclaim for its lyrical con- 
tent, wliich railed against the in- 
iquities of racism and AIDS. 
The album was also released in 
Switzerland. Austria, South 
Africa and |apan. 

The BMG Music Publish- 
ing-signed Denalane opted for 
English lyrics on her Philadel- 




DENALANE 



phia-recorded sophomore set. 
"Born and Raised," co- 
writing its 1 5 songs with her 
producer husband Max Herre 
and German-based song- 
writer Sekou Neblett. 

BMG Music Publishing Ger- 
many/Switzerland/Austria sen- 
ior VP Hartwig Masuch says, 
"Switching from German to 
English lyrics has created a 
sound which will introduce (De- 
nalane] to international audi- 
ences. Her voice now sounds 
grittier, more mature, even 
earthier — and genuine." 

Sony BMG released the al- 
bum in the G/S/A markets on 
Denalane'sown Nesola Records 
imprint in August 2006. It 
peaked at No. 2 in Germany and 
has since appeared in Sweden, 
the Netherlands. Italy and South 
Africa, with a February/March 
rollout through Europe and 
japan to follow. 

— Wolfgang Spahr 

PLATINUM DIAMONDS: 

Veteran Roman singer/song- 
writer Antonello Venditti's 
three-CD career retrospective. 
"Diamanti" (RCA/Sony BMG), 
has been a fixture in the FIMI 



top 10 in Italy since its Nov. 
24 release. 

TTie label says domestic ship- 
ments of \he 4 1 -track set have 
now passed 160,000 units. The 
coileclion covers a career that 
began in 1972. with hits includ- 
ing 1984's "Ci Vorrebbe un 
Amico," which became a virtual 
hymn for a generation of Italians. 

In 2006. Venditti's 1984 re- 
cording "Ij Notte Prima Degli 
Esami" provided the title and 
theme song for a hit Italian 
movie directed by Fausto Brizzi. 

"At first," says Gian Arnaldi, 
senior director of BMG local 
repertoire, "Antonello didn't in- 
tend to do much promotion for 
the project, but he's really got 
into it and has made several TV 
appearances." Sony BMG has 
no export plans for Venditti. 
who is published by Stukas 
Edizioni. — Marit Warden 

CHARITY BAKING: The 

Cake Sale dearly had all the right 
ingredients for success. The 
self-tilled album by the Irish alt- 
rock charity "supergroup" has 
been certified double-platinum 
in Ireland after shipping 30,000 
copies to dale, having peaked at 



No. 3 on the IRMA charts in 
November 2006. 

That performance has seen the 
album raLse€2O0,0OO($259.0O0) 
to date for the Irish arm of famine 
relief charity Oxfam and its 
"Make Trade Fair" campaign. 
Cake Sale organizer Brian Crosby 
says. The album was released on 
the specially created, RMG-dis- 
tributed Oxfam Ireland imprint. 

Crosby is keyboardist with Is- 
land Records' Irish alternative 
rock act Bell XI. Td visited 
Africa and saw firsthand the dif- 
ficulties faced by farmers in Tan- 
zania." he explains. So he 
rounded up Irish artists — in- 
cluding members of Snow Pa- 
trol, the Thrills, the Divine 
Comedy and the Frames — plus 
such international names as 
Swedish band the Cardigans' 
Nina Persson and U.S. singer/ 
songwriter )osh Ritter to con- 
tribute exclusive songs or cov- 
ers. Bell Xl frontman Paul 
Noonan's "Some Surprise," 
sung by Snow Patrol's Gary 
Lightbody, has been a major 
Irish airplay hit. 

Crosby says he is investigat- 
ing a European release for the 
album. — Nicfc KeUy 
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A Sales Explosion 

Instrumental Rock Outfit Sees 
Dividends From Football Soundtrack 



Netwoi 

with ■■ 



As recently as three years ago. Explosions in the 
Sky lacked so much as a manager. Thanks to in- 
strumental rock compositions that run nearly 
double-digits in length, the band seemed des- 
tined for underground status. But one football 
movie later, and things began to change. 

If scoring the 2004 Peter Berg film "Friday 
Night Lights'* didn't turn Explosions in the Sky 
into an overnight success, it did give the band 
a national presence. And, ahead of the Feb. 20 
release of a new album, "All of a Sudden I Miss 
Everyone." this once tiny band on an even 
smaller label can be heard on any given Wednes- 
day, as the N BC scries named after Berg's movie 
regularly uses Explosions in the Sky's music. 

"It wasn't like we suddenly sold 30.000 
copies," drummer Chris Hrasky says. "It was 
still a gradual Incline. But we are getting more 
younger kids al shows. If you look on our My- 
Space page, we now have 14-year-old kids who 
listen to emo music listening to us. Three years 
ago. we were more exclusive to underground, 
experimental music fans." 

Tlie music of Explosions in the Sky is all about 
the tension of the slow build. The band's sweep- 
ing arrangements unfold like deconstructed 
rock anthems, where a flash of a melancholic 
guitar note can suddenly give way to a churn- 
ing rhythmic march. 

When pitching the band, "Friday Night 
Lights" music supervisor Brian Reitzeil played 
up the fact that three of the four band members 
hail from Midland, Texas, a city about 23 miles 
from Odessa, the football-ob.sessed. working- 
class setting of the film. 

" I was skeptical since I didn't know there was 
a music scene in Midland," Berg says. " But Brian 
played me several of [the band's] songs, and I 
was hooked. We had been trying to find a much 
more emotional and ethereal sound for the film, 
something that went against stereotypical foot- 
ball music. They were perfect for that.'" 



It also brought the band a more mainstream 
following. Explosions' last disc, "The Earth Is 
Not a Cold Dead Place." has sold 55.000 units in 
the United States, according to Nielsen Sound- 
Scan, with 34.000 copies sold after the October 
2004 theatrical release of" Friday Night Lights." 
The band is by far the biggest act on New York- 
ba.sed indie Temporary Residence Limited. 

But no one is worried that the sales numbers 
for "The Earth" were bloated because of the 
film's success. "The band built its following in 
a slow way. and I think that makes for a gen- 
uine following," manager Ben Dickey says. 
"There's a buzz with them, but no one is in this 
to hear a hit." 

That said. Explosions in the Sky helped build 
Temporary' Residence into a fully functioning 
label. Founder Jeremy Devine says the band's 
2001 effort, "Those Who Tell the Truth Shall 
Die. Those Who Tell the Truth Shall Live For- 
ever," had sold 8.000 copies when "The Earth" 
was released. When "Friday Night Lights" hit, 
Devine and his distributor, Secretly Canadian, 
faced the challenge of educating retailers. 

That won't be necessary this time, as Secretly 
Canadian expects to ship about 30,000 units on 
street dale. A two-disc version with a bonus 
remix CD will be sent to indie retailers and lim- 
ited to 20.000 copies. 

"Our campaign still pales in comparison to 
the new Shins record," Devine says. "But we 
now have a cash flow and employees. Up until 
a year ago it was just me sitting on a floor." 

Devine's dedication inspired extreme loyalty 
within the band. Dickey notes that this is the 
last album Explosions owes to Temporary Res- 
idence, but Hrasky doesn't expect a move. "I 
just don't know if we'd be good and doing what- 
ever it is you have to do when you're on a big- 
ger label," he says. "And you can get our records 
anywhere, so it's hard for me to see an advan- 
tage of a bigger label." •>» 




MUSIC & MONEY SYMPOSIUM 

March 1, The St. Regis, New York City 

Known as "undoubtedly the power ptayers conference, " 
the Music & Money Symposium brings together the movers 
and shakers from the music, legal, financial communities. 
Don't miss the premier event for the music industry decision- 
makers, entrepreneurs and companies interested in providing 
funding for entertainment ventures. 

"From a networking, finance and business devetopment 
point of view, tliis was an excellent symposium to 
gain insight into current thinking within the US music 
marketplace." 

- Scott Campbell, Industry Advisor 
UK TRADE & INVESTMENT 



Mobile Entertainment Uve-Spring 2007 

March 26. Orange County Convention Center, Ortando 

Billboard Latin Music Conference & Awards 

April 23-26. Intercontinental. f>^iami 

R&B Hip Hop Conference & Awards 

September 5-7, Renaissance Waverly, Atlanta 

Mobile Entertainment Live-Fall 2007 

October 22. The Moscone Center, San Francisco 

Billboard Dance Music Summit 

September. TBD. Las Vegas 

The Hollywood Reporter/ Billboard 
Film and TV Music Conference 

November 1-2. Beverly Hilton, Los Angeles 

Touring Conference & Awards 

November U-15, The Roosevelt Hotel, New York City 
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The Evolution Of Opera's 'It Girl' 



Netrebko Highlights 

During the past couple of years, 
Russian soprano Anna Netre- 
bko has become opera's "it girl," 
drawing in besotted fans the 
world over. With recent tri- 
umphs like Verdf s "La Traviata" 
in Salzburg, Austria, with tenor 
Rolando Villazon — not to men- 
tion the worldwide hit CD/DVD 
of that opera that quickly fol- 
lowed — as well as the success- 
ful solo recital albums "Sempre 
Libera" and "Opera Arias" (all 
made for Deutsche Gram- 
mophon), it seems as if Netre- 
bko became a meteor overnight. 

Keen listeners, however, will 
recall that the singer's break- 
through performances came 
courtesy of conductor Valery 
Gergiev's presentations of such 
Russian operas as Glinka's 
"Ruslan and Lyudmila" and 
Prokofiev's "Betrothal in a 
Monastery" (both recorded for 
Philips), as well as Prokofiev's 
"War and Peace." 

Now Gergiev and Netrebko 
have teamed up for her "Russ- 



Favorite Arias On New Album 

ian Album" (DG. Jan. 9), which Orchestra of the Mariinsky The- 



brings some gems from Russ- 
ian opera to new audiences, 
including arias from Rimsky- 
Korsakov's "The Snow Maiden." 
Tchaikovsky's " Eugene Onegin" 
and "War and Peace," the opera 
that served as Netrebko's Met- 
ropolitan Opera debut. 

Gergiev has not only bee n this 
generation's evangelist for op- 
eras from his homeland . but has 
famously been the 35-year-old 
Netrebko's mentor. When Ger- 
giev brought Netrebko, whom 
he fondly calls "Anechka," to 
sing "Ruslan" in 1995 in San 
Francisco, he took what he calls 
an "insane risk" in casting her. 

"She was then a very young 
singer with no experience," 
Gergiev says, "with an absolutely 
central, extremely difficult, vir- 
tuosic role. But the result was 
tremendous. Seldom in life does 
a risk pay ofFUkc this one did." 

For her part, Netrebko says 
that collaborating for "Russian 
Album" with Gergiev and the 



atre (a company of which the 
singer is still nominally a mem- 
ber) was a special treat. It has 
given her not only an opportu- 
nity to record in her native 
tongue, but also to continue to 
illuminate music that sadly re- 
mains unknown to much of the 
non-Slavic world, even among 
many opera aficionados. 

"Eleven years after we ap- 
peared in San Francisco in 'Rus- 
lan.' " she says, "people still 
remember that occasion as 
something really significant. 
This opera, this music, is still 
ringing in people'^s ears, and I 
think that's wonderful." 

SOUNDS OF CHICAGO: 

The Chicago Symphony Or- 
chestra is the latest major Amer- 
ican orchestra to create its own 
in-house recording label. Called 
CSO Resound, the label will 
launch this spring. Initial plans 
are for at least six new CD re- 
leases to be issued during the 



next three years, with its offer- 
ings to be culled from the or- 
chestra's live concerts. Three to 
four additional recordings will 
be issued each year as digital 
downloads only. 

The first CSO Resound re- 
lease will be Mahler's Symphony 
No. 3, led by CSO principal con- 
ductor Bernard Haitink, with 
mezzo-soprano Michelle De- 
Young, members of the Chicago 
Symphony Chorus and the 
Chicago Children's Choir. (In a 
bit of traversal of familiar terrain. 
DcYoung was also featured on 
the San Francisco Symphony's 
highly acclaimed recording of 
the same symphony on its own 
label, SFS Media — an album that 
won the best classical album 
Grammy Award in 2003.) 

Sales channels for physical 
and digital product include the 
orchestra's online store at 
cso.org. iTunes. Amazon and 
other retailers in partnership 
with the Independent Online 
Distribution Alliance. 
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They Feel The Earth Move 

R&B Craftsmen Reinterpret Earth, Wind & Fire Classics 



Memphis is the birthplace of two legends: Earth, Wind A Fire 
fourKler Maurice White arKi pior^eering soul label Stax Records. 
So It's fittir>g that White's latest project, "Interpretations," doubles 
as the liftoff for the reactivated label. 

Now under the CorKord Music Group banner, Stax is celebrat- 
ing its 50th anniversary this year Picking up a soul legacy that in- 
cludes Isaac Hayes, Otis Reddir>g and Sam & Dave, the label is gear- 
ir>g up for a slate of upcoming releases by first signir>g Angle Stone 
and prodigal son Hayes. First up, however, is "Interpretations," a 
covers album celebrating the music of Earth. Wir>d & Fire (March 27). 

Stone is among the select group of singers reinterpret ir>g 10 of 
EWF's most memorable songs. Her rendition of "Be Ever Woncier- 
ful" leads an eclectic lineup that includes Me'Shell Ndegeocello 
("Fantasy"), Chaka Khan ("Shining Star"), Dwele ("That's the 
Way of the World"), Lalah Hathaway ("Love's Holiday"), Ledisi 
("Devotion"), Mint Condition ("After the Love Is Gone"). Musiq 
("Reasons") and the Randy Watson Experience featuring Bilal 
("Can't Hide Love"). Kirk Franklin's revamping of "September" is 
the project's first single. 

This contingent's stylistic diversity— plus the enduring popular- 
ity of the EWF catalog— is what White deems will make this album 
stand out among the existing slew of covers counterparts. "It's 
just a matter of how much people are into the songs," says the 
soft-spoken White, who attended grade school with another Stax 
alumnus, musician Booker T. Jones. "In this case, I think that Is 
what will ignite this whole thing." 

Indeed, unlike other covers albums that fall just this side of 



Muzak, "Interpretations" possesses an in-your-face, no-hoids- 
barred vibe that infuses a renewed vibrancy. Khan's funked-up 
take is a standout, as is Ndegeocelto's turn. 

White and Herb Trawick, his partner in Kalimba Entertainment, 
first approached Concord with the concept about four years ago 
at the start of the covers wave. But the pair became sidetracked 
by another Kalimba venture, the Broadway musical "Hot Feet," 
which also incorporated signature EWF music (Billboard, July 
29, 2005). Having shut down the play last August, Kalimba is now 




entertaining a film option. 

Circling back around to "interpretations," White and Trawick 
revised the original concept. 

"The initial response we received for the project came from 
major pop and R&B acts," Trawick recounts. "But when the Stax 
notion was introduced, the concept evolved. We wanted roots- 
based singers who could organically interpret these songs. This 
was more a question of how to honor the music versus doing 
something for blockbuster reasons." 

Trawick and Stax VP of A&R Collin Stanback drew up a wish 
list of artists for White's approval. Beyond that. White says he 
didn't want to step on the artists' creative inspirations as they 
recorded the songs they chose. "If I'd been on site, I would have 
been making suggestions " White says with a laugh. "I wanted to 
alleviate all that" 

"You're stepping into a dangerous zone when you try to re-cre- 
ate something that's basically a masterpiece," says Stanback, who 
reviewed each recreation with White. "But we gave people the free- 
dom to own tfte songs in their way and still respect the EWF legacy." 

White and Franklin begin shooting a video for "September" 
next week. To what extent White will be hitting the promotion 
and performing routes on behalf of "Interpretations" is still in the 
planning stages, as are other future Kallmba/Concord ventures. 
But one project in the discussion stages is a r>ew album by White. 

"I'd like to do more complicated music, like jazz," says White, 
who early on played drums for Ramsey Lewis. "I'd like to recap- 
ture where 1 came from." 
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'7th Heaven' Must 
Have Sent Her 

Actress Beverly Mitchell Reveals Musical And 
Entrepreneurial Talents 



Actors' efforts to pursue music careers are gen- 
erally met with skepticism, and we can all 
name a few good reasons why. But occasion- 
ally such projects break those stereotypes, re- 
vealing a multi-talented artist deserving of 
success in a new arena. Beverley Mitchell is 
such an example. 

Currently in her 11th year portraying Lucy 
Camden on the CW's "7th Heaven." the Cali- 
fornia native has numerous other TV and film 
credits as well, including "The Crow: City of An- 
gels." "Saw 2" and "Mean People Suck." And 
now Daywind Records is marketing and distrib- 
uting her Christian/country record to both for- 
mats. What prompted her to embark on a 
recording career? Her "faith and love of coun- 
try music," she says. "Country music is very 
much like television and film, because every 
great country song could turn into a movie or 
TV show." 
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Mitchell wrote her first song. "Angel." dur- 
ing her first trip to Nashville in memory of a 
friend who died. "It's about all the experiences 
that I've ever been through," she says of the 
song, which has been featured on "7th Heaven." 

While writing the bulk of her self titled debut, 
Mitchell collaborated with such A-list writers as 
Greg Becker — who has penned tunes for Rascal 
Flatts and Carrie Underwood — and the legendary 
)im Weatherly, who wrote the Gladys Knight & 
the Pips classic "Midnight Train to Georgia." 

When she decided to record an album, 
Mitchell met with several interested labels, but 
admits she found "the Nashville time line is 
quite a long one. You don't get into circulation 
right off the bat." So she opted to start her own 
label. Rocky Ocean Music. "I just jumped in 
head first and said. 'If anyone is going to take a 
risk right now. it's going to be my risk." 

In late 2006. she partnered with Daywind 
Records to prepare for the album's |an. 23 street 
date. The album will be distributed to Christ- 
ian retail through Word Distribution and to the 
mainstream through WEA. "Heaven on Earth 
Down Here" will be worked to country radio, 
and "Angel" will be worked to Christian radio's 
inspirational format, aka "inspo." 

The young entrepreneur is also launching a 
line of shoes called B-FIats. "It's all flat shoes, 
because I cannot wear heels. They arc bad for 
my back," she says. "We are going to make 
adorable flats." Tlie line is slated to bow in 2008. 

Mitchell gives the partnership with Daywind 
high praise and says Nashville in general has 
been stipportive of her musical efforts. "People 
were pretty receptive," she says while munch- 
ing on chips and salsa at a Music City Mexican 
eatery. "I'm just trying to add whatever 1 bring 
to the table." 

HAM EXITS: As first tipped in Inside Track 

{Billboard, jan. 27), EMI Christian Music Group 
executive VP of business development Greg 
Ham is leaving the company March 31. "Now it 
is time for me to start a new chapter in my life," 
Ham says. "1 am looking forward to pursuing 
my dreams and ideas that God has began to stir 
in my heart over the past few months." 

Ham has been in the industry 18 years. He 
was the third employee hired at ForeFront 
Records in 1989 and rose from an entry-level 
post to become the label's president in 1999. 
EMI purchased ForeFront in 1996. and by 2004 
Ham transitioned to his post at EMI CMC. As 
well as being one of the nicest guys in the in- 
dustry. Ham is a shrewd businessman who has 
played an integral role in the careers of dcTalk. 
Audio Adrenaline. Rebecca St. James and Sta- 
cie Orrico, No word yet on Ham's next move, 
but EMI CMC's loss is going to be another 
company's gain. 
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A Troubadour Turns 60 

Joe Ely's Road Journals Inspire New Collections 

Ask Joe Ely, the Texas trouba- 
dour who turns 60 on Feb. 9, 
if he's siowing down and you'll 
evoke a quick reaction. "That's 
a laugh," he says. "I'm doing 
more now than I've ever done." 

Indeed. Ely, who's on a 30- 
plus-city tour with fellow 
songsmiths Guy Clark, Lyie 
Lovett and John Hiatt, 
doesn't act like your average 
60-year-old. There's talk of a 
tour this summer with the 
Ftatlanders, the seminal West 
Texas country band that he 
formed in 1970 with Butch 
Hancock and Jimmie Dale 
Gilmore. There's also talk of 
an album with the late Stevie 
Ray Vaughan's Double Trou- 
ble band, which Ely toured 
with in 2006. And there's Los 
Super Seven, the all-star band 
whose current members in- 
clude Clwwic* "Oatomouth" 




Brown, Rodney Crowell, Raul 
Male, Delbert McClinton, 
Ruben Ramos, Rick Trevlno, 
Hiatt and Lovett. 

And then there's the book 
and two new albums that 
he's releasing. 

"Bonfire of Roadmaps" 
(University of Texas Press) is 
a collection of stories from 
Ely's many years on the road. 
Or as he describes it: "ram- 
bling poemblogs." The jour- 
nal, which covers adventures 
wrthrn the United States and 
without, wilt be released Feb. 
9 to coincide with his birthday. 

The book came about when 
longtime friend Terry Allen 
told editors at University of 
Texas Press about Ely's road 
journals. When they asked Ely 
if he was interested in having 
them published, his response 
was quick: "Absolutely not." 
He had always planned to use 
the notes as a pool from which 
to draw songs. But then, Ely 
says, "the journal itself started 
to kind of take on a rhythm." 

"I started realizing that 
someone, somewhere might 
be kind of interested in see- 
ing this 30-year history of 



being on the road," he says. 
"Maybe this is part of my life 
like an album of songs is." 

As he set about reviewing 
his notes, various events he 
had chronicled reminded Ely 
of songs that he had written 
and forgotten about. The re- 
sult of those flashbacks is 
the two albums he's about to 
release. "I'm really enjoying 
this new way of putting like 
things together," he says, 
"and it's inspired me to do a 
whole series." 

Also timed to coincide with 
his birthday, "Happy Songs 
From Rattlesnake Gulch 
(Pearls From the Vault Vol. 
XX)" will be released Feb. 6 
on his own Rack 'Em Records. 
It's a classic Ely album, com- 
plete with rollicking rockers, 
Mexican border music, tales 
of outlaws— in this case Bon- 
nie & Clyde— and snapshots 
of American life. 

An acoustic collection of 
pre-Flatlanders Ely songs, "Sil- 
ver City (Pearls From the Vault 
Vol. I)," will be released March 
6. With a folkier bent, these 
songs have never 
be^n recorded) 



Ely says, because they never fit 
what he was doing at a given 
time. "I'm always kind of chang- 
ing formats and leaving stuff 
behind," he says. 

Another album in the series, 
(no release date set), will fea- 
ture songs that Ely recorded in 
the early '80s using a "pre- 
MIDt" sequencer on an early 
Apple computer. He recently 
told Apple co-founder Steve 
Wozniak what he had done. 
"He was kind of amazed that 
on that earty Apple, which was 
real crude and virtually an an- 
tique today, that anything could 
be done with it," Ely says. 

In lock step with everything 
else that* s going on, MCA is reis- 
suing some of the Ely albums 
that the label released between 
1977 and 1998, including "Letter 
to Laredo" and "Live at Liberty 
Lunch," which Ely says fans still 
ask for. "Love & Danger" and 
'Twistin' in the Wind" will fol- 
low in a few months. 

Ely is happy to be where he's 
at musically. "I'm going out and 
choosing my projects," he says, 
"and not looking at it like it's a 
job. I'm really having a ball 
with it" 
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Country Single Touches Tear Ducts 

Unexpected IHit About Child Abuse Spurs Jason Michael Carroll's Debut 



At the age of 28, lason Michael Carroll has enough stories to stock 
a man twice his age. There's the one where he got a surprise call 
from Garth Brooks when times were tough. And then there's the 
time he got fired from his first band for booking the best gig they'd 
ever had. And let's not forget the time he sat around a Texas camp- 
fire and traded songs with Jewel while her husband, rodeo star Ty 
Murray, regaled them with tales from the world of bull riding. 

But perhaps the most amazing is how a song that he stniggled 
to write is on the verge of being the North Carolina native's first 
major hit. In fact, there are several stories surrounding his Arista 
Nashville debut, which is No. 1 2 on Billboard's Hot Country Songs 
chart and was the fastest-rising debut single by a male country artist 
in 2006. The song's digital release also scored the highest new coun- 
try artist debut since the inception of Billboard's Hot Digital Songs 
chart, with nearly 14.000 purchased downloads. 

The original plan was for Carroll's label to release "Lookin' at 
You." a midtempo ode to one woman's beauty, but response from 
radio and listeners changed that. When Carroll visited WDTW 
Detroit on his radio tour. PD |ohn Trapane and two other staff 
members were struck by "Alyssa Lies," a powerful song about a 
little girl who attempts to conceal physical abuse by lying to her 
teacher and classmates. In the end, she "lies with Jesus, because 
there's nothin' anyone would do." 

"All three of us were tearing up big time," Trapane says of 
hearing the song. 

The label didn't leave a copy with the station, but an enterpris- 
ing staffmember purchased a version of the song through Car- 
roll's MySpace page. When the station began spinning the record, 
the calls poured in. 'We had people calHng up saying that they 
were from abused homes." Trapane says. 

Arista Nashville VP of promotion Skip Bishop says the re- 
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sponse in Detroit and at another station. WUSY Chattanooga, 
Tenn.. "clearly changed our mind" about what the first single 
should be. "A firestorm started," he says. 

The response didn't stop there. The song has brought attention 
to the subject of child abuse on and off the airwaves. When a 
teacher in Augusta, Ga., played it for her class, several children 
stepped forward to identify themselves as victims. And at more 
than one show, Carroll has been told "I am an Alyssa" by fans. 

The inspiration came from several sources. A friend's poem 
about abuse was the start, and the next day Carroll saw a TV news 
story on the subject. "I was thinking. Twice in two days, it's def- 
initely something I'm supposed to write,' " he says. Struggling 
with the subject matter, it took the father of four a year and a half 
to finish the song. 

"There are records, and there are records that matter," veteran 
radio programmer Trapane says. "You only gel those records 
once in a blue moon." 

Produced by Don Gehman (John Mellencamp, Hoolie & the 
Blowfish). Carroll's album "Waitin' in the Country" is due Feb. 
6. It also includes a duet and a co-write with Jewel on "No Good 
in Goodbye." plus a hearty helping of songs from Nashville's top 
tunesmiths. including Craig Wiseman, Jeffrey Steele and Terry 
McBride. Carroll contributed five tracks. 

The next single, "Livin" Our Love Song," was written by Car- 
roll and two bandmates on the bus one day while on a radio lour. 
It wasn't initially included on his album. But after a positive re- 
sponse from radio and a thumbs-up from senior Sony BMG 
Nashville execs, the song was quickly recorded and added in. 

After such an impressive debut, Arista's Bishop has no wor- 
ries about a drop-off Just the opposite, in fact: "We've got five 
first singles on this album," he says. 




RE\/IIE\AfS 

ITLIGHTS 






iALBUMS 



Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or S///6oarc/ chart poteniial. 




NORAH JONES 
Not Too Late 

Producer: Lee 

Alexander 
Blue Note 

Release Date: Jan. 30 
Norah Jones has less 
need to go changing 
her game than just about any other 
musician working today. Still, though it 
sustains the poised, unhurried soulfulness 
of its predecessors, "Not Too Late" ts the 
first full album of her own songs, and her 
writing voice has some sneaky surprises. 
The opening waltz "Wish I Could" begins as 
a lament to a lost love and ends a heart- 
breaking story about a soldier lost to war. 
There's a song set in a prison ("The Sun 
Doesn't Like You") and one whose tale 
involves a telling gun ("Not My Friend"). 
But if it can be darker than its sisters. "Not 
Too Late" is also more fun. Jones goes 
cabaret-slinky on the New Orleans shuffle 
"Sinkin' Soon" and caresses the lovely 
melodies of "Thinking About You" like she 
is imagining all the weddings it will be 
played at this year Her most complete and 
satisfying record to date.— 7V 

CLAP YOUR HANDS 
SAY YEAH 
Some Loud Thunder 

Producer: Dave 
Fridmann 
Self-released 
Release Date: Jan. 30 
Clap Your Hands Say 
Yeah's 2005 self-titled debut opened with 
Alec Ounsworth introducing the band over a 
host of carnival noises, an invitation to come 
party with the Brooklyn quintet. The album 
captured such revelry, complete with slurred 
vocals and drunken poetics. On "Some Loud 



Thunder," the band has turned to Flaming 
Lips producer Dave Fridmann and molded its 
jolting, danceable indie rock into something 
far more nuanced. The compelling "Love 
Song No, 7" is built with little more than a 
forlorn keyboard, lost-at-sea guitars and a 
smattering of percussion, and "Goodbye to 
Mother and the Cove" showcases some 
downright hypnotic finger picking. But it's 
not exactly a tame album, as evidenced by 
the striking rhythm and irresistible backing 
harmonies that dart around the fuzzed-up 
guitars of "Emily Jean Stock." This album 
turns the indie twnd of the moment into an 
act built for the long haul.— TM 





ROD STEWART 
Fooled Around and 
Fell In Love (3:11) 

Producer: John Shanks 
Writer: E. Bishop 
Publisher: Crabshaw. 
ASCAP 
J Records 

Rod Stewart is enjoying his greatest success 
this decade with a top 10 AC cover of 
Creedance Clearwater Revival's "Have You 
Ever Seen the Rain, " The second single from 
No. 1 gold set "Still the Same , . . Great Rock 
Classics of Our Time" is a resolute remake of 
Elvin Bishop's 1976 "Fooled Around and Fell 
in Love," John Shanks' production is 
joyously true to the original, upholding its 
percussive and guitar-driven hooks, while a 
midsection breakdown features the radio 
vet calling out amid a swirl of echoes. 
"Guess what? I'm in love! Lawd have mercy," 
Stewart sounds like he's having a blast with 
a song that reestablishes his rep as a 
raucous, good-timing rocker As bountifully 
as "Rain" came down. "Fooled" will return 
him to the top of the chart.— CT 



ELISABETH WITHERS 
It Can Happen to 
Anyone 

Producers: Toby Gad. 
Damon Mendes 
"j'/c/e Note 

Release Date: Jan. 30 

Broad way audiences 
know Elisabeth Withers as Shug Avery in 
"The Color Purple." The singer/songwriter is 
also a graduate of the Berklee School of 
Music and New York University But don't let 
those credentials fool you into thinking 
Withers is a highbrow who doesn't possess 
the right stuff to command mainstream 
attention. Right from the gospel-hued 
opener "Simple Things." Withers' deep, full- 
bodied voice draws you in. She goes lighter 
but no less warm and engaging on the love 
song "Heartstrings." singing longingly of a 
romance that makes her "want to scream 
high like Tina." She can shift down into funk 
(the title track) and then slip into easy 
steppin" mode (the girls night out number 
"C3et Your Shoes On")- Here's hoping musical 
success beyond the Broadway stage 
happens for this deserving artist— GM 




TY HERNDON Right 
About Now (3:15) 

Producers: various 
Writers: D. Brown. 
M. Peterson 
Publishers: various 
Jackson/Titan Pyramid 
Ty Herndon fell under 
the radar after dazzling country radio last 
decade with No. Is "What Mattered Most" 
and "Living in a Moment"— and then seeing 
his previous Epic project aborted just 
before release. He returns with a 
vengeance on indie Jackson/Titan Pyramid 
via "Right About Now." a classic country 
ballad that rereveals one of the genre's 
most robust, albeit affecting voices as he 
reflects on lost love. Piano drives the 
melancholy double-entendre lyric ("you 
were right about now"), while Herndon 
diverts between falsetto and his rich, 
expressive tenor Radio is reacting, 
hopefully with intent of returning this 
deserving artist to format royalty, A 
confident, easygoing track that sounds as if 
there were never a blip in his careen— C7" 
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LILY ALLEN 
Alright, Still 

Producers: various 
Capitol 

Release Date: Jan. 30 

□ Pop enthusiasts might 
be quick to dismiss Lily 
Allen as just another bratty 
Brit import But the vibrant 
young singer proves 
anything but on her 
unexpectedly saucy debut 
"Alright. Still." (Released 
last summer in the United 
Kingdom, the disc isjust 
now touching ground in the 
States.) Whether the foul- 
mouthed songstress is 
cursing her bad credit 
(■'Everything's Just 
Wonderful") or cursing out 
an overly persistent male at 
a bar ("Knock Em Out"), her 
tone is always a mix of 
lightheartedness and 
cynicism. Lead single 
"Smile" even finds her soft 
vocals reveling in an ex's 
misery over an island- 
breezy tune. These cheery, 
mostly reggae-infused 
rhythms keep the mood 
carefree, only treading 
occasionally on kitsch. 
("Alfie"). With such a 
mature union of pop and 
realism, Allen seems 
primed for more longevity 
than her MySpace- 
discovered 
contemporaries.- CW 

PAOLO NUTINI 
These Streets 

Producer: Ken Nelson 
Atlantic 

Release Date: Jan 30 

He has the name of a 
great opera singer and 
the looks of a movie star, 
but it's his voice that hits 
you first, a raw and elegant 
yearning much too deep- 
rooted for a 19-year-old 
singer/songwriter 
Channeling Al Green, U.K. 
sensation Nutini sings 
classic soul-tinged pop 
songs in a thick Northern 
accent. On the bouncy 
standout "Jenny Don't Be 
Hasty," the Scotsman falls in 
love with an older woman, 
hoping to belie his age with 
husky vocals and vintage 
guitar hooks ("You said 
you'd marry me/If I was 
23"). Elsewhere on this 
remarkable debut, his vocal 
bursts conjure Prince circa 
"Purple Rain" ("Loving 
You"), dying to move 
beyond cushy adult-pop. 
Heartfelt ballads like "Last 
Request" or "Rewind" will 



invite comparisons to 
James Blunt, but Nutini's 
falsetto flights are more 
soulful and dynamic, less 
Starbucks-ready, though 
definitely latte-friendly.— SP 

ART GARFUNKEL 
Some Enchanted Evening 

Producer: Richard Perry 
Atco 

Release Date: Jan. 30 

□ This beautiful record 
may be the best of the 
new century's glut of 
second-generation visits to 
the Great American 
Songbook. Here, Garfunkel 
embraces 13 standards that 
are right up the 65-year-old 
singer's Tin Pan Alley. A few 
songs ("I Remember You." 
"You Stepped Out of a 
Dream" and "Quiet Night of 
Quiet Stars") have a 
delicate yet bracing samba 
lilt and "I'm Glad There Is 
You" would fit Johnny 
Mathis like a velvet glove. 
Producer Richard Perry 
very gently changes the 
muted pastel shades from 
track to track, deploying 
impeccably tasteful short 
solos from trumpet, sax and 
harmonica, When a song 
might be inherently 
sentimental ("Someone to 
Watch Over Me"). Garfunkel 
eases off with a little Chet 
Baker-style cool. Adding a 
playful doo-wop riff to 
"Let s Fall in Love," 
Garfunkel seems to be 
saying, "it's all music." and 
in this case, quite wonderful 
music- IV/? 



TRACY LAWRENCE 
For the Love 

Producers: Tracy Lawrence. 
Julian King. Flip Anderson 
Rocky Comfort Records 
Release Date: Jan. 30 

□ From the opening bars 
of "Find Out Who Your 
Friends Are" to the closing 
notes of. er, well. "Find Out 
Who Your Friends Are" (the 
album is book-ended by a 
solo version and one that 
features longtime pals 
Kenny Chesney and Tim 
McGraw) Lawrence's first 
release on his own label is 
as comfortable as an old 
shoe. That's not to say he's 
stuck in the past. His fine 
interpretation of songs like 
"Til I Was a Daddy Too" and 
'As Easy As Our Blessings" 
proves that, like his 
audience, Lawrence has 
grown just a little older and 
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a lot wiser But the 
traditional themes are here 
too. The Lawrence-penned 
"Speed of Flight" deals with 
lost love. "Rock and a Soft 
Place" is about a cheating 
wife, and "You Can't Hide 
Redneck" playfully 
chronicles those that aim to 
rise above their raisin'.— KT 

SKINNY PUPPY 
Mythmaker 

Producers: Mark Walk, 
cEvinKey 
5PV America 
Release Date: Jan. 30 

□ It is appropriate that 
"Mythmaker" radiates 
impending doom. Group 
member Ogre is ringing the 
death knell for relationships 
that did a number on his 
psyche, which explains the 
tolling bells that sound 
during "magnifishit." 
Curiously, the air of a 
requiem is more distinct 
when you hear the watery 
piano intro of "haZe" than 
the bombast that follows. 
Stuttering tracks like "daL" 
seem constructed for 
worshipping instead of 
dancing, which relates to 
Ogre's lyrical exploration of 
control and its manipulative 
nature. (See also the 
chunky, abrupt "politikiL.") 
Twittering among the 
album's machinations are 
singing birds ("haZe") and 
gleaming acoustic guitar 
("pedalfly"), leaving you to 
appreciate how beautiful 
Skinny Puppy can be when 
it follows a more emotive, 
ambient trail, Those 
uninterested in those 
ruminations should fast- 
forward to pure industrial 
chargers "lestiduZ" and 
"ugL I, "-Ci.r 

VARIOUS ARTISTS 
Endless Highway: The 
Music of the Band 

Producers: Stu Fine. 
Steve Vining 
429 Records 
Release Date: Jan. JO 
My Morning Jacket so 
utterly conquers "It Makes 
No Difference," whipping it 
into an enrapturing, heart- 
jarring, sax- and organ- 
laced epic, it kind of makes 
you feel sorry for the other 
16 artists on this tribute to 
iconic roots-rock innovator 
the Band, At disc's end. not 
even relative unknown 
Steve Reynolds' worthy 
take continued on »p44 
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on "Stage Fright." Wide- 
spread Panic's skillet-hot 
revival of "Chest Fever" or 
the Allman Brothers' smart, 
dignified cover of "The 
Night They Drove Old Dixie 
Down" are in the same 
league. It's maybe the only 
song on the disc that would 
impress the Band itself. 
Featuring the likes of Death 
Cab for Cutie and Blues 
Traveler. Gomez and 
Rosanne Cash, "Endless 
Highway" is sadly mediocre 
otherwise, and bogged 
down by disappointingly 
safe covers like Lee Ann 
Womack's carbon copy of 
"The Weight" and Jack 
Johnson's listless "I Shall Be 
Released.'"— WO 

DUSTIN KENSRUE 
Please Come Home 

Producers: Dustin Kensrue, 
Teppei Teranishi 
Equal Vision 
Release Date: Jan- JO 

□ Beyond the high 
voltage and volume of 
Orange County. Calif., 
screamo darling Thrice 
resides the shy, religious 
familyman Dustin Kensrue, 
whose love for 
singer/songwriters like Ryan 
Adams and Cat Stevens has 
probably begun to rival that 
of the punk and hardcore on 
which Thrice was founded. 
On the eight-song "Please 
Come Home," that alter ego 
makes Its recorded debut in 
rather striking fashion. For 
one. the disc sounds 
nothing like Thrice. Instead, 
songs like "Pistol." a sweet 
ode to Kensrue's wife, steps 
into the same stark territory 
as early David Gray. In fact, 
his voice often recalls 
Gray's, as songs touching on 
family, faith and society can 
sound more like an overcast 
day in Dublin than the sun- 
bleached O.C. While maybe 
a little too influenced by 
Adams' "Heartbreaker'" at 
times, "Please Come Home" 
is a pleasant surprise— one 
that suggests plenty of 
room to grow for the young 
artist.-WO 



SOWETO GOSPEL CHOIR 
African Spirit 

Producer: Robin Hogarth 
Shanachie 

Release Date: Jan. 30 

□ In advance of a North 
American tour, the 
Soweto Gospel Choir 
unveils "African Spirit," 
with 19 dazzling tracks, 
sung in Zulu. Sotho or 
English. This choir is 
versatile: "Avulekile 
Amasango/One Love" 
begins with a very cool bit 
of township jive that 
segues effortlessly into 
the classic Bob Marley 
tune. There is a powerful 
live version of U2's "One," 
sung by Bono backed by 
the choir. Also make note 
of the beautiful cover of 
"By the Rivers of Babylon" 
and the rhythmic gem 
"Africa." which brings to 
mind the spirit of South 
African kwela music— PVV 

MADONNA 

The Confessions Tour 

Producer: Sara Martin 
Warner Bros. 
Release Date: Jan. 30 

□ This CD/DVD 
commemorating 
Madonna's record- 
breaking Confessions tour 
is slightly more than your 
average concert-on-video 
release. Thanks to heavy 
editing and zippy 
postproduction work, 
what could have been a 
static. filmed-for-TV 
concert has been 
transformed into a kinetic 
you-are-there experience. 
In addition to the concert, 
there is about 15 minutes 
worth of behind-the- 
scenes footage included, 
It's fun to see some of the 
choreographers put the 
dancers (and Madonna) 
through their paces, 
though we would have 
loved even more 
backstage action. Also 
featured is a trivial photo 
gallery— so minimalist and 



brief, it seems like an 
afterthought. While the 
DVD includes the full 
concert— from Madonna's 
disco-ball entrance to her 
"Hung Up" finale— the 
accompanying CD 
contains only 13 highlights 
of the show.— KC 

HiWI?M 

GIPSY KINGS 
Pasajero 

Producer: Philippe Eidel 
Nonesuch 

Release Date: Jan. 23 

□ After delivering 
"Roots," an acoustic 
album equally interested 
in nuance and depth as in 
commercial appeal, the 
Gipsy Kings return to 
their more mainstream 
pop formula on 
"Pasajero." The set has 
tinges from south of the 
border, including the 
cumbia beat and 
accordion of "Recuerdos 
a Zucarados." a version of 
the Cuban classic "Chan 
Chan" and Andean strains 
in "Carnavalito" and "Mira 
la Chica." There is also 
straight-ahead Gipsy 
Kings fare. 




like the title 
track and 
"DondeEsta .^^/| | | 
Mi Amor," 
both 

essentially 
fast-clipped 
fusions of 
flamenco 
with pop 
sensibility. 
Some of It 
comes off 
decidedly 
contrived, as 
if under 

obligation to provide a 
musical map of the 
continent, and the 
banality of the lyrics can 
undermine the 
musicianship. Still, the 
musicianship is 
unfalteringly there and 
the ensemble work is 
tight and perfectly 
balanced.— f.C 



ADDITIONAL 
REVIEWS: 

• Exploding 
Star 

Orchestra, 
"We Are All 
From 

Somewhere 
Else" 

tThrtll Jock»y) 

• Bracken, "We 
Know About 
the Need" 

{Anllconj 
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EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Keith Cautfield, Leita Cobo. Clover 
Hope, Todd Martens, Gail Mitchell, Wes Orshoski. Sven 
Philtpp, Deborah Evans Price. Wayne Robins, Chucit 
Taylor. Chnsta L. Titus. Ken Tucker. Susan Visakowitz. 
Philip Van Vleck. Jeff Vrabel 

PICK A new release predicted to hit the top half of 
the chart in the corresponding format 



CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical menx. 

All albums commercially available m the United 
States are eligible Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth 
Floor, New York. N Y 10005) or to the writers in the 
appropriate bureaus. 



TAYLOR HICKS Just to 
Feel That Way (3:10) 

Producer: Matt Serletic 
Writers: L. Rabbins. 
J. Gates, E. Kiriakou 
Publishers: various 
Arista 

ts Taylor Hicks the latest 
"American Idol" to realize 
that the quickest path to 
fame and fortune is country, 
instead of the wall of steel 
presented by top 40? Seems 
that way, based on second 
Southern rock single "Just to 
Feel That Way" Granted, first 
single "Do I Make You Proud" 
was as formulaic as they 
come, in the typical mold of 
"Al" debuts. And on "Just to 
Feel That Way." he emits a 
powerhouse vocal that goes 
from coarse growl to cool- 
guy sensitivity; in fact, it is 
more convincing than most 
anything he sang on the 
show. This song could make 
the grade at country and 
with the proper promotional 
push, adult top 40. Hicks 
may be a star after all.— C7 

GYM CLASS HEROES 
Cupid's Chokehold (4:04) 

Producers: Doug White. 
S'A'M 

Writers: Gym Class Heroes. 
S. Hollander. D. Katz 
Publishers: various 
Decaydance/Fueled by 
Ramen 

The inadvertent first hit from 
Gym Class Heroes' 
sophomore effort— the song 
was picked up by radio while 
the t>and's label was working 
another track— is an 
ostensibly gooey-eyed ode 
to the sweet if fickle ways of 
teenage love. A hip-hop 
quartet that plays live 
instruments, GCH combine 
skillful rhyme slinging with 
sturdy pop hooks; a winning 
combination that ensures 
far-reaching accessibility. It 
doesn't hurt that the track 
hinges on a sample from 
Supertramp's classic 
"Breakfast in America." or 
that Fall Out Boy's Patrick 
Stump guests on the chorus. 
Already working its way up 
The Billboard Hot 100 and 
Top 40 charts, this one 
simply sets the stage for 
bigger successes, especially 
come summer. GCH tunes 
are best blasting from open 
car windows.— SV 
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CARRIE UNDERWOOD 
Wasted (3:36) 



Producer: Mark Bright 
Writers: T. Verges. M. Green. 
H. Lindsey 
Publishers: various 
Arista/19 

□ The Carrie Underwood 
juggernaut continues 
with another surefire hit. The 
fourth single from "Some 
Hearts." the five-times- 
platinum debut album, is 
about taking the hard steps 
necessary to lead a better 
life. The first verse finds a 
woman exiting a failed 
relationship. In the second, a 
man pours whiskey down the 
drain and faces the future 
with clear eyes. This song 
exemplifies the kind of taut, 
well-crafted lyrics that make 
Nashville the songwnting 
capital- Underwood wraps 
that velvet voice around the 
lyhc and drives home the 
message of determir^ation 
and hope with a beautiful 
performance. It's another 
stellar effort from country's 
top female artist.— D£P 

AUGUSTANA Boston 
(4:05) 

Producer: Brendan O'Brien 
Writer: Augustana 
Publishers: EMI April Music/ 
Augustana. ASCAP 
Epic 

□ Fans of Train. Five for 
Fighting and Counting 
Crows will line up for this 
ride to "Boston." The one- 
way trip is courtesy of gentle 
rock act Augustana to an 
ancient destination: a place 
where no one knows your 
name. An almost merry 
piano leads the way as Dan 
Layus sings of his lady 
ditching him and trading 
sunny California for the cold 
of Beantown (cue Wurlitzer 
organ). "Think I need a 
sunrise/I'm tired of sunset." 
he sings in a great double- 
entendre. The requisite 
orchestra surges al the 
chorus, amplifying the 
drama of it all. This could be 
tailor-made for swelling in 
the background of a "Grey's 
Anatomy" season finale if 
the show wasn't set in rain- 
drenched Seattte.-C/.r 

Ea 

KELLY SWEET Raincoat 

(3:29) 

Producer: Mark Portmann 
Writers: Angela, B. James. 
H. Lindsay. T. Verges 
Publishers: various 
Razor & Tie 



□ Label Razors Tie. best- 
known for 10 best- 
selling "Kidz Bop" 
compilations, has been 
courting 18-year-old 
singer/songwriter Kelly 
Sweet (singing since 4) to 
the industry for months; 
debut LP "We Are One" at 
last launches in March. 
Produced by Grammy 
Award- nominated Mark 
Portmann, her sound lies 
between a less drowsy Norah 
Jones and Josh Groban. 
meshing pop-classical and 
smooth jazz. First single 
"Raincoat" is a breezy, 
precocious ballad that 
displays an impressive vocal 
range, emotive expression 
and a final note that is the 
vocal equivalent of cool 
crush velvet, alongside 
acoustic guitars and novel 
lyric: "I'm gonna throw out 
my raincoat, gonna find me a 
rainbow/Hang it up in the sky. 
blues pass me by. " AC radio Is 
the destination here, with a 
handful of stations already 
sniffing in week one of 
release, A radiant, adult- 
driven discovery.— Cr 
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MARYCHAPIN 
CARPENTER It Must Have 
Happened (4:05) 

Producers: Chuck Ainlay. 
Matt Rollings 
Writer: M. Carpenter 
Publisher: not listed 
Zoe/Rounder 
After a consistent output 
since 1997, five-time Grammy 
Award-winning 
singer/songwriter Mary 
Chapin Carpenter vanished 
for four years before 
recording 10th album "The 
Calling," due March 6. The 
new project came as she was 
recovering from a severe 
t>ack injury— wondering if 
she would ever perform 
again. New single "It Must 
Have Happened" is certainly 
autobiographical ("Can't 
rememt>er learning how to 
laugh at catastrophe/Of 
losing track of who I was 
supposed to be"). The song 
is reminiscent of her greatest 
hit. 1989's "Never Had It So 
Good." with a chugging 
melody, spotless pop/ 
country acoustic production 
and a vocal that conjures a 
one-time best friend 
reappearing at your door. 
Heading to triple-A. though 
country has a hit in hand with 
Carpenter s momentous 
return.— cr 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 




Amarlca't ttar-ttuddtd 
"Here ft Now' enters The 
Billboard 200 at No. 52, Its 
b«>t rank on that chart tinea 
"Viaw From the Ground** 
reached No. 41 in 1982. The 
l^band enliitad Ryan Adan>t to 
^blay -Late Show With David 
^p.etterman'' on Jan. 16. 

^ The Thrlvo label inki its 
first No. 1 on any Billboard 
chart, as "ThrlveMlxOS"- 
complled by OJ Skribble and 
Vic Latino— bows at No. 1 on 
Top Electronic Albums and 
Top Independent Albums. It's 
the first compilation to lead 
the former since Razor ft Tie's 




Alllaator places Coco 
Montoya at No. 2 on Top Blues 
Albums, and the Holmes 
Brothers, above, at No. S. It's 
the first time the Chicago 
label holds two of the top 
three rungs In the chart's 10- 
year history. Its third time 
owning the top two debuts. 



Over the Counter 

GEOFF MAYFIELD gmayf ield(ciibillboard.com 



No. 1 Albums Need Not Happen in First Week 



The ascent to No. 1 on The Billboard 200 
by "American Idol" finali.st Chris Daugh- 
iry signifies a few subtle chart feats, the 
kind that elicit more "hmm" than "wow." 




For example, "Daughtry" becomes 
the first No. I for an "Idol" contestant 
who was not among a season's top two 
finalists. Of course, with a certain Acad- 
emy Award nominee for best support- 
ing actress working on her solo album, 
this will likely not be the last. 

The Daughtry band also owns the 
smallest lead by any No. 1 album since 
The Billboard 200 flipped to Nielsen 
SoundScan 16 years ago. With a gain of 
29% (65.000 for the week), it edges the 
single-disc "Dreamgirls" soundtrack 
(up 9%) by less than 200 copies. 

"Daughtry" and "Dreamgirls" share 
a bond, in that both rose to No. 1 with- 



out starting at the top of the page, a rare 
sight in recent years but happening a 
little more often in the past 1 3 months. 
It's also the first time in nine years 
when consecutive No. I s grew their way 
to the top slot. 

In the June 20, 1998, issue. Master 
P's "MP Da Last Don' replaced the 
soundtrack to "City of Angels." In that 
case, the only reason "Last Don" de- 
buted shy of No. 1 was the staggered 
shipping schedule the rapper favored 
in those days, having bowed at No. 112 
in the prior chart on less than a full 
week of sales. 

A more natural back-to-back hap- 
pened earlier that same year, in the )an. 
24 issue, when Celine Dion's "Let's Talk 
About Love" handed off to the huge 
soundtrack from "Titanic." the first of 
its 16 chart-topping weeks. 

Dion has grown her way to No. 1 with 
three difTcrent albums, more than any 
other artist in the SoundScan era. " Let's 
Talk" rang the bell seven weeks after it 
bowed at No. 2. Her 1997 set, "Falling 
Into You." also began at No. 2, but did 
not reach the top step until its 28th chart 
week, while hits set "All the Way ... A 
Decade of Song" grew to No. 1 in its 
second week. 

The SoundScan year that saw the 



most albums reach No. 1 without start- 
ing there was 1994, when nine did so. 
From 1999 to 2006, no more than two 
per year made that climb, but with 
"Daughtry" shadowing "Dreamgirls," 
four albums have done so in the past 
14 months. 

In the final week of 2005, Jamie 
Foxx's "Unpredictable" rose after start- 
ing at No. 2. Two months later. Disney 
Channel's "High School Musical" 
soundtrack shot to No. 1 in its seventh 
chart week. 

Does the possibility that an album 
can top the chart in a frame other than 
its first mean labels might broaden their 
focu.s beyond opening-week sales.^ 
Maybe, just maybe. 

'NOT OVER': Fanfare surrounding 
the new season of ratings champ "Amer- 
ican Idol" set the stage for Daughtry's 
first gain since Christmas week. N BC's 
"Today" has run so many "Idol" features 
lately one would think the talent search 
runs on that network, rather than Fox, 
and a Circuit City sale deeply discounted 
"Idol'-related albums. 

A good old-fashioned radio hit also 
fuels "Daughtry." Lead track "It's Not 
Over" is gaining at four formats, bul- 
Icting 34-25 on Hot 100 Airplay. 



IF: People associated with the "Dream- 
girls" albums are quick to point out that 
if sales of the deluxe double-CD ver- 
sion were merged with the edition that 
topped the big chart the last two weeks, 
that title would be ruhngThe Billboard 
200 for its fourth straight week, this 
issue with a tally of 82,000. 

Since the pair of "Dreamgirls" al- 
bums hit stores Dec. 5. they have moved 
a combined 707.000 copies. 

Allowing for remixes, there is no re- 
striction on how many tracks may be 
added to a deluxe package. But, in cases 
where a special edition adds more than 
six songs to an original album's selec- 
tion. Billboard and Nielsen SoundScan 
track those versions separately. The 
"Deluxe Edition" of "Dreamgirls" car- 
ries 10 additional songs. 

The policy was galvanized in 1992 
when Atlantic Group relea.sed two dif- 
ferent versions of AC/DC's "Live"; a 
two-disc set (subtitled "Special Collec- 
tor's Edition") with 23 tracks, the other 
a single-CD highlights distillation with 
14 songs. 

Criteria dictating when sales of a spe- 
cial edition can be merged with those 
of the original are under frequent re- 
view. Those guidelines were last revised 
in September 2005. 
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CHART 

^"llAD FRED BRONSON^ 

EVERY WEEK AT 
BILLBOARD.COM/FRED^ 

>>The top four debuts on The 
Billboard 200 are by Diana 
Boss, Frank Sinatra, Al Green 
and America. Fred Bronson 
double checks the calendar to 
see what year it is, then gives all 
the chart details about this 
quartet of new entries 

>>There It also news of the 
lOBth. I09th and 110th No. ts tor 
the "American idol" franchise, 
and Fred looks at what could be 
the ntth and 112th when he 
goes inside the Adult 
Contemporary chart. 

>>Plus, Fall Out Boy earns the 
highest rank of its short career 
on The Billboard Hot 100 with 
the hlghost-debullng single of 
2007. and John Wait© 
celebrates the 30lh anniversary 
of his Billboard chart debut 
with his first country hit. 



See Charts Legeod tor rules and explanattons. 2007. Nielsen Business Media. Inc and Nielsen SoundScan, Inc All nghts resenred. 
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11 




8 6 




MY LOVE Justin TImtierlalte Featuring Tl 

■■.■■•i.'.. - L'H = n,«K( ri^M* ij irVBfRl*": IVM^I^llVN *• as : .1 "^RRlSi QO nvt.'i'L'H- 
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12 


21 




WHAT GOES AROUND.. .COMES AROUND Justin Timberfake 
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E 


1 




PUSH IT TO THE LIMIT Cortin BleLi 

; iitv4i O [iiM.i ' 




14 




10 


10 




IT ENDS TONIGHT THe All-Americah Re|ects 

• .-.■lERi 0 r-KnouiinMEfl^.raf[ 




B 


<n 


15 


14 




WALK IT OUT Unk 

■ .•i-tievMSiWWONSKHOStftSOSi © h OnM^- k:iCh 




13 


w 


18 


31 


11 


UijIiUSjMIII YOU Uoyil FeiMuring Lll' Wayne 

[tl1LI4:IV:1liyUJ l«i:RtfSEJHn)l|MSIKtMI4l»MaOIIOt»min.OKHIP) O rX iHC.UMMItSAt UOltWN 


17 


18 


11 
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SHORTIE LIKE MINE Bow Wow Featuring Chris Brown & Johnta Austin 




9 


W 


Jl 


S3 




THE SWEET ESCAPE Owen Slelani Fealurmg Akon 




19 




19 27 




MAKE IT RAIN Fat Joe Featuring Lil Wayne 




19 




14 


12 




LIPS OF AN ANGEL Hinder 

^ h'l » : "1 t^A^SC'K L GAflVEV V K'HG W flODDiK 6 HO'fft&l O UNIVIHSALRtPLiiLli. 




3 






22 




PROMISE Clara 
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35 


30 




SUDDENLY 1 SEE KT Tunslall 




23 




20 


23 




WALK AWAY (REMEMBER ME) Paula DeAnda Featuring The DEY 

'/iL^JI.H TDRBESl LRIVC^*,E CAHC O'5£Li0l OO ^.^l^TA ^UO 




li 


m 

w 


23 


15 




WAITING ON THE WORLD TO CHANGE ^ John Mayer 


• 


1( 
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KEEP HOLDING ON Avril Lavigne 




17 




30 


45 




ICE BOX Omailon 

":i'iLi.HD.KL(KW> (KiMILSOH-O GflW(DBERFlYtVW0Sl£y.KlOWtJ OUE.ELEVIlSt 8 t.U.G.'COLLWE ~ 




27 


28 


16 


13 




SEXYBACK Justin TImtMriake 

" "B;'^, OANJA IJ TiMBEflLAKE I VMOSLEYN WLLSl 88 J'VE .'OVi<- 




1 




24 


16 




CHASING CARS Snow Parrol 




s 






'.■..■.lYPWlSON JQUINN tSIMPSONy ® I'OL-tO^ ihV iM'.K; 






30 


25 


29 




THAT S THAT Snoop Dogg Featuring R, Kelly 

-!i.- 1 ■.l.iftMi'i ©O 1'' ( -'M'. 




20 


31 


26 


20 




BEFORE HE CHEATS Carne UncJerwaod 

■■ . 1. ■ ■ ■■■■■ ■, ... O ,|., ,■.-.! I.I 




11 




38 


48 




HERE (IN YOUR ARMS) Helioqoodbye 

V O l^ Wl . .T 




32 




33 


39 




SNOW ((HEY OH)) Red Hot Chih Peppers 

- ■ :i' ■ ii j FRUSCl*NIE.C SMIIMt @ fc^ijc 




31 


34 


28 


24 




FAR AWAY Nickelback 

■, -M-^i- . VLH (C KRM6EH IrtCKElBMKi © nui|:^ fiNiw :i,iMu 
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37 
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BOSTON Augustana 

a ; SRi = -. i^LLLSIANAl © V 
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32 
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WAIT A MINUTE The Pussycat Dolls Featuring Tlmbaiann 

!iV-i; I .■ '/QU 1^.1. HUSONI © J^V -'ilf ^ L ..- ' 




28 




27 18 




MONEY MAKER Ludacris Featuring Pharrell 

"'i.L' PL WILLlAMSt ®0 T:'"-:'-.' TJMG 


• 


1 




39 


44 




WATCHING YOU Rodney Atkins 

; -■ .vr- - J ■. : --'.n ? r, ■/jhue, ® '.LI^^ 
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29 


26 




HURT Christina Aguilera 

1 ■ ■■' <■■ . ' <- -IN- ©«o 
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THROUGH GLASS Slone Sour 
.^1 OnaAonuftMEftLAvt 
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SHE S EVERYTHING Brad Paisley 

■.■iLi L- fAif,(.;¥| 9 URISTA NAEHVItLE 
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36 




1 LUV IT Young Jeezy 

. .:'JKlhS,A D*V1S| ©• COflPOWTf IHUGI'Ot' JAM .CJMG 
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43 


40 
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TIM MCGRAW Taylor Swift 
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43 


37 




WHAT HURTS THE MOST Rascal Flails 

-i;'' i ' .-:fEL! s «::5£:i'»i ® .'.Rir -iRfET 
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36 


25 




WIND IT UP Gwen Slerani 

'I ';> -". ^L:- iH S'tFAM PL WILLIAMS R nOOGfflS.O KAWUtnslElH lli O 'i>:^^i:r.':'[ 
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FACE DOWN The Red Jumpsuit Apparatus 

111 aED .'UMPSun APPAftAIUS.H WINTER) ® i 't 
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64 




STUPID BOY Keith Urban 

■ ■ IS eui'OH D B«*ANI,0 BER61 O C»''iUiL m;^".ii i - 




47 
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50 


58 




TOP SACK Tl 




41 




n 
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CUPID S CHOKEHOLD Gym Class Heroes Featuring Patrick Stump 

■ - -■' Ill 1 ■'i.L."jficiMiiBKtc«»i'«l)*.'f^ii Oi)ti;*i>w;ta*ir'i?i'*w>t«a''Vir..'..' 
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IF EVERYONE CARED Nickelback 

■, -■ -. - viii ic ..p.osL.Enriiffi.si;:-! © ^oaorihnei i»v» 
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MY WISH Rascal Ratts 

!■ -"LJini i5flOSSOM,JST££l.£i 0 LYRIC 5.TR£EI 




H 
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61 




POPPIN' Chris Brown Featuring Jay Biz 

--.J- . ii.;.i:; 1* HiBHis vraviS J AUSItSl © 1IV£ :0MB4 
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62 




INTO THE OCEAN Blue October 

" ' © UKIVc MUTO'.S ■. 




n 




69 - 




JUMP TO THE RHYTHM Jordan Prutll 

■ ■ --lOyA'j iFF -.TA-^iCK K IMOMASR JOHS50N, 0 WALI T ^.N[> 




S4 
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51 


50 




TELL ME Oiddy Featuring Christina Aguilera 




47 




Song also 
moves into 
Die top 10 01 
the Adult Top 
40 chart (13- 
10). where it 
islhe 

youngest tilfc 
in that list s 
top 20 (eight 
tweks). 



Disney 
Channel star 
leaps onto the 
chart with 
track from te 
network's 
smash movie 
-Jump In!" 
Enters Hot 
ngial Sengs 
atNo.Swith 
77.000 
(lownk)ails. 




Spekior 
enters at No. 
SSaslenjoys 
a 129% gam 
onHotCHgllal 
Songs (^to. 
36, 27,500 
downloads). 
Uianks 10 air- 
play «i Jan. 
18 episode of 
■Gieys 
Anatomyt' 



Lumidee, who 
peaked al No. 
3 with "Never 
Leave You" in 
2003. relums 
at No, 89 with 
a rewoiking 
of Patrick 
Swayze's 
No, 3 hit 
from 1988. 
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TITLE Artist 

Li" isovewftiitRi iwniNi ■ MOMO'ioniASfL 
MONEY IN THE BANK Ul Scrappy Featuring Young Buck 

•H'LL III in " :iARDiON,i Mils III D BROWHi © SME.P£f«|i,f 
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LOST WITHOUT U Robin Thicke 

-4.r*; rsrj . iK IHICE S«-JRLEyi © SIAB IBAHINIEHSCSPE 




m 


E 

6i 


77 




FIDELITY Reglna Spektor 

■ - ^'■EfCC'l fRSPEKtOR) 8 S»«tiy/AflNE=l B=i:]S 


* 


WHITE & NERDY Weird Al Yankovic 

- ■-■.-.I.',": H iERIKl.j MIINAS 0 SAL'NAS.A HENOERSM • VANKOVICl © WAY MOBV Vt>LC*llG imb" 


BREAK IT OFF Rihanna & Soan Paul 

1 MthLiN'. in StfiNHrSPMtHmouES.lFORO (HthTVi SRPOE' .WiV v: 
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LISTEN Beyonce 

■ 'MlWitS iBKNOWl.tS,M*ftltGffl SCUILtH.APRfVEM) © WbSiC WORM' : ■ :l mm.'- 










PAIN Three Days Grace 

. j^itiBST0C«,G6ftOrtf() © .I'.'l :'.:'.fr." 


M 


83 


59 


63 




AMARILLO SKY Jason Aloean 

-.'■' ■ - - . .■-'[■ON.BPUfiSlt*! O HS' Hii;. 


vy 


66 






RED HIGH HEELS Kellie Pickler 




es 

88 


57 
63 


55 
70 




ROCKSTAR Mickelback 

■.ii';.ii. .■ .r ■:.u[ ;,;-i ■iiCKEiBACK) © H-ini^i 


^ 
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IT JUST COMES NATURAL George Strait 

" .'. '. " " ' " 1'.' t-BEEK J COLLINS 1 © WC* Si'- > . . . ; 


fli 
68 


73 
M 


83 
54 




THE WAY 1 LIVE Baby Boy Da Prince Featuring Lil Boosio 

- ■ ■ MAiiHf'ftS w lACOi-t ihaicm; © 'm \: .imvii^sal c-i .i 


67 


MANEATER Nelly Funado 

" '.' ■ . . '. ■'. r. '..IH'ADD J VMOSl£»,H H1US,.I BfA',;. ©© MiT"-l f' ia'W. 


IS 


w 


B6 
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NOTHING LEFT TO LOSE Mat Kearney 

■1 <jiAm iu KiAfiUfvi © AWAPc c;;.u'.*6iA 


70 


61 

60 


66 

56 




ZOOM Lir Boosie Featuring Yung Joe 

1 '.LS'i rHATc- . ntaiNsr'N i alllki © iciii ajvlum miamic 




WANT TO SLigarland 
■. BOS«,BPINSWi ©'.'ii- -■ 


32 
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as 
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76 
Bl 
72 


95 
8' 
69 




ON THE HOTLINE Prelly Ricky 

■ -. i,' ',' ■" 1 h SMITH S SMITi* C WATHI£ W COriOfP GWRETTh UDfti 1: !. -■.-'. ,1'. 




AND 1 AM TELLING YOU I'M NOT GOING Jennifer Hudson 

©„i-. , 


73 


ALYSSA LIES Jason Michsel Carroll 

■.'.' . '■ .Kf-fll, © ..- ... 


69 


w 


74 


79 




LADIES LOVE COUNTRY BOYS Trace Adkins 

: G TEHE.-i RilillHEflFOfiDl © ["■"'ITOl .'l.-: 


w 


75 
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THROW SOME O'S Rich Boy Featuring Polow Oa Don 

:<iMRICHBOV.nCftAwronD.JJDNESn[HeARGEGMILLIAMSl ©©© ^0»£ 4 irtTE^i-i: CCt 


® 


93 






GLAMOROUS Fergie Featuring Ludacris 

l>'<UU$OII.JJONE$,WAOAWSt WilllAWSCBRIDGISi © WILL l AM a&U iMhK' , Ik') 


77 
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42 




MY LITTLE GIRL Tim McGraw 

. ...HArt (TDOUGLAS.IUCORA'fti © . ..-li- 


76 








DON T MATTER Akon 
© KONvKI'UPfROIl.'SBC'UNiVEftSAL .'.'. 


so 


79 


82 




STREETCORNER SYMPHONY Rob Thomas 

- tl ; 1 © MELlSMA i" -■-'.■ 


64 
47 
12 


81 


78 
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IF WE WERE A MOVIE Hannah Montan.^ 

- I--"..'. .'."- -.- - MiiHiSl © 


w 
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98 




KING KONG Jibbs Featuring Chamillionaiie 
• ^OV.BmUNG |J.CA«PBtLL,0 HOWARD MWILSOH C rt»i50i, ii "Av ffi PiAsiA t,;*!!-. 


83 


70 


63 




LOST ONE Jay-Z Featuring Chrisette MIchele 

. [.F-^M A VOUM Me»TS<W D PAHUfR C PAINE i © "OC-J-Jf.L L A .^M ir' V. 


S8 
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LITTLE BIT OF LIFE Craig Morgan 

' :) rttiL:.; © lis -f. Hii,\ 


•4 

SB 


SHOW ME THE MONEY Petey Pa&lo 

■ V ■■ " ■ -^^-lIT nil ©O .1 . 






GO GETTA Young Jeezy Featuring R Kelly 

^.',i- 1 ■'.■ . ..'.1 ■ .l"j'.AM*;iR(iK£uirt(AflR[$AfUtifSl,OWS| © CO^ifOfiAint- u i(i .■.!,■ . I.-' 
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THIS IS WHY I M HOT M.ms 


9T 


ANNA-MOLLY Incubus 

- -' -I- ■ '.■ - '..ii.r- 1. -iLM0RE.8.KtNN[y,JPASIUASii| © iWVl:4I-_ ti ; 


06 


SHE S LIKE THE WIND Lumidee Featuring Tony Sunshine 

v.- . ' .1,- ■ .'. - . i-;.A-Av;tl © ''.': 
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MY. OH MY The Wreckers 

- .'■■,-■ r--TMCS,J itOJ tARPW BRAHCMI © MAVt»ltCK,WA»Nt« tl^OS (HASKVlLLl 1 




81 
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TAKE ME AS 1 AM Mary J. Btige 

■ -rt=i:6eHiii;SiscafEiF«scmsQ«i><i w.6!)iiri(»itRaimiusti*-a»iHi © uatbabci h 
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COME BACK TO ME Vanessa Hudgens 

.,.'-■,'.- - ■■,'■. A *HWAI0T.iA«£SPaEC«(£1T,JC CROWlEV) ©■■:..■.■..:■,". 
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U - UR HAND Pink 

'.' ■ ■ ■■ . ■'. it"S^,M MAHIIN.L GDll*ALO,flAVl| © LAIAC: i'l'WH^ 
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LAST NIGHT Oiddy Featuring Keyshia Cole 

■.'■■s ( iNIGmTM rtiNAdS S lA*RE»lC£i O BAD SO' Ati.AriiiC 
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FROM YESTERDAY 30 Seconds To Mars 

. .■.'■■.■ 1 .:.:-<DS TO «ABS (JLErOj © iVUHfilAL -.■iRClfl 


98 


97 
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HONESTLY Cartel 

" ■ ■■ 1 ■.' "El If. r'lJIjH CAfllELt © THE MILITiA GROLP iflC 
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HE SAID SHE SAID AsMty TIsdale 

■|-1ED0tB. ©WARUfBSaQS 


n 


© 






ONE WING IN THE FIRE Trent Tomllnson 


n 
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85 75 




UNAPPRECIATED Cherish 


41 


THE SAINTS ARE COMING U2 & Green Day 
ii r.. ?iN 1^ i[if :-i:.>, ■ ,■.:.■,!,<- ■,. © slake 


51 



BETWEEN THE BULLETS Silvio o blilboard.com 

FALL OUT BOY'S 'RACE' STARTS FAST 

Fall Out Boy's "This Ain't a Scene, It's an Arms Iward Hot UK), the highest bow for a band since 

o-^.." — . . 1 *L T nnn A„...^t^^A^ . 1;., »;•! :_: i 


three weeks before the bands new | 
album reaches retail. It is the large*;! 
opening-week tally for a group since i 
Nielsen SoundScan began tracking 
digital sales in 2003. "Race" cops the 
Hot Shot Debut at No. 2 on TJie Bill | 


f 


m 


1 iduiu-uiiiy [||llr^ |uiiifu iiiv Liitiii iii 

December 1998. Tlie last group to 
start as well or better Aerosmith's 
"I Don't Want to Miss a Thing," 
which bowed at No. 1 under the Hot 
lOO's previous rules in the SepL 5. 
1998, issue. — Silvio Pictroluongo 



48 I Go to www.billboard.biz for complete chart data Data for week of February 3. 2007 charts legend on Page eo 
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UTIST .IMPRINT / PROUOtlON LABEL) 


li 
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Vn IRREPLACEABLE j 


® 


30 
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LOST WITHOUT U 

HOmN IHIC^E ■*;■■ ^'<.'^^! 
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1 WANNA LOVE YOU 

Nuw fui anoF DOW ■!. ■,.i.i'jpRo<nsHi;iJ<<hWs*.MOimmi 
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25 


23 


CHASING CARS 
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2 


33 


m 


9 


13 


YOU 

LIOTD FUI Ul WKTIrt .1H|- .t.! J'i'VERSA. m'OWl) 




26 


11 


WATCHING YOU 

HOfiNET JIIMNS ..^Bl 


3 


3 


26 


m 


4 


12 


PROMISE 

CIAHA l^'ilr. .'A'riA' 




36 
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THROW SOME D'S 

ntCM BOr fE«T P3LDW04DWI liaHE 4 ItnERSCOPEf 


4 


b 31 


m 


9 


10 


RUNAWAY LOVE 

LUDACfllS FUT HUT J. tUGI iDTP DEF JAM IDiUZl 




32 


13 


IT JUST COMES NATURAL 

GEORGE STfl*IT ■.■ 


S 


4 


33 




3 


21 


MY LOVE 

JUSTIN TIMHRUKI FEAT II. UIVE'^OMBAi 


31 


31 


10 


WELCOME TO THE BLACK PARADE 

MY CHEMICAL ROMANCE ^ AARNtH 


S 


6 


19 




7 


16 


WE FLY HIGH 

jmjOMS ■ M 




37 


10 


IT ENDS TONIGHT 

THE *LL *MERIC*II REiECTS luHOUSi irilEaiCOPti 


o 


3 


23 


m 


12 


9 


SAY IT RIGHT 

Ntm FltflTADC ■■ LL- >Af<'J. 


33 


28 


14 


SHE S EVERYTHING 

BRADPAISIET r.i^H', a£v 


B 


7 


39 


f» 


6 


17 


SHORTIE LIKE MINE 

BOWWOW . 'LI '.';!,(,. 


S4 


27 


25 


MONEY MAKER 

LUDACRIS FEAT PHURREIL iDlf OE' jAM IDJMGl 


• 


9 


16 


IIP 
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IS 


SMACK THAT 

KKOM fW Emm i.P«<Of(T.WWvCf UMf>SRSAl MOIOWH;' 
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THIS IS WHY I'M HOT 
MIMS ..Ap -:.L 


o 


13 S 


» 


16 


a 


ICE BOX 

OMAMW G C^JJW3IAf 




29 


15 


HURT 

CRHtSTINI AGUILERA ^i - I '-j 


o 


10 


33 




11 


19 


HOW TO SAVE A LIFE 

THEFHAT ;r . 


o 


45 


5 


THE SWEET ESCAPE 

GWEIi STEFAhl FEAT AKBN I'. iniCDf E 


e 


12 


15 




19 


7 


WHAT GOES ARQUND-XOMES AROUND 

JUS- '1 - v-[Fi.j.( .-liME"! 


o 


39 


12 


AMAHILLO SKY 
JASON ALDEAH "imL ^ri\\i 




14 


9 


p 


10 


IS 


FERGALICIOUS 

KHClt i/,'iM lUTEflSCOPFi 


as 


41 


54 


WHAT HURTS THE MOST 

RASCAL flAnS 1-^ , -"^-IT 


14 




25 


IP 


IS 


19 


WALK IT OUT 

URK [■ nOMP Kv:Mi 


40 


33 


11 


1 LUV IT 

YOllllGJEflTir-^^nhLrf uv.i.Vi, 


o 


15 


16 


m 


20 


10 


BREAK IT OFF 

RIHAHNA 1 SEAN PAUL ^:np.[>EF JAV.IOJMGI 


41 


44 


20 


BEFORE HE CHEATS 

CARRIE UttOERWOOO I ARISTA ARISTA RASHVILLEl 


e 


16 


10 




1< 


12 


THAT'S THAT 

SMOO^OOGGFEAT H IIE1.LT — ■■!■ 


48 


40 


18 


MY WISH 

RASCAL FLAUS ■- 7 STREEI. 


o 


18 


11 




17 


18 


WALK AWAY (REMEMBER ME) 

PA'JL* U*AM1A <t*' Tt-t 




52 
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LADIES LOVE COUNTRY BOYS 

IHAtt AUXINS Mijt XASfVILLEl 


o 


19 


13 




It 


10 


MAKE IT RAIN 

FATjOEFUr ULWAfNC '-.itflgR ^auAO'lWEfttAL.'VIRGINl 


Q 


X 


5 


STUPID BOY 

KEITH UftRAN i ..-'i^ II '.-^H; 


19 


17 18 


m 


24 


7 


ON THE HOTLINE 

WttnTfllCllY ■■. '.'.^ ATLANTtCi 


4a 


31 


29 


SEXYBACK 

JUSIiN llMtEHLAAE .1 V:.'. 




20 


19 




21 


« 


FAR AWAY 

MOI.fHC* -.-.■'^ ID.VGl 


4e 


47 


7 


TOP BACK 




21 6 




22 


18 


WAITING ON THE WORLD TO CHANGE 

MNH MAYER. >VAV.^; COmMBUi 


47 


42 


20 


TAKE ME AS 1 AM 

MART J BllfiE " - ( 




22 


7 




23 


9 


POPPIN' 

CHRIS SHOWN FEAT JAY III iJlvEZOMaAi 


48 


48 


13 


THROUGH GLASS 

SIDhf SOUR V - ■■ - . -.i 




26 


5 




19 


23 


LIPS OF AN ANGEL 

MlhatP ■ . ■ ! ■■■ H-,iCl 


4a 


46 


14 


TIM MCGRAW 

TATIOB SWIFT .r MiC" SE 


o 


23 


11 




34 
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IT S NOT OVER 

ijAiriiHim 


so 


53 
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MY OH MY 

IRE WRtCAJRS ■ . ■ •.','(.-■■■ P I'.i -HVlLUlWftli 


o 


25 
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TITLE 

ARTIST '.■--.INI PROF^O'IOI LABt; t 

Kl HOW TO SAVE A LIFE 

ritf fHAi .-p 

CHASING CARS 

SNOW PATRUL ■ l^T£flSCOP£l 
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it 



WAITIHG Oil THE WORLD TO CHANGE 



STREETCORNER SYMPHONY 

ROe THOMAS M: . =.Ut A'lAITiCi 



SUDDENLY I SEE 

ATTUNSTALL ! i l'ITlESS VIRGiNt 



NOTHING LEFT TO LOSE 

MAT KEARNEY i .■.'.SARE CC-.'JUSIAI 



IT S NOT OVER 

DAOGHTRJ^ 11.101 

BOSTON 

AUCUSTAMA > i[ 



THROUGH GLASS 

STONE SOUR .";-'i| '.'."n IAUA| 



KEEP HOLDING ON 



0HOT DIGITAL SONGS 



CALL ME WHEN YOU'RE SOBER 

(VAWSCENCE ,',:Mi-|l'i 



IT ENDS TONIGHT 

rHl AIL AMtHON HtifCIS ■ 



■tfr 

■it 
■tt 



TOO LITTLE TOO LATE 



IRREPLACEABLE 



IF EVERYONE CARED 

NICKELBACK -'i; 



SNOW |(HEY 0H|) 
REU MOT CHILI PEPPERS .'.L^t. 



•tfr 



! 

o 

io 


Bl 
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BEST SOUNDSCAN BOW FOR ROSS 

Altliough the soundtrack from a mone loose- "Swept Away" in 1984. 
ly ba.se<l on licr carter spends anotlitr week at To fuel it.s high marks. Ross made stops on 
No. ]. llie original dreain girl Diana Ross sc- "Late Show With David Lettcrman." "Live With 
cures her highest Nielsen Regis and Kelly" and "Good 


SoundScan debut on Top 
R&B/Hip-Hop Albums and 
Tlie Billboard 200. 

"I Love You" enters at No. 16 
on R&B/Hip-Hopand No. 32 
on the big chart (21.000 
units), to also claim her best 
rank on both lists since 
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Morning America." The set 
was also sale-priced at Circuit 
City and Kmart at $9.99. 

The same sticker price for 
lanet Jackson's "20 Y.O." 
helps it earn the Pacesetter 
medal at No. 47 (up 31%). 

— Raphael George 
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19 


27 


TOP BACK 

Tl ■• -.'ID -tUSTLE AILANIICi 






37 


FIND MYSELF IN YOU 

BRIAN MCAItillHT . . -. '.' OWN) 




H i> 


It 


1 LUV IT 

YOUNG JEI2Y CnBPORATf TMUGl 0€F jAM'ID.'MG: 


■ 




'.S6 


SMACK THAT 
'* Afni, FiA- FMINFM • ■.VlCT UPFRONI.SNC'UNrYERSAl MOTOASi 






S 


BUDDY 

HUSIOSOUlCHILD<ni ANTIC 




45 


55 


J BE WITH YOU 

EJSAcETH A1TPFR5 . 1 rj ,':ilGiN) 






e 


GO GETTA 

YDONG JEEiY FEAT R BEIH L OfiPOftATE THUGZOET JAM lOjUGl 




16 


'44 


. WE RIDE ((1 SEE THE FUTURE)) 

MAR- J BLIGE 






s 


THIS IS WHY I'M HOT 

UIMS . II J 






43 


~ SAY GOODBYE 

CHHISBRDIVN , .MBA, 






11 


HOOD BOY 

FANTASIA FEAT BIG BOI u -<VL. 




48 


s 


, KING KONG 

JlSeS FEAT ClUMILLIOHAW iBEASTA GEFFiNl 


il. 




2J 


CHANGE ME 

RUBEN SITJDOARO I . "I'U 


* 


4B 


58 


, 30 SOMETHING 

JAYZ .:- JAM IDJMGl 




^9 pi; 


». 


ZOOM 

Ul eOOSICFEAT YtlN&JQC 1 TRILL ASYLUM. ATLANTlCi 


i 


m 




, LISTEN 

' BEYONCE I.IU^ : WaRLD.CaLJMSIA; 


1 






^HOT R&B/HIP-HOP I 
«&^SINGLES SALES . 1 


i 


' RHYTHMIC AIRPLAY. 
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TITLE 

AJtTIlT lIMPNiNt PROMOTION EASEL) 




5S|| TITLE 

33 So ARTIST , L'PRINT , PNQMOTlON LABUI 


li 




5 


RItHROW SOME D'S 

RICH BOY FIAT PDIOW DA OOR (ZONE A YNIEnSCOPEl 


1 






n| IRREPLACEABLE 

Bff^ BEYOMCI ,.CO,JUBIA 


1 




2 


DANCE, DANCE, DANCE 

TEE N TEE 




3 


,j WE FLY HIGH 
JIM JONES .'.III 11 


•it 




9 


IRREPLACEABLE 

BE ' JM.E 


ii 


B 


11 




If. 


2 


AINT NO LOVE SONG 

CUKiLtvSL ';»T rt'lJEi. .■,'£fi-AlHMENTE 




2 


1 WANNA LOVE YOU 






2 


JUST ANOTHER BOOTY SONG 

SUGAR KAII.E EiAT DflEA i^UL^H BLINOSTfiEET PRlOE^ 


o 


4 


„ RUNAWAY LOVE 

LIIDURIS FUT MARY J BLIOE (OTP DEF JAM ^DJUOI 


□ 




26 


KOOL AID 

IIL BASS TEA' JT MONEY iPIPtLlhE^ 


o 


b 


PROMISE 

ciiuu iLiuct :C'Vii*, 






11 


U SHOULDA SEEN HER ON MYSPACE 

AUDNESTEH ; r ,YCnK.E,..JP 




III 


THAT'S THAT 


i 




4 


BONE OUT 

ERIH JENNAE FEAT. TUB* TAU r hIC-IY, 




8 


SMACK THAT 
*' MM flAI VtMtm i',nNViC' UPFRONt-SftC'UNIVERSAl MTOWNl 




||« 


7 


DEM BOYZ 

T WFAI'L'HJ TEAT IREA A SHAUROCK lOEFlANTi 




* 


SHORTIE LIKE MINE 

MWiWlw>-::OMiu^j.i, 






24 


CALL ON ME 

JAhEl >, MllY , ', 




» 


«, MY LOVE 

■™ JUSTIN TIM8CRUM FUT. Tl jivf ^OMBAi 


« 


H1 11 


15 


RING THE ALARM 

HtfJNCE 




w 


THE WAY 1 LIVE 

'* MBV BOT 0* Pmil TUT UL UOIIf |TA«{ FO UStVERSAI. REPUBLIC) 




m 


13 


SING BING BAM BAUIII 

2 GunA 


D 


14 


q ON THE HOTLINE 

ciitnv mov ! "t- atla'CiCi 




H 12 


14 


SUBMERGE 

M-TINA 


■ 


12 


,j WALK IT OUT 


itr 


■ ia 


23 


DEJA VU 

HfrPltlE FEAT JAY-I illUMPIASLWj 


H 


11 


, FEHGALICIOUS 

FERO'f ■ . .A'.- IfilEBSCOPti 


<r 




26 


UNTIL THE END OF TIME 




m 


21 


g THIS IS WHY I'M HOT 






FflEDOBE.ACFSCH -h. 












31 


GRIND WINTERS OUT 

I/IKE AATIS FEAT JII NICKLEE A PAUL WAU irtATTSi 




17 


, SAY IT RIGHT 

^ NEILT iiJK'»00 '.lil:.:- 1 ■!:'■•'.'■(■: 1 SC Of 1 1 


iSr 


D 


2 


BONQCE ALONG 

MS TRISm FEAT E OFF i •• -t^ 


E 




. WHAT GOES AROUND.. .COMES AROUND 

^ vUSTlH IIWBERl*HE ' 




|||41 


19 


PHONE TALK 

ALTEEaTSEFtATIiW iSUUL L'TY IPLMPt 


n 


18 


q MAKE IT RAIN 

FAT JOf fi«T Lit WAYNE i ■■ ■ 




D 


29 


PICK IT UP 

IPRIS i-i- 




16 


„ WALK AWAY (REMEMBER ME) 
NULA DIANCIA FEAT THE 0€T -.-.-i t-,l,-i .1 




ET- 


1 


NA NA 

DIBYBAiH ARISTA RVC 


m 


25 


,Q ICEBOX 






6S 


SEPARATED 


m 


a 


. DON'T MATTER 

• AKM ■! >.v[.:,t UPfftOWTiSRC'UfllVtBSAUKJTDWNi 


M 


JB 29 


36 


TE AMO CORAZON 

PHMICE 




20 


.5 1 LUV IT 




2e 


! 


SO GOOD TO ME 

VANESSA BELL ARMSTFMNG lU GOSPEL 1 




24 


AY CHICO (LENGUA AFUERA) 






11 


PROMISE 
CIAIU 




26 


0 BREAK IT OFF 

' H1M»N».A i SiAN PAUL -^-AA- iM D,lMGi 




fey 


7 


THArS THAT 

SNOOP DOGC FfAT. R. miT DD[,GY?.raE GEFFEl.i 


o 


34 


, LAST NIGHT 

DIDDY FEAT KfVSHI* CDU iBAD eov /.iLASllCl 











ADULT R&B,. 




m 


TITLE ^ngg 

ARTIST . '.'P^AT I PflOAWTXM iJUa) jj^^H 








Kl LOST WITHOUT U I 

Bfi3 nOBlH TNICAE ITAP IRA^HETERSCOPEI 1 


2 


I 




TAKE ME AS 1 AM 

MARYJ BLIGE . >■ ,,iFFEIi iNTEPSCDPt, 


3 


2 


26 


CHANGE ME 

flUBEN STUOOAAD n.' J 




4 


•0 


IRREPLACEABLE 

BEYONCE 


B 


5 


20 


USED TO BE MY GIRL 

BFiAlj MCANIGHT .... .1 I'HOS 1 


e 


6 


60 


CAN'T LET GO 

ANTlttNY HAIHLTON r i , SO :';l ,'DMBA 


7 


9 


54 


FIND MYSELF IN YOU 

flmANMCFNICHT ji^l^AL MCTOrtNl 


s 


7 


33 


1 CALL IT LOVE 

LIONEL RICHIE L'Sl 


s 


9 


46 


FLY LIKE A BIRD 
MARIAN CAREY MG, 


© 


12 


16 


BE WITH YOU 

ELISABETH WITHEHS ,j:F,,|pr|>, 


ti 


11 


30 


THERE S HOPE 

INDIA AJUE AS 


12 


10 


18 


CAN T GET ENOUGH 

TAMAA 'J. ! 


13 


13 


16 


SAVE ROOM 

JOHN LEGEND ,G 0 0 0 COLLMBiA, 




21 


3 


BUDDY 

UUSIO SOUICHILD ,AILt'JllC 




14 


16 


PLEASE DON T GO 


© 


19 


14 


WHAT YOU ARE 

HIJNEL MJCHIE . iV.Ji 




16 


19 


OOH NA NA 

UQNELJ JONtS L'hA 


© 


IB 


9 


LISTEN 

BEYONCE ■ ' I II MH A. 


© 


22 


25 


LIKE A STAR 

CORMNE BAILEY HAf < : -- Hui 


20 


17 


11 


ENOUGH 

HOWARD HEWEn FEAT GEOFUa DUKE l,F iJVL 




25 


3 


IN MY SONGS 
GERALD LEUERT 




23 


14 


ONE 

TYRESE 


23 


M 


2 


AND 1 AM TELLING YOU I'M NOT GOING 

JENNIFER HUDSEM .LII J L lYu-i.J LOLLUfilA) 


24 


26 


11 


UM GOOD 

SMOKIE HONnJL lEMl GOSPEL) 


B 




;> 


WITH U 
JAJin iVirgin; 
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,f ' On Ttie HoUiM nuimc (83.1 1 
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ZMm KTUNTIC (72.^^ 

i$iTimiinMnc(l7.4) 

Om MM (80.5) 

Lett Sliy Tosetlwr caiumu (93.9) 

LSStMgM ATUNTIC(667) 

«h RMe ((I Sh THe Filiirt)) nrrtRSCon (8S.S) 



RHYTHMIC AIRPLAY 
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WeRyHigh koch(H.2| 

You UNIVEAUt MOTOWN (ft4-3) 

Runawar Love idjhg (7S.3) 

20MBA(T46) 

ThM't Thll BfttftSCOPE (83.4) 
On The HoUlne iiuktic(73-1) 
Ssy II Right IPfTERECOfE(79.4) 

What Gees Kmwt .Zwn* ArowM lOmu (78.7) 
tOUJMKU (78J)) 

Braeh II Ofl nuMfi (77.8) 

So Suy uwEiwu. icnnuc (77.4) 
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16 
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^R&B/HIP-HOP SONGS 



I WANNA LOVE YOU 



RUNAWAY LOVE 



LOST WITHOUT U 



THROW SOME D'S 




TITLE Arrlsl 

PROtKJCEniSOWGWBirEHi lUmW 'PflOUr :■, L-!i L 

PROMISE Ciara 

'TJ.-W pa D as iC PrtAHRIS.JCAMEaON J JOKES.C IWuUMS) lA(J.;i ;':>M 

IRREPLACEABLE Beyonce 

YOU Lloyd Featuring Lir Wayne t 



1^ 



Akon Featuring Snoop Dogg r;:i;;H 
ICE BOX Omarion « 



RrsttopIO 
as a lead 
artist as lie 
earns second 
consecutive 
Giealest 
Gaiw/Aliplay 
awaid.up 



■ mi.. 



Ludacris Featuring Mary J. Blige 



Jim Jones 



HARRIS V DAVIS J »U3IIN| 



Fat Joe Featuring Lil Wayne ''''''' 1^ 

Liigi- 



Chris Brown Featuring Jay Biz 



VTiVSHRO&ERSONi 



ON THE HOTLINE 



I ^ SMITH S SMITH C WfHS M CWia S URBFT 



f.tu-'LHAM6»30GEa5 U CLUIvj 



Snoop Dogg Featunng R. Kelly 



Justin Timberlake Featuring Tl 



TAKE ME AS I AM 



Mary J. Blige 



SHORTIE LIKE MINE 



Bow Wow Featuring Chris Brown & Johnta Austin 



TOP BACK 

M FBESH IC J HaaRIS.5 THOMASI 



T.I, 

» gsAKu HUSTLE ulantk: 



I LUV IT 

EJ TKHIP IJ JEWKIHS ft DUVlSl 



Young Jeezy 



13 
9 
t 

3 



■'•ams.z CHURCH e guiww.k mxi 



Musiq Soulchiid 



GO GETTA Young Jeszy Featuring R. Kelly UM^^ 

■■ ■ - ■:H,*Hl>R''.RH-LLTHJWR5ArElIltRjCtfi5i 0 IJOf^Wftlt iKJiiZKt- IWlDJVj 

THIS IS WHY I'M HOT MIms ^js)^ 

•-iikM"'.-'.ri.-.T. «^i\Tqtc'Mei]3?qtm.u>i6XtHDffli;iro»Cijiiia*ois;H3rw^ -.srn S%Wm 

^T!t HOOD BOY Fantasia Featuring Big Boi WUM 

■ lilj^M.! S-i li. '.'[:i?.:yflE J*USTIN,AP*nOH.FD£VOt..L00il£flSHaLLAH0E KH.L*:HO ;» I M . HMO ^^BB 



CHANGE ME 



AND I AM TELLING YOU I'M NOT GOING 



UPGRADE U Beyonce Featurlrtg Jay-Z I 

jV...j^. ■ ■ .■.-z:,.Btf«wi:>.wj4Rpoot^wFETTajw^ » couwas i 

HEAVEN JohnLagand I 

- ILEGEKaKWEalVStEPHEUSOH.JWIt&OTMSmOOflLftRtWWi O G 00 0 COlUMftift | 
1ST TIME 



I CALL IT LOVE 

.'.![ ly S EiilBSfi 1 r "EHMiNSfN.r.tCtiSONI 



Jay-Z Featuring Ctirisetle Michelo 

^ A vailSG WBATSOWItPAHKER.CPAVUE) 0 'I'K * rtLlA DE-' jtl.l ll,'.' 



'as. J kMI^HTU AiNANS S l.A'ARENCEj 




WASOW. JH 0 TH0W*S.S.HUSStLL.TAHK.*.OlxaW.L BOYD ^ J^CKSCVi 



Rub«n Studdard 



Lil' Boosie Featuring Yung Joe m 



Jennifer Hudson I 

Vl.SIC /jQRtO COllJWBiA I 



Yung Joe Featuring Marques Houston & Troy Songz I 

m 11 R03INS0N B IILLMAK C rHOflfnOM OO Si::". aAC BO' 5DLTH AT^A^r.-:: I 



Brian McKnighl ^1 

© ASSHERBfbsBjjSI 



Lionel Richie I 

00 l5Lll^D.^DJ^G I 



II THOMAS S BUSStU.t 6flC6S ' 



Tyrese I 

® '_«MG I 



Lil Scrappy Featuring Young Buck I 



iU«CM ll.SIM?SON.r KAHHINIitOll.fl BuaCHi 



Lyle Jennings 

0 QQlVVi .'■ 



GOOD aAML.a.H 



Dtddy Featuring Keyshia Cole 



Mary J. Bilge P|i 



SlRAOCiltRESIQ. 



Birdman & Lil Wayne 



Brian McKmghi 



a' 

No rap sin- 
gles Irom IbH 
R&B hall hip- 
hop double 
album toe 
charted yel. 
but set sees 
fnst ga«i on 
TopR&B.Hip- 
Hop Albums 
since Its bow 
rive weeks 
ago (up 8%. 
No. 12) 





WE RIDE ((I SEETHE FUTURE)) 



Elisabeth Withers 

0 M'^- 



Mary J Blige 



■ 
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TITLE Artisl 

PRODUCER IS0NI3WIII1ER) niMtlMT / PROMOIKIN LMEL 






65 


76 




CANT FORGET ABOUT YOU Nas Featuring Chrisette Mlchele 

■■• ,'. -i^v . ri.'.L 1 ..-(..lij'i © ,^i^ . ..'.iv^u . 


1 


1 

1 




» 

Is 


46 
B5 




CRY NO MORE Shareela 

... j.V'teLi A SKHtrr.D >iCW*3 L dt*'!"!'' - M n j.^Li.-; © D'.^ [-iF CO', it ll'.jVb 


REALLY WANNA KNOW YOU OJ Clue Featuring Jagged Edge i Faholous 

■'■1' (f ILLiJ JAEASOt D DEGRATE H KAMWONOl ® ROC-A-f EL^A. DEf '.' j 




» 


56 




WEH DEM A DO Ma..icIo 
-li- - -. 11 'OSTfR S MCGR£GOft> 0 r;fl-t'.- 




27 




66 


58 




SAVE ROOM John Legend 

■ jtM' A AOSWS.J ■AIL!j2'i U SUIt J 9 tO^B I &0 i ' I ' ' ' a ■ '-'ri - 




■ -i-.il 

a 




70 






JUMP OFF Sterling Slmms Featuring Sean Paul 01 The YoungBloodZ 

'i- " 5 SIMMS^ O.SE RECOBDIfilji PEi 




SI 

(2 


© 
© 


J2 
73 
67 


68 
75 
77 




CIRCLE Marques Hou-.-iun 
' ' 1 M HOUSTON A SHROPSHIRE K A J DEAN t WHITE 1 'UGUf^lv^H^A^'' 


OOH NA NA Doncll Jsi't". 

' V'^ '-OK D THOMAS A OIKOK TAJHK S RUS5ELLI 0 
IT S ME SNITCHiS Swizz Bi .11? 

. . .'.'^ti^MDlIIPCHtBUlXICSJIIJIttniHetSLlWinGtiOmiDQGSIlQUSl iMtFi-.'. " 




63 
64 


aa 


62 


73 




COME AROUND Collie Biiddz 
H. c IrAnPfnQ UAOOEN OPINKEVO WIllUMS H BERESFOKOI o > 




a 


w 


64 


59 




GOT YOU HOME Luther Vandioss 

-1/ - '.' J ROMt.H LiLL'r JH ! © 




--^ 
m 


© 


69 


69 




WHAT YOU ARE Lionel Richie 

1' ■- . '-^1 W Si»l J AUSIINl ® ' jL-'tD . .' il.lij 






© 








COME WITH ME Sammlo 

' LilH A SHROPSHIRE) ® ROWTV/ UNIVERSAL UOtOWN 




■ 

M 


SB 

© 

© 

© 
74 


61 41 

D 

mm 
a 
a 

68 66 




TELL ME DIddy Featuring Christina Aguilera 

■ '.^J^'l VWOT5JJ<SSlJUWB<Ifl1i01I[IlieFTfStWM5n£ 1|lO 6*0 6C^ ATLWIC 


aaii 
■ 


■ 
■ 


TURN YA OUT lyrM* (a k-a. Black-Ty) Featuring Ul .ton 

"iJ^TIM C LDVE L JETfERSONI J RMQ 


2 STEP Unk 

I'.r 1. ^LA* T F ShA^iiO U HUMI^iflE ^ iii'j C' ''V'l - '' 




"] 


BREAK 'EM OFF Paul Wall Featuring Lil KoKo 


WHERE DA CASH AT Currency Featuring Lil Wayne & Remy Ma 






BET THAT Trick Daddy Featuring Chainillionaire And Goidrush 

i; 1 ',..!] L. C L VCl^J^& Jfi A HSaRJ JAUnSM H SiHIttJ'i ©O -"- "' 'LIL'!- '-i- '■' 






78 


71 


52 




RUBBERBAND BANKS Young Dro 




44 


n 


76 


65 




WITH U Janel 

■|. " ^'li. JM^''' J.yii TIIWS.J jJtCKSON tJ JlrCKSONJ CUWU.Iil AUSHNJ lURItli ll.TlrrtlS i ®0 .'-i.'.'. 






77 


7; 


72 




GET ME BODIED Beyonce 
.'.r, '..'ii- -i' lO ''.ri,'.', ■ • PtWi SGARflfTT.WSIDtKK.A BEVISCE viH.'*3rtl£5/ © COl 




n 


n 


59 


35 




SHOW ME WHAT YOU GOT Ja> 2 

■ ftOtSWXlfi . MXLt'M IVrriANi ©RXAn.lATltl 




3 


79 


74 






DANCE. DANCE. DANCE Tee n Tee 

i . lAP'.li O "i 




74 


© 


65 


»7 




POP LOCK AND DROP IT Huey 

" 1 J C I] M U 1 ' U t . . 




SO 

60 


81 


79 


63 




GREW UP A SCREW UP Ludacris Featuring Young Jtc.-y 










H 




t7 


7) 




TAKE CONTROL Aniunc 
. ■ V M ROGERS, TK.WALOEZ.D. HALL i DATES % *,-:IaI 0Q . . 


ISi 


8S 






AINT NO LOVE SONG Coryl^vel Featuring Pltuck 

9 LEvyi;- E't";"',- 




(3 


Q 


n 


■6 




BE WITH ME J, Holiday 

* ■!-•', ; 'l 1 I. "•ItKip'-'HIPf ©O "fi'^^^LIfJ!' r "-" Ii"i. 




J 


■ 


Bt 


87 




CAPRICE MUSIK Turn Turn 






JUST ANOTHER BOOTY SONO Sugar Kaine Featuring Drea 




i| 


S7 


86 


7b 




FERGALICIOUS Forgio 
' ' "> p^^' jU dUHSS iAHtf^Ti^£L^SHM£DXI'VHMiCi 0 MU-IiVA'UVi'h 




71 


•• 


78 


81 




U SHOULDA SEEN HER ON MYSPACE Jud hip-.w.r 




n 


© 


D 




BONE OUT Erin Jennae Featunng Turt Talk 

. : III li eumiSEJ 0 BURRISE in A BURRISE TUR' TALK) O ' ' 




n 




64 


64 




TURN THE PAGE Bobby Valerimo 

'-■'i 1 ix ^:R«INS,J AtB6,L DAfllElSy <M DTP DF^ -' 


© 


100 


91 




SIDELINE HO Momci 

-I - -■,-,-'MA^O^ ;» 1> THOMAS A Dixon, f C14W«;iNS,S RU'SSEil tAfJM © 




77 


82 


60 


64 


A DOZEN ROSES {YOU REMIND ME) Monica 

,; - 1 -III- C MA'-n^i! 1 0O '-'Ml: 






93 


98 


100 


1 KNOW YOU WANT ME Young Buck Featunng Jazze Phae 

1 ■ . ,■ ■■■■ ©I,, Ml ■/.H- 






M 

© 
M 
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97 S! 




LIVE IN THE SKY TL Featuring Jamie Foxx 

© >;'ai ■■ , ii' -M . 




M 


FAVORITE GIRL Marques Houston 

.1 ■ 1 ., ■i.HimAHIi ©O -111. lIMVrMSAI v. 




-1 


IN THA HOOD Trae Featurting Yung Joe 

■. ' ■ .il. © lj-MA.*8 I'RiriCL (lAP-A-LJ- -1 LIK ■ . ■.' 


97 


82 


9S 




WHERE LOVE BEGINS Patti LaBelle Featuring Yolanda AdaiTis 

G :,HAMB!l>SDIllC»Bftit.lAW5, © UMPRELL .■ 




n 


n 
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93 




KINGDOM COME Jay-Z 
.■■,-ffi,JSUIIH,HJAHIS,*.MlLL£BLPAR':tR| ® ROC -A -'ELLADtf JJ Mv 




a-. 


9B 


90 
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LET S RIDE The Game 

■■ ■ ■ ",; G TOUCH 1 © GtrrEMijT[i^-._:^L 


a 

■■ 


Ho 


99 


90 




HIP HOP IS DEAD Nas Featuring will.i.am 

A LI ' "M .:S:t, V; AaAMS.J PLDBOAN.O IWlE) O D£F JAM C0LUM3IA IDJMG 



AJOtAH.ASHWOPSHlHEi 



KING KONG Jibbs Featuring Chamillionaire j 

■ I- ''y flj^B VOUHC a CAMPatLL.O HOWARD W im;50N,0 ft'ATSOU & HA» i © HtiST* Si C" 



vDyWWBATSWtOPfttKEBl 



Jay-Z HI 

B RQC-A-FiH APE' ,jAM iDiWG 



KWLES 19 KMWIES.H KRItOf H S CUIIER A PRE'.'tM 



Beyonce I 
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BETWEEN THE BULLETS rgeorge o billboard-Con . 

•PROMISE' MADE: CIARA HITS NO. 1 

Ciara celebrates her second career No. 1 as a lead has also collected a No. 1 single in a featured role 
artisl on Hot RitB/Hip-Hop Songs as "Promise" on Bow Wow's "Like You." On Adull R&B. Robin 


moves up from No. 2. Having been 1 
trapped in the ninner-up spot for the 1 
past five frames, she overcomes a 77% 1 
gain by Beyonce's retail single to [ 
finally take the crown. Since Clara's 1 
chart-topping "Goodies" in 2004. she 




Thicke's "Lost Without U" unseats la- 
belmate Mary j. Blige. It gives Inter- 
scope consenitive No. Is for the first 
time, as well as tlie label's first diart- 
topper by a male artist on tliat list. 

— Raphael George 
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BETWEEN THE BULLETS wjesscn o billboilrd.cor! 

'IDOL' MAKES IMPACT ON TOP 10 



(ust as "American Idol" resumes its domina- 
tion of TV ratings, the series also flexes its 
muscles on Top Country Albums, where Car- 
rie Underwood's "Some Hearts" moves 
33.000 copies and collects its 21st week at tlie 
summit (2-1). 

Not far below. "Idol" finalist 
Kellie Pickler parlays a two-day 
guest-host stint on ABC's "The 
View" during the tracking week 
into Greatest Gainer roses. Tick- 
ler's "Small Town Girl" grows by 
6.000 units (14.000 copies sold) 




and returns to the chart's top 10 (13-8). 

At radio, Underwood's fifth single. "Wasted." 
leafjs 30-25 on Hot Country Songs (10.1 million 
impressions), wliile Pickler's "Red High Heels" 
steps 16-15 (14.5 million impressions). 

In non-"ldor news, Montgomery Gentry's 
"Something to Be Proud Of 
claims Pacesetter honors (70-54), 
up 27% after a ]an. 16 perform- 
ance on radio's swdicated "Imus 
In the Morning." heard on WFAN 
/ i New York and seen on MSNBC. 
V 'a 1 — Wade jessen 
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Don't miss another important 
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UPDATE 

Visit www.radioandrecords.com to sign up for your fre« daily 
Country Radio Blast. 



RaclioanclRecords.com 
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NEWER SONGS DASH IN CHART'S TOP HALF 



Willi Rodney Atkins "Watcliing You" domi- 
nating Hot Countr>' Songs for a second week, 
five new singles make conspicuous gains in 
the chart's upper half. 

Each of those five have been on the list for 
fewer than 10 chart weeks, led b) a 19-14 leap 
for Kenny Chesney's "Beer in Mexico." With 
Airpower honors, that track swipes the 
chart s bi^cst gain (up 4.2 million impres- 
sions) in its sixth chart week. 

Other titles posting simitar early results in- 




Data for week of FEBRUARY 3, 2007 i For chart reprints call 646.654.4633 



side tlie top 30 include Tim McGraw's "Last 
Dollar (Fly Away)." which jumps 25-18 in its 
fourth week, and Sugartand's "Settlin' " hops 
28-23 in its fourth week. 

Further down, Carrie Underwood's "Wasl- 
t.-d" injproves 30-25 in its ninth chart week, 
and Alan jackson's "A Woman's Love" cracks 
the top 30 (34-30) in its fifth week. 

Look for Rascal Flatts' "Stand" to join 
those ranks soon. It vaults 47-35 in its third 
chart week. — Wade Jessen 
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Data for week of FEBRUARY 3, 2007 i For chart reprints call 646.654.4633 



Go to wvt/w. bill board, biz for complete chart data i 59 




SEE BELOW FOR COMPLETE LEGEND INFORMATION. 



Sates data oomptled trom a comprehesive pool o( U.S. music mw c h J ii ts by 
SouKfScan. Sales data tor R&B<Ti4p-hop refai charts ts compiM by NWsen 
S<HrKlScan from a nattonal subsM of cor* stoTM thai spscMza In ihoM owwM. 

0 Albums wtfi the greatest sales gains this wmk. 



Where Included, this avranl IndicaleB the tMe 
with the ctwt's largest unit increase. 



I Wh«re tncluded. this award mdlcaies the title with 
' th« chart's biggest percentage growlh. 



Indicate* attxim entered top 100 o( The BIIRxwrd 200 
and has been removed trom Heatseefcers chart 



PRICING. CONFIGURATION 

CQCassetle prices are suggested hst or equivalent prices, which are projected 
from wholesale prices, P aRer price widicales album only avaltabte on DualDisc. 
CD T>VD after price indicates CD.DVD combo only available P DualDisc avail- 
able. + CD. DVD comtK) availaWo * indicaies vinyl LP is available Prtcing and 
vinyl LP avallabtllty are not irKluded on all charts 



RADIO AIRPLAY SINOLBS CHARTS 

Compiled 1mm a natenal sample of data supplied ty Nielsen Broadcast Data 
Systems. Charts are ranked by nijmt»r of gross audience impressions, comput- 
ed by cross-referencing exact times ol airplay with Arbitron listener data. The 
exceptions are tt>e Rhyttvnic Top 40. Adult Top 40. AdufI Contemporary, Modem 
Rock ana Adult R&B ctwis. which are ranked by total detections. 

0 Songs showing an Increase «i audience <ot detections) 
over the previous week, regardless of chart movement. 

HE^CUHHrri i 

Songs are removed from the Hot 1 CO and Hoi too Airplay charts simultar>eousty 
if ttiey have been on the Hot 100 for more tlwi 20 weeks and rank below 50. Songs 
are removed trom tt>e Hot R&BHip^top Songs and Hot R&B.Xip-Hop Airplay charts 
stmuftaneoualy if they have been on the Hot R&B Hip-Hop Sir>gles & Tracks tor more 
than 20 weeks and rank below 50- Songs are removed from the Pop 100 and Pop 
iro Airplay ctarts svnuRaneously If Diey have been on the PoplOOfor moreltwi 30 
weeks and rank below 30 Titles are removed from Hot Country Songs if they f\Qve 
been on the cfwt for more than 20 woe*ts and rank below 1 0 in detections or audi- 
ence, provided that they are not stifl gaining enou(^ audience points to bulei Songs 
XB remcMed from the Adult Top 40. AckA Contompotary, Adull RAB. and Hoi Dance 
Atrpatf charts it ttiey hawe been on the chert tor more than 20 weeks and rar* betow 
ts (20 tor Modem Rock arvj Latin) or if ttwy fiave been on the chart for more than S2 
weeks and tietow 10. 

SINGLES s.'.Lf.-: I. -^-.^ ■ ■ 

The top selllr>g smgles compiled from a national sample of retail store, mass 
merchant, and internet sales reports coOected. compiled, and provided by 
Nlalian SoundScan. For fl&B^lp-Hop Singles Sales, sales data ts compiled 
from « naOonal suba«l panel of core R&B Hlp-Hop stores by Nielsen Soundtcan. 

# Singlet wflh (he omMl sales gains 

CONFIGURATIONS 

• CO singia avalWM. d Digtial Download available. Ci DVD singte available, 
e Vinyl Maxi-Slngto avaiabt*. O Vinyl Single available. O CO Max^ngla 
available. Conflgunttoni ara not inctuded on afl singlas charts. 

HITPF<tr)iCTOn 

^ Indicates tttte earrm] HAPredlctor status in that particular format based on 
research data providod by Promosquad Songs are lesled online by Promosquad 
using multiple listens arxl a nat>onwide sample of carefully profHed music corv 
surrwrs Songs are rated on a 1-5 scale. NnaJ resufls are based on weighted pos^ 
ttves. Songs with a score of 65 or more r75 or more tor country) are judged to 
have HH Potential; oflhough thai t>enchmark number can ftuctuele per formal 
beead on the t ren gl h of awalabte muvc Fcr a complete and updated liai ot cur- 
rant aonga wth MR Potential, commentary, polls and more, please visit wwwiiitpre- 



DANCE CLUB PLAY 

Compiled from a national sample of lafMfla frcm dub DJt. 

0 Titles with tt>e greatest chjb play InGraaaaovarlhapravtauBwaak. 

' ALBUM CHARTS 

# Recording Industry Assn Of America <RIAA) certificalion tor rwt shipment of 
500.000 altMints {Gold) ■ RIAA certihcation lor net shiprT>enl 

lo* 1 mINion unils (PtalirKjm). ^ RIAA certification for net shlpmerrt o( 10 million 
units (Diamond) Numeral within Platmum or DlarmrK) symbol Indicaies album s 
muK-platinum level For boxed sets. arKl double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and., 
or tapes. CertlRcalion tor net shipments of 100,000 units (Oro). CerttncaUon 
of 200.000 units (Plalino), X CertfflcaHon of 400,000 units (Mutti-Piatuio) 

SINGLES CH^.nTS 

# RIAA oertifcaUon tor 500,000 paid downtoads (Gokl) .■ RtAA certification tor 

1 m«on paid downkMds (PtaMnum). Nimerai wllhin plaDnum symbol mdtoales song's 
tnuNpMkwmleveL ' RIAA certlflcdton for net shipment of 500.000 sngtes (Gold). 

MUSIC VIDEO SALES CHARTS 

# RIAA gold certificatian for net shipment of 2S.000 units tor video singles. 
RIAA gold certifrcation for net shipment of 50,000 units for shortform or 

longtarm videos. B RIAA platinum certification lor net shipment of 50.000 units 
tor video singles. RIAA platinum certificalion for sales of 100,000 units for 
shorUorm or tongform videos- 



# RIAA gold certffrcalion lor net stiipment of 50.000 units or SI mliion in sales at 
suggested retail price. ■ RIAA platinum certification tor sales ol 100,000 units or S2 
r v Uon in sales al suggested retail price IRMA gold certificalion for a rrwiimum 
sale of 12S,000 tnto or a dollar volunw ol $9 million at retail for theaincaliy released 
programs: or of at least 25.000 units and Si miflion at suggested retail lor r>orMhe- 
alricai Uttes. I IRIU platinum certrficabon for a minimum sale of 250.000 units or a 
ddar volume ot S18 million at retail for iheatncalty released programs, and of al 
■bbbI. SaOW tnts and S2 miUfon al suggested retail for non-theatrical titles. 



SAIES on* COMPILED BT 

K 



HP POP CATALOG ^ 


If 


aS 


^ ARTIST 

aiS TIfLE VRirit 6 HUMBEfl DtSTHlBU'.liG LABEL PRtCEl 




1 




lis El GUNS N- ROSES 

HffiflGniAIEST HITS r;i l!f!7M IMIEHSCWE (IBM) 


B 


O 




121 IrnV^ RASCAL FLATTS 

nfiirnTM FEELS LIU TOD»» .tRIC SIBEET IBSBWHOLLWOOO |1S.M| 


B 






~~ BOB SEGER & THE SILVER BULLET BAND 

™ awEjiTisi ntrs . ■ ■ I /n; M 


a 






„ DANE COOK 

^ HUKWIUL IE SWAlLOWfO COMECIV CEMRAl flOT |'b 9* CP ClVCi * 


e 






. TOBYMAC 

MOWfNIUM M LiFfl;\r iS9!4 (17 »B COt 


Q 


"» 




PINK FLOYD 

DUfit SIDE OF THE MDON CAPHOl I6O0I* ('8 9B'(0 9S( 








JOURNEY 

^ jounNE( s GflEitnsT mt Li(;*CY Columbia eSBfliSCMiv MUS(C (I8 9B.'1Z BBi 


♦ 




10 


CREED 

(H(EATEST HITS /.:'(□ -JIOS ((B 9B CO'DVDj # 


a 


•IP 


S 


33- THE DOORS 

BEST OF FME ODORS -:jKTl(A.AStL(J««134iEL£"irilA (IS 96 


B 


io 


12 


NORAH JONES 

COI*E AW»» WI1M l*E >"U1;E NO'E 370BB- fllGil? 9Bl 






15 


.„ EVANESCENCE 

FAdfK .-. , ■ I 1 ilB 9B, 


□ 


ia 


n 


,5- KEITH URBAN 

BE HERE V ■ 1 IB SB 


□ 


IS 


14 


e, THE BABY EINSTEIN MUSIC BOX ORCHESTRA 

BABTEINSTEIB LULLABf CLASSICS 5UE7(A '. ISIA BE '337 WLL' PIS',; - 


e 


14 


13 


„ ORIGINAL BROADWAY CAST RECORDING 

WICKED ■ .il' :. Jii 


a 


® 


PUMj LYNYRD SKYNYRD 


a 




6 


THE BEATLES 

I I- I -I \L iBBBiaBBi 


♦ 


17 


16 


TIM MCGRAW 

(iflEAIESI HITS - 1 - - 129B) 




IS 


19 


,„ JOHNNY CASH 

IBBIGGESFMITS,:,. I . . " : ' V'SKlXLEi BBTSSCW MllSJC HI 9o7 SB. 


m 


IS 


21 


,„ MICHAEL BUBLE 

lAICMAEL BBBLE i : -T ^ jr-Di, 


■ 


0 


B 


SSj ERIC CLAPTON 

SH iif tfiid-ncaArm )in.3iffj.wCT»T(«miiwiniiii»imwLi>"i^JPig'^jiA< 




21 




SUGARLAND 

TWICE THE S(*EEDOF LIFE MERCLfl> 0D:'7Z JVG^ (13 9B'. 


■ 


22 


20 


,,, TOBY KEITH 

GREATEST HITS l ' ■ I ^VlVORBS (RASA»V(Ll£l 002323. UlAGK (13 9Bl 


B 


o 


29 


,,- STEV1E WONDER 

THE OEF(F,(T(UE CDLlECTiOIF JF(I.EPSAL MOTOrt!* l.Ttf BBBIfiA LME PL 


a 




27 


„, UETALLICA 

(AETALLICA ; . .' ■ ■ ■ i ■ :■• AG KB 9B 11 Si 


♦ 


fifl 


24 


~ TOM PETTY AND THE HEARTBREAKERS 

GREATEST HITS ■ - -.SB'^BBl 


♦ 


© 


33 


,m KELLY CLARKSON 
BREAAAWAT i : ' - - r-'.'j i 


B 




32 


VARIOUS ARTISTS 

ICAh ONLTIMAG(NE r.G I^^.*: " L'E . l^ ?d 


m 


© 


30 


S-B QUEEN 

GREATEST HITS ■ i' i'- ( ' i 


□ 


» 


a 


BOB UARLEY AND THE WAILERS 

LF(»A>I>«8ESlDF9oBFAAfiUTAJlOT>«»AURJ" CHJI(ieuWS4a»4LA«n3»flEBi • 




so 


22 


,,, JOSH GROBAN 

CLOSEB i -a (j3 'ftAPSEB B = :i i(B 9fli * 


B 


SI 


2S 


... CREEDENCE CLEARWATER REVIVAL 

CHHOMCIE THE ?0 GREATEST HITS FANTASY 2' CONCOf^O (C SiS 'i BBi 


B 




34 


.,j DEF LEPPARD 

VAULT - GREATEST HITS T9B4-1BBB Vf RCUflV S287TB, LiME MB W'l 1 98l 


B 


as 


23 


53 GEORGE STRAIT 

so NUMBER OFfES ■I.L'.-.iLlL ii Olt; Li.'Gl. 


B 


34 


26 


^c, AC DC 

BACA IFF BiACB legaci EF!-; -jjc:- i.i:-if i.'l: ;i n 


♦ 


as 


31 


,,. LYNYRD SKYNYRD 

ALL TIFAE GMAnSTHFTS S1CA l-??L4 UI,1E Kn .-; . 


■ 


© 


48 


4 JOHN LEGEND 

on LIFTED G : c : Columbia 92776- soff* Must iib 9bi » a 


B 


© 


42 


,u LINKIN PARK 

;HT8HtD TME0E1T1 A'A = |(ER BROS 47755 ('8 98 12 98l 


♦ 


© 




^ BOYZ II MEN 

^1 MiAn[>«n;FMA sncnniniMmaiaAaiMtBuBwweFMicinMotaiaBmatitB* 


38 


17 


THE BEACH BOYS 

THE UER' BEST OF THE BEACH 80VS SOUFFDI OF SUWBCT CA'^OL S27lOit89B) • 


■ 


40 


36 


„, JIMI HENDRIX 

EmRXFCE leCBn nf BIST CffJM FeOU (AF^REraF^SDHIF men* IM (1S9ft12aE. 


B 


41 


39 


,,, THE KILLERS 

MOT FUSS - , , -;;.B* IDiU6(13BB) 


B 


4a 


37 


„, SOUNDTRACK 

GREASE- ■. .BSAL82i09i'UM£(Tfl9fll 


B 


o 


43 


S, BEE GEES 

^ NUF^BERCHES auFIIVERSAL OB3777 .UME (13 98 Ca'DVD[ 


e 




35 


. JAMES BROWN 

20 All liFFE GREATEST HFTSF POLTDOR it 1325 UFAE (13 9Bi 






31 


„ RED HOT CHILI PEPPERS 

GREATEST Mill .-..-■.(R BROS FBiJiriBSl 


B 


© 


IfPffl GEORGE STRAIT 

MhhI n««si[*u:>Mi;Mji .i^aKnaiHunmMMiMuamicnMuuMMUiAzniHsV' 


e 


Ok. 


40 


,„ LED ZEPPELIN 

t«'OAVSAL.tTiR»rl r>4 lOT DP liDjmUlTtUMiEi* AI«TWt^7cnilttiCii«« 


a 




44 


„ LIONEL RICHIE 

THE DFFIMTIUE C0UECT1OH JM'.FHSAL WOTOWN JIV OCB'AU GAFE (18 98l 


a 




49 


,„ BARRY MANILOW 

ULTIA*ATE MABllOW HERIIAGE 10«00 (IBBB'IJ U) 


B 


so 


41 


BON JOVI 

' CflOSSROAO' -' ^- ■i.153" UME I1B9B 11 95; 


B 



IHP DIGITAL . 


ii ii 


is 


ARTIST 

V^paiNt 1 DISlR'BUTiNO L*6EL 


Tilic 


Si s 


1 


2 


9 


WSM DAUGHTRV 


Daughlry 


a 


a 


18 


22 


CORINNE BAILEY RAE 


Carirre BjilEy Rie 


, mm 
4 ■ 


3 


1 


2 


SOUNDTRACK 


Jump !n! 


Mm 




Si 


± 


REGINA SPEKTOR 


Begin To Hope 


H 


■ 


■ 


m 


JOHN MAYER 

ArtiiRt lC'JJf.'p'A eo'iv music 


Continuum 




e 


B 


6 


SOUNDTRACK 


Dfeamgirls 




7 


5 


18 


JUSTIN TIMBERLAKE 


FutuTeSetLoveSounrts 


< ■ 


8 


6 


50 


THE FHAV 


How To Save A Li't 


23 B 


8 


B 


3 


KT TUNSTALL 


Eye To The Telescope 




10 


E 




DJ WHOO KID G-Unit Radio 22. Hip Hoo Is Dead 




11 




10 


M\ CHEMICAL ROMANCE 


The Black Parade 




12 


13 


10 


NELLY FURTADO 

-Til. IME^iCOPE 


Loose 




13 


10 


39 


DANE COOK 


Harmlui tl Swallowed 


11 


14 


-1 


? 


YO YO MA Appassionato 

I'tL SONY 9UG MASrEfiWORKS 


il 


IB 


15 


4 


SOUNDTRACK 

M ji-X '.v:iS;D COLUUBl* SON* WUSIC 


Oreamgirls OeiuKS Edition 


VP 





11 


ARTIST Tills ii e 

v^mr i\.mL^ riE-R BjU'iGiABa 83 9 


2 


1 

a 


u 


I^J^ THE BEATLES LcivB ,5 g 


CORINNE BAILEY RAE CoflPne BailBy Rbb ^ g 


3 


9 


3 


DAUGHTRY Daugtitr, , ^ 


4 


2 


3 


CARLY SIMON Into WhltB . H 


B 


6 


4 


SOUNDTRACK Dreamgirls: Dfiliixe EditFon hB 








.1'.'^ A B201^S0FiVMUS)C ^B^l 


e 

7 


7 
S 


3 
15 


SOUNDTRACK Dfi!(iiti9EIs 

. ..1 A SBAiB.SOFir lAUSiC R^^B 


JUSTIN TIMBERLAKE Fi;tuFeSBX LoveSounds 


8 


11 


27 


KT TUNSTALL Eye To The Ttlescopt jg 1^ 


9 


4 


19 


JOHN MAYER ContloUGin 


10 


3 


11 


JOSH GROBAN AwBke 

n-iFR BROS * B 


11 




AMERICA Heresrioiv^H 

- I ',■ ELIG STRATEGIC AlARAET KG GROUP iS^B 


12 
13 
14 
1> 


□ 

1! e 


YO-YO MA Appassionato ^ ■{ 
, . :al G2fiei srjKT bfag mastervforks m 


FRANK SINATRA Homance: Songs Rom Ttie Heaiimp 


ROBIN THICKE The Evolution 01 Robin TNckeBS 

^11^- MtRSCOPE IB^a 


LOREENA MCKENNITT Ancieffl I^UM J J 





TOP POP CATALOG: Catalog Albums are 2-year old UUes thai have talten below No. 
100 on The Billboard 200 or re-i&sues of older albums. Total Weeks column reflects 
combirted weeks I'lte h.as appeared on Tha BIMboanl 200 and Itop Pop Catalog 
Albums TOP INTERNET: Reflects physical albms ontored ihrouQh Iniemei mer- 
chams, based on data collected by NMsen SoundS^. Catalog StIes are included, 
TOP DIGITAL: Fteleas« soM as a complete album bundle througii cfigilal download 
services BILLBOARD,BIZ CHART See Cftarl LegerKi for rules and axplanaitons. 
ei 2007 Nielsen Business Medta. IrK. and Nielsen SoundScan. Inc. 
All rights reserved 



60 I Go to www.billboard.biz for complete chart data 



TOP 

BLUES ALBUMS. 



ARTIST 

TITLE I L'PRIHT OfSIftlBllTFlFe LABtLl 

tn STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 



o 




1 


COCO MONTOYA 

aiHlfOEAl . ..■ - 


o 




1 


THE HOLMES BROTHERS 

STATE Of (MACE -ii . :i-:i((i 


4 


2 


32 


KEB' MO' 

sunCASE ' ■ -, - . --'ii: re:i ii(^ 


Q 


11 


21 


MARIA MULDAUR 

HEAITT CiF UIM MARIA MUlCIAUA SIWS LOVE SOKGS OF BOB ttOJUl ITEJLRC S.L€&telaFC 


O 


? 


U 


ETTA JAMES 

TtlE DEFIMTIVE CBLLECTUtl iho.q CHRGFuClES-GMEi 


7 


4 


W 


B B. KING 

THE ULTIMATE CDLLECTIOlt GEFFEFE CHROFIICLESLJFBtl 


8 


5 


19 


THE ROBERT CRAY BAND 

LIVE FROM ACROSS THE MHO KO.'ZlE VAHGUARa WELB) 


•' 


3 


4< 


JAMES HUNTER 

REORLE G3F(I,« TALF ' I i ■ 


10 


6 


A8 


THE DEREK TRUCKS BAND 

iO-FGLIWtS .! 


11 


9 


33 


JOE BONAMASSA 

TOO A ME 1 (iViuR iATlSTSl 


<D 




1 


B B. KING 

BB REM ■ -:ii':' SPECIAlFFflOPLCTSUAOACV, 




9 


11 


CHRIS SMITHER 

LEAVE TME lIGRi 3N ■ >ty ALBERT 'SIGFlATuFlE SOUHOSJ 


® 




1 


JOHN LEE HOOKER 

HMFEH ■ III r-i:.I,(HI S^SV MuSlCl 


IS 


12 


60 


BUDDY GUY 

BRIMGUKM :: .'.Eft'Gl.E ZOF^BAi 





Data lor wmk of FEBRUARY i, 2007 



See Chan Legend lof lules . 2007, Nietiien Business Mecfta, Inc. 

' I SoundScan. Inc. All rights teeervBCl. 

SALES DATA COMPILEO 6Y 



SALES DATA COMPILED BY 

K SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Nielsen 



LAUNCH PAD 1! 



TOP J 

HEATSEEKERS.^ 





§1 




TITLE 

L t jtL C-SIHiBurilO lABEL S IHJMaEfl (wncci 


Principal Peflormers 


g 


1 


1 


E 


i 


151 CRANK 

ins "-'-'f -""i'-'^" fi't^TAIWUENT |!8M) 


Jason SUltiam/Amy Struii 






2 


D 


THE ILLUSIONIST 


Edwa-'Q Nwioni'Paul Giamjri 


- 




3 


2 


3 


JACKASS: NUMBER TWO 


Jotinny KnoKville'Bjm Margsra 






4 


6 


5 


THE DEVIL WEARS PRADA 


Mttf\ Sireep' Anne Hatha W3y 


t 

m 


■ 


[|| 


< 


S 


PIRATES OF THE CARIBBEAN: DEAD MANS CHEST 


Johnny Deppi'Ortando Blooni 


■ 


■ 

■ 




3 


2 


THE COVENANT 

■ iri HUVt tNU'^If.lNMflfT 16662 126 981 


Steven Sl^^ lb' Sebastian Stsn 


■ 




7 


1 


2 


SNAKES ON A PLANE 

. ■■- - ri.rtHUINM-Sl WAnKED HOME VtOEO 'OMB |28 96- 


Samuel L Jacksori' Juhanna Manjullos 


■ 

1 


■ 

1 


■k 

WL 


5 


5 


TALLADEGA NIGHTS: THE BALLAD OF RICKY BOBBY 


Will Ferroll.'Jot^n C. Rely 


1 




if- 


11 


S 


BARNYARD 

■...■■"..Li.lO>. ■< [liC P*WM0Uf4r HOME ENTftlAiriMfi^ 4:,'VJ iTS^a. 


Aramatad 


■ 


1 


10 


12 


10 


CARS 


Animated 




1 


11 




BROKEN BRIDGES 

^M£BI*INMEHr471M (29 98t 


Toby Keilfi'Keliy Prestoi 




rt-n 


12 


7 


4 


LITTLE MISS SUNSHINE 


Greg Kinrwar 'Steve Careli 






■p 


E 


a 


THE NIGHT LISTENER 

■■ ■ '■■ ■,■!:;! BJEVA VISTA HOME ENT£!IT*ISM£HT 71*13 i?» jfl, 


Rot)in Willrams.Tori CoHele 








8 


4 


INVINCIBLE 

. ■'■ -MEftUiMMENT.'BuEitAviSlA HOWE EtUirA'-WHl 1,29 M 


Mark Wahlbefg,'Greg Kinnear 








9 


4 


STEP UP 

■ ■': .iDEOaUt'M VIST* HOME ENTERISINMENt 7191* (»9ei 


Cfianning TaiurU'Je/ina Dpftan 








17 


e 


ICE AGE THE MELTDOWN 


All ITI()(!!(I 






Yf 


13 


4 


FEARLESS 

" II' : -""JV: rtP .29 981 


Jet Li Nakarnua Shidou 






18 


31 


s 


FAMILY GUY VOLUME FOUR 


Anitnatfid 




m 


19 


10 


3 


THE DESCENT 

■,' ■,'.■11.1 nui \n sai 


Sftauna Mac Donald-Natalie Mef ':!':;.■ j 






20 


16 




SUPERMAN RETURNS 


Brandon Rtwih'Kate Boswd;:- 






21 


Q 


IDIOCRACY 

■■ 0179)27 951 


Loke Wiison'Msya RuOalqh 




a 


22 


O 


BANDIDAS 

■ , ,1 . . ,. ; II-- :,- 'HI 


Salma HayeK'Pfi'ieinpe C'w 






23 


18 


9 


THE DA VINCI CODE 

■ hi..','- i-.;--nAiVW:Hi H83-I I29 9BJ 


Tom Hanhs.''A,.<!-i:', rauluu 




N^l 


24 


14 


2 


MARTIN: THE COMPLETE FIRST SEASON 


Mariin LawrenceTisfia Camptieii 




Nl 


2S 


20 


6 


MIAMI VICE 


Jamie Fow Colin Farreii 




■ 









■ 

1 


m 

3 9 


TITLE 

LABEL D-ilRIBj-HG L*3El 1 NLVSER it-fltftl 
[^JfaMILY GUY: VOLUME FOUR 




1 2 


MARTIN: IHE COMPLETE FIRST SEASON 




4 16 


THE OFFICE: SEASON TWO 

sec UNI'.fPSll MLSIC t VtDfO OlSt 30J78 il'J 




7 S 


24: SEASON 5 

701HC£STL^' fn» 39CiL ■ 




mi* 
P 


HIGH SCHOOL MUSICAL: ENCORE EDITION 

FIHEFLY: THE COMPLETE SERIES 

:::h ll'.'jV Mji -jem :- 




II 3 


BONES: SEASON ONE 

. CENtuav FDX . : : !r ■: 


s 


12 40 


GREYS ANATOMY: SEASON ONE 

lOUCHE'E'S: '-LEV BUENA VISEA »t73503 ^r. 


■ 


5 4 


THE SIMPSONS THE COMPLETE NINTH SEASON 


10 




EXTRAS: THE COMPLETE FIRST SEASON 


11 


9 30 


THE OFFICE: SEASON ONE 

ilL'DIOS :65C^ 


12 


11 18 


GHErS MMIIMY THE CflWim SECOND SEASON iMCUT 

. . '.IDM :dcv5 ■ ■ •! 


13 


10 7 


DANE COOK: VICIOUS CIRCLE 


14 




ONE TREE HILL THE COMPLETE THIRD SOXON 

WftRNEn 76263 f 7 ?5 






a 11 


HANNAH MONTANA LIVING THE ROCK STAB UFEI 

LVALT . - VlE-7 ^1215 . :■■::. 


ia 


17 20 


TOM AND JERRY'S QREATEST CHASES 


17 




24: SEASON ONE 

70IR 1 LOXOMte 1. - 


18 


8 3 


DANE COOK S TOURQASM 

37-72 ; , ,. 


1« 


14 7 


THE CHEETAH QIRLS 2 


20 
21 




SPONGESOB SOUAREPANTS: SEASON 4 VOLUME 2 

. VIOEG PaflAMOLit.l 5- u-l 

HIPTUCK: THE COMPLETE THIRD SEASON 


22 


16 8 


SEINFELD: SEASON 7 


23 


IS 5 


ISCRUBS] THE COMPLETE FOURTH SEASON 

. ' ';:5IA .166- . 7 :■ 


24 


21 5 


STARGATE SG-1. THE COMPLETE NINTH SEASON 


2S 


K-tmi 


M-A'S'H: SEASON 11 

20TH CENTURY fOA 37SJ! .J'l 










■"nil 


' 2 






4 6 


I 4 


2 21 


S 


d 


8 




7 


8 14 


8 


6 7 


• 


9 10 


10 


7 9 



VIDEO RENTALS 



TITLE 

LABEL DiSTfllBUTINGUML 

CRANK 

LIP ^ ^ ' ■'^^^ EHTfRTAIhWtUT 
THE ILLUSIONIST 

la* FOX 

THE COVENANT 



SNAKES ON A PLANE 

.'- U1[ I<1M! ■.■UiqUlkf/EKr.WAai^^R HOME VCEO 

THE DEVIL WEARS PRADA 

2DTH CESrLlFiy FOX 

INVINCIBLE 



THE NIGHT LISTENER 

WMW IX iri-L^llMCM (UNA ',SU •OH OnftUIMK: 



JACKASS: NUMBER TWO 



TOP VIDEO GAME 
RENTALS. 



1X360: GEARS OF WARS 



PS2: MADDEN NFL 07 



X3eO: LOST PUNET: EXTREME CONDITION t 

CAPEOM 

PS2: BULLY 7 
RE3CA51AR GAMES 

PS2: SCARFACE: THE WORLD IS YOURS a 

ywEWOI UNIVERSAL 

XaeO: CALL OF DUTY 3 i 

X360: MADDEN NFL 07 i 

tA SR0R1S 

PS2: WWE SMACKOOWN VS. RAW 2007 < 



ii. 



1 pC 




i 

ES 


ARTIST 

i -iuM4ER7 0<$IRIUJTIHG lABlL fPWCEl 


TItIt 1 








KIaventura 

BSS 7'7 7I3IUM LAlm ZUSSaSOW BMG HflRTE |1B 9E C07mD» j7 


K.O.B.: Liv6 


w 




31 


mat KEARNEY 


Nottiing Left To LoH 'i 


■It 






SILVERSUN PICKUPS 


Cfime^tts ^ 


■K 


g 




RODRIGO Y GABRIELA 


nouriQO T usuriow | 


A 






ll'i.'i' ill ROCCO DELUCA » THE BURDEN 


1 inm Tou ■□ run wmi 


F." 






BULLET FOR MY VALENTINE 


TKa OaI*a8% 

1 ne fomn 


r " 






in 
mm 






LEO DAN 


1 a HlalMtta ^1 
M.a nmoni 


la 


2 


2 


LOS TUCANES DE TIJUANA 


El Papa Da Los PoHRm ^| 


la 


7 


16 


UNK 

; . 7 /7-' 77'; .OCR i'7 9 = 


Beaf n Down Yo Blook ^| 


10 




II 


ANA GABRIEL 

7. ^77, 7 :^7E n'72t rE 55 


La Reina Canta A Mexico ^| 


11 


9 


64 


IMOGEN HEAP 


Speak For YoutmH 




43 


3 


MEG t DIA 


^mnviniiiy nuoi i^H 




20 


25 


LOS BUKIS 

.-77aLG t7 9Bl 


30Reci.wdo5 1 








BOYS LIKE GIRLS 


Boys Like Girls ' 








VICENTE FERNANDEZ 


La Trayedia Del Va(]uero 








COLD WAR KIDS 


Robbers & Cowafdi 


A 
w 






THE KOOKS 


insiae in / insiov mn 












YURIDIA 




10 






MATT REDMAN 

■ :'; SPARROrt lie 9Bi 




20 




33 


CARTEL 

7 ..^ j.jp EPIC BiBSO SOIV MUSIC its 9Bi 


ChrOftw 


21 


19 


6 


R K M. & KEN-Y 


Mutarptw*: SoM Out 




7 JMVERSAL LATINO PJSSl * 


22 


21 


51 


CALLE 13 

.. ii'.t3 voars ,7i 39. 


CaNc 13 


& 
W 


33 


15 


RAMON AYALA Y SUS BRAVOS DEL NORTE 


30 CorrkJos: Histories NortstiM 


24 


26 


2 


LOS BUKIS 

■ . . 7 ■ 11 VB'. 


La Major Colecctofi 


28 


23 


10 


JOANNA NEWSOM 


Ys 


28 


25 


49 


RAKIM 8 KEN-Y 

7 '77 "'CVE? J'll'.'ERSAL .aliriO I'S j;i 


Matlerplece. Nuesira Obra Maesira Q 


o 




3 


DEMETRI MARTIN 

CLVED- CEMRALMAA i ■ 3 3B CP Di'D ♦ 


These Are .Jokes ^ 


® 


§ 




NELLIE MCKAY 




20 


24 


10 


SIN BANDERA 

. ■ ■ 7.777-t oi9e5 ,16 98, 




lis. 


31 


15 


CHIODOS 

i:,.7 , :,ll 7 .„ , - 37 CD'OVDI .4' 


All's Well That Ends Well 




$ 


9 


SAY ANYTHING 

[ ,- 1 ; ■ 7 . 77',3 111 9B1 


Is A Real Boy ^ 








ISIS 

IPtCACBI '7 fa 


In T^e Absence Of Truth 


m 






28 


X 


DRAGONFORCE 

v. - .7.7 717 .. .77 tiBOiticijMe ITBSI 


Inhuman Rafnpaye 


o 


47 


2 


ALACRANES MUSICAL 


Urns Dv Oro ^1 


38 


34 


17 


GEORGE L0PE2 


Ef Mas Chlnyon 


o 


41 


2 


LOS ORIGINALES DE SAN JUAN 


UneaDaOro ; 




36 


15 


LOS BUKIS 


Llnaa De Oro 


'aa 


32 


4 


MIGUELITO 

iViQ ■ ■ 7 .. ■ . . . 9,j, 


MflS Qrande Que Tu 


><» 


37 


2 


LOS RIELEROS DEL NORTE 

■ -, -J 3i; 


La iin)or... coMccun 


o 


42 


19 


HILLSONG 

7,._-7ALlA ST£6mTY8BSJS.SONYMUSIC08BaCO,DVD|7* 


United We Stand 




1 


g 


PSYCHOSTICK 

77.77K 7 7,j[ 5..:.15 ,11 931 


we uouidni intnK vt A tiim 




27 


10 


THE HOLD STEADY 

VA37IA7.7 t(2 


J 

Boya Arid Girls In America ^ 




40 




ANA GABRIEL 


HIsloria De Una Reina 




E 


B 


LOS RIELEROS DEL NORTE 


Linea De Oro | 




49 


7 


RED 

. I.. 7 nn7 ,12 3Bi 


End Of Silence ^ 


O 




THIS PROVIDENCE 


Thl« Providsnc* i 




1 7V;S 066 |I3 9BI 




3a 


7 


REIK 


Seuencia ^ 


mi 


44 


14 


MONCHY a ALEXANDRA 


Exilos j 


IP 


« 


4 


ALEGRES DE LA SIERRA 

VIVA .7. .7 .77 .77 LATINO ' l ^7 


Duele El Amor ^ 




u-EirniT 


GOMEZ 

A-O 2'S47 ,.7 3B 


How We Operate 











^^^^^■■■BNG ft ENTERING l^^M 

Brazilian electro-pop band CSS, whose full name Iranilatos as "Tired Of 
Beif>g Seiy." tws enough er»ergy to entet Billboaid's Top Electronic Albums 
cturt at No. 17. Discover developing artists making tl^elr ir\augural chart 
runs each week in Breaking & Entering on billboard.com. 



I The besl-selllr^ albums by raw and developing acts, defined as those who have never appeared m the top 100 of The Billboard 
I 200. II a HaatSMkers titte reaches that level, it and the act's siibsequent albLims are immediately ineligible to appear on ttw 

Heatseekers chart. See Chan Legend tor rutes and explanations. 'C 2007. Nielsen Business Media, inc. and Nielsen SoundScan. 
I Inc. All rights reserved. 




Data for week of FEBRUARY 3. 2007 I For chart reprints call 646.654.4633 



Go to www.blllboard.biz for complete chart data 
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2 STEP ilm j^rt,, tiMll f«H i\ 
3OSOMEThHG'£jn0B(MPuDI!nnQ ASCAP.WB 
MiCiC ASCJW.'An1tWG«T0n8JFsrting, 



urn NO LDVF SONG ',C£rfii^ Mjsic Gov. 

"V ■ :ii rfrallFfiHffl 
ALOCATt alMMIfiUdcMoaBM'BWKaR 

Villi: BMi.TSa 

MMRILLO SKY :l4(n lew MUK ASO^^ 

)A»c 6Mt03 vlncBiWAssociteStS/Mnn- 
nrr Grl Mjst. SU'Bai 1« Bat Ont Uistc tSWi 
WM,CS*H10063 PC1P» 
AW 1 AM 1HJJNG YOU tM NOT G0W6 Ct^rts 

H.H1C10T3,PCPT.' ^ ■ 

AMIES DE QUE nVAYAS 

ANYWAY iMomrwd &M.V1I1 W-i 
ASCAPiSicty (W CV«. aSCAPi CS 10 



BAGPIPES CRYW ■ 



BEER IN MOtCa 
BEFORE HE CHEATS 




SESAC TunK SESAQ, HLWBM lH 
BE WITH YOU ■'..TVr':- Jr-AP.OemUne 

-MIlRSHSg 
lafwHjseASCAl^ 



VWt (SouUiM ASCAP/UiwnalNkK Coporatan 
jS»pk; 1030 fUMAna A^>K^ 

'^-B,8WfuiSliBcASCW,*m>, 



CIIU W WHEN VWK Sflen ^HDlKKr Sd?^ 



*I^ASCAP|,att»*/««,(lfiH56 

CMff OET BKUSit (nNkn JoHrs Pniducll^ 
mVA iHOtmxA BWlratonMux, M/hm 
Mvr^ ni EM*j^Biin Urn Produdnrs, 
AE&V tUi Airi agCApi. w. RBH M 
Cim LET GO iSor^s Ot UrM, 8M^ Wri^ 

tAii«C SM^ F-Jun Mjsc. 6MI|. HL ^4} 
CAffKE MUSK iT-^mn rAj9c F>J:t(srtr«. ASCiPi P8H 

CWUII WW LOW i&g B>g '-a ASCJJ.-ln 0. 
ASCAPftscE ffC Tftajce, ASCAP,1>w» Ujsic Ca- 

□or«on *SCAPJ ML fW 75 

CHMGEMElWGSc ' — 

ASCAP.£M April A' 
ASCAp.Undera 
ASCAP'trtT 

iishrn ASyf , 

MarcefAi;<i.ASCAP>tMei 
\t£c.aM'tqmiN Conic 

CHASINGCAI«!Hgl*.».„... 

CMOUUA jUoi De Ana, dlH/WmsMHa Uica 
SuiwrwAmolm nMwa. BMI) LTi i 
CKLE iBv^^tcfaelCK SESACWBMAsc, 
SESAQ'Sc^ )i The KH 01 B Ftt. SESAC^Noonlinw 

uUone Shnsne. ASCARfToem a« 

MK rWmL ASCAfYk^ 

COMEAMUNDTH 

TAjSC ASCAP'fIrt 

ASCAF.'HtfTwie ASC , 

lAinc USA BMl'Sovfl Uk, BM) RBH es 
COW BAM TO lilMonra Sengs, ASCAP/^ 
1^ MIS': ASCAf ,11 Bxca Ai Lun ASCtf /Umrw- 



A/'Undemoffl Songs ASCWMto Mac. 
AP.'M 1 l/E^Misr ASCAP/SIKii FnrtWl FUk 
n A£GV,'Amorta Cuns Mwilc ASCAP/Mtoiy 
fAiZA. ASCAP>tM eUA^OtyW^I UP 

IOCAfd!^LAeM6,W6MHIOO» 



SOU01.S 



HIOG%. _ _ 
COW « fWN iWic Cifti Use. BUM f^idal 

- tjumvu^ 



Uai!iASCtf>ncMgan Music 
CS41 



M^ifrt.ASCtf'/BftvMlcWscfUiHiti 

SESAt^iA^Bll^ FWSws^ASCM^^ 

MRnessfWMMStRi " " 



-. '■■o.^WifiMJ.fCPO'fA 
COME Wm^ ME /,rBlA(sc,SQAQSoREinnttKm 

--■:'_-i>Aw MiKicFWrt'^rxi 

COMO W KaIcES FA1.TA 
COHOYOHAOIETEKAAMAOO 

ASCAJ-' 

ASCAP,' 



SfrrCAN SURVIVE ifUMU) k'lttfHtS, 
BMICS48 

Sbr.BWMtsln, ASCAPi. < CS Kl 

BWUShMOMttnoiLicians, ASCAP;Q«A«ri 
ASCVMArashiPlttktfmg Bh|?3 CT" 



CUANDOBAJAUMAREA U.'SVOI U 4' 
CUPimCHOKBttD ;[;<.«:.'<: T^snt )/i>!>: 

ASOV/EMAjvil ASCAi>rtttaiwMlkra. 

ASCAP,>DirnensKral MuBC 01 1091 . ASCAP/RE(til8n 

ASW.'Odliafc. ASC*1, Hl HIOOW P0P4I 



DANCt UMCL DUKE (tew Trnts Pub^ 
DE VEZ a MES I Sx^'AIV I>scQS. ASCAP/Arjom tJua- 

m ASCAPijfla 

AOltFEnBfrW0Rli)irvr.T/<.U<il« SMllJEZ 

W.lS3^. Arv4:;Jl--i' v.r.-.i- '■•M.Strv'ATV 
I'M 3Mt ti^ti Wrfi ■ ' ' 
DMEOUEHES '-OKxe 

DMEaaiiE) >-■.>..■ V v., Lijotl 

ASCAPWC Seres ASCAPJ, Hl/lfflM, U 12 
DIXIE UUJtiY >BA BbCMnod. BMIG^^ 
?^.vi>,ft r. Iij.ti BMfOnjm Gidm. SESAOCKfKui 

mi'tny i"' ■^'■i'jei;w^nis,ASC*P)UZ5 
DON'T MANH^E lji V. ASWyBojiebh iUbif.'Un^ 
L'jrijm ASCABBoOopgeOoo 

DoirTMAnER ■ ''.■"'"■"'A^r..'.P.faT»xs 

ASLA- ■ . -iKHrgpoPB^ 

A DOZEN ROSES 1 YOU REMIND MEljEMI Afri 
ASCA^Suii I,' ASCAP.'/ttntf-ftirer- 
lint fwiiaiiu EfMlMass Ccntusw, ASCtf"). 
HL'ftEM R9Pl« 



EMX OOWl 1^ FM JUlKUl AneoEus F^0><>'4ng 
Oes«nee. BU'Sonos 01 UnMrsJlMii&rn Goocb^t 



FAMTASMA |U-.-.«r:al-Mjsca Unu EUSdliy RbomIs 
FU AWAY (^^-Ivrffljne Pittslwig BU'Am Ibw 



ill ^nfgs.SKADftmtDowi 
.;^inPUM!ftng 

lj..:Olf#W,ASWAW 
D.ASCAPJCSi! 
nUjscBMlCnnyFlw, 
|UllQtV%A^««^. 



ASCA-', 
AFEEUH L1HETHA1 . 

BMHeid|A» Jirtse Pub»ng 

ASCAP.'TWiiea AiBdt Modi. 

>Mbkk asCap.'Im aud t.^ ASC^jMemar Mac 
HJlSjyouie ASCAPi CLMHLH1IXI7.P0P5:fBM 

fl? 

mi H --ff "n:' H 

HNDMYSELF IN TOU i • ■ -vfl ,ufXfiMi&:. 

i&Z^-f , ■,. - .nviiiTB' ASCVl HL 

FH> OUT WHO TDUR FRIENDS AflE <Sc(n, ATV Aojll 
Rose BMlUti'dtt ImWt^. BMCveo^'fiMG Musk 
Puuishin» BHSagrabaaw Sonp. BMI). 

fOK HCmi MMA (Son»'Alv AcutlRoa. 
EMlAwnOHZxJMImrroblttMisic BMltwrtl 



SEStCSongiaUrfvmft SeSAC/li^ 



rn BWMIa Uaic SMSongs Of MndSMcpl PaolK. 
Bm^UMs YD^ Ftai«s,BM^bnce Combs FUl^ 

ASCa^.IMI April ASCAP/SOIVOeMWASC^.H 

FiflHT? 

GET V leuUM Get UMc eMWoonkne Ves. 

A<^tania%nrtn( niiisNni EMftrallv Rti^nQs 
ASCW.UnfWHdAKCr— ^- - 



Cdn<Dhteit,ASCAiPl.Hl/ 
A5CAP/EMIAt»iu^:A^ 



__ .leJirtwfliilBfinQ, 

A5CAP/EMI At»lt A£CAPy2S0O MUMc PH&irrn. 

A$CAPAirranii Use 6xpo«an ASCAPAniri V 

•' " B.BMltW- " 

- - 

BMlClWR.H10077:POP^e 
OGRniEUaiiCInK^ 
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BM/tMna Dale Songs, ASCAP). KjWBU HlOO 



Thj Cw. 3W'TOT<-t Ont mm Wu!i[ 

GOOOomfcnoNS ■ 

Mu'.i. 

GOTYOUHOME .■.dMM.l. ; . n-:.-^. 
OIBFUt StiAC?4joioii«; joJti, ay<..3iv 'WW' 
S» Hi(?7 Ftanom hAsc. BUVUnde Bcttr Mac 

flfVMUPAKffiiV UP p April. ASCAP/JuOr 
Carts FUilE^ng. ASCAnSb Rffa Uusc. 
ASCAP.'TMi iwAae gWUMnil MacCarpoalai 

£41 ASCAP,Fi°5a: UArld Mac, l&JfAjS&i& Miac 
PjOi!^r^.ASCJP,'YDiflQjeay**»cW BMfl.H, 

wnii 

Keys, ASCAPi, H 



niJolnuoeniPuCWMna EMCnerrrRhB 

■ " "-^inaBMfflWaactaooil 

L"rjes}|aiMltonFU> 



HERE ilN VOURSRMSI 



: BMl'Gamtii BAWSpccial 
APllnc«,ASCAP) 



HE SAID SHE SAID 



.M-jrjF^clEmrABC,aMfHeW5 
.'..-.ii tAtSdumHsglvMusK. 
.fg& GMWrifZLfeASOV^ 



HOUSEUKEInAI . > 

Miac [■■■.' .'.!•.■ 

HOW TO SAVE A UFE ,' 



ASCAP,tMIAj»-i JJ,;.. _ 

HOW TO TOUW A en AMte. ASt^^JeitfW 
Music ASCAP/lteftlMHiSinE 94) PGP 100 



A BacloMwd BMtwf^. BM) HL 



I CttL IT UWE (Sonp-ATV lOnes, UCAP/^M Aail 
ASCAP^WC llW^hatgiim aScaP/EMI BSdiiMXN]. 



(DOHTWRIITTO lEM SWrMOd. SMl'Bucl^, 
ASCtf.'fefTOW^ EMl'Arten BWWrtusofig BWlf|. H, 

FEVHffOKCAIOiAarv-TiTObnePuiadiing 

BM.A.n; Yiw &iId S0CSH2tnj-G SCCAKBttli 
D«wl SXVvSljck Mto Music SOCAH), iffiM, 
HI30 5OPCP38 
r I WAS YOUR MAM iScr^'ATV Tunes ASCAP^M 

F WE W^ A MOM Cnn Otsney. ASCAP)mOO B1 



I6UAL out AVER 

I JUST CAME BACK FROM A WAA . PiociKk IM'Q 

as:a-'V,.-. ■ ■ ■ .1 . - ; ■■eg aWl'PrKiais FTdu 
>A,^,: K',' . 
lltEEPCOMMGBAGK.''. a^IA^Dw Dotfi 
ASCAP,'.efire>' Sssve. B\(. So^ip C* Alncte*ep( Paahc 

I ni&nni WMT ME I Mcuh rui 0 GaU 
ASCAP.'Umeral Muse CopoQW ASCAP,'&U» Gse 
Music 8K%fiX)ntn%1jies,mwerCraivei. 
E^ACtri mi Must ASCA^L HbWBM »T» 
ru WOT fW YOU |£obtn.lM^ 

. _ _ „ lyMusiclrc^ 

W,l-:(;'r:t .^f-:r'.;] I'V'r k HlOO*? PO^ 
57 ^BH ■'- 

rWAaiRT ■ V ,i.^rCAP,.Rt(ell/ 

efii'ilLiii:.; .. ■.' -;iltiB 
■I m CQHGS ii:<.i3:il^^i;iFdiul. SMl'Nw FUitffing 
HEfti'Avnei-WtarK PuUtstaQ BM). 

■iTW mo jUtsiip Ccavcgni ei»SH-IHhe WW. 



UTTuerrof LIFE 



LOBO DOMESTICADO a;a,.'.J- i / :;tl 

LONDON BDIOGC i>-jxtKintJurMKtilljn«w, 
.■.-,-:.F ■■.^C*«SOttacRJllistAi, 

■ i . ■ n.Ff5i.ai*TlOTS0CtPllttsritr9 

aMcCiwIr&McCiriny 

LOST OKiCdrW Bm FUilHtmi ASCAP/EMI AM. 
ASCAPiWB Misic. ra^/AiTl KUhir Gorr On Bui 
furtnv^ASW/GaiFuMeMusc. BWFMn 144 1 

Mx,.: ^E::.i^:%j-<iTOPrDdu(»irhc,SESArf 

■ -1 « 

LOST WmtOUT U I j'e Em Thde ASCAP.'OosOtalUv 

UWt iiAE OR HATEME (F-*K VOURI) (Btg l>le Use. 



fUilGnng.A 




__ . ftjOiShrg ' _ . _ _ 
ASCApi H.'AW --y'f-.f "n!",3 

""aALLA^OFl SDL v/ .ip^tJiB 



ME ANO GOD 



JciCAP.OiiwsEa. 



MEMATAS ' 

MEMUEHOi ■■■ ■ I K 

ME QWERt WSAH , Acq V fOo ASCtfJ LT 27 

MIA "T. I-. :j: ASCAP.Ub Ctois. ASCtf.Urt- 

,-.ii',':.v w.*) a 22 

Ml AMOR POR Tl lUt EivUTTKrrt. BMII U 26 



MissiNG rou ?oo7 .AiwWacCofpoam SfACa* 



IRREEMPLAZABLE <$KIWSoivLASCA._.. 



Srf/i-if\(!j'.Tirg bMt'it ._ _ __ 

mm ilG'RuW, ASC*), KjWSM, hioo 
POP 2 REW2 
ISNTSHE.U.ui AK»P.artS«iffi,A£CAP,Oa1ie 
■■■■ I --i V ■■ II Luruf AsClP.'HatinHm.CDfP, 

[SUT t-mat Fi,xnrT>»»G IBeiaJva Miac, BWCWt 
. .n:,ir>:i WAWiriMatiTQFof 

.■.iiij ,1 . ■ ', ■ r 
rr BOSTON dm . ■ ■■ isMC 

SWT ,'. 

flJUSTCOWES NATURAL \: i • > .i .■ j ■•jtlsTi- 

"■■ ■ — lose 



Lf.>^c,ASCAI5,MWCS^ 

MONEY IMTHEBANK:PrirKEOIOu*Pl '' 
M 'A.:.'- ilFAtW eUOCKCa!, BMWSIiC 

III lAcjc BiJf M Con lABic ASfiAPAJdPWsal 
MjMCcwaiin fei HI, HI0056 P0P61.I1BH 

MONCr MWBI iLudKns Vum PUdWirQ. ASCAPAJro- 

rttnOWOTBttctaml BMO. H. HlOO 37. PC^ 

MYLOVE V. . .r, Lnfi A^jariae^^ 
A;LW ri;ru rltdlli, ASfiCwfc MaC ASWjWm- 
eaa^DHid^ FUHshngJIWCttl^ MMt Milk. 

46 POP 13- RBH IS 

— ■■ " *H Will ITn Bam Bf* 



MVirntEGim, t; .itoahs.: 



ilOOt^LI 




P8H 

ITS NOT OVER i . f-acfi PiTO 0«p U* Mac BMlt 
■ r rMtHApnl,ASCAP),«^»H. 




JUMP OIT (Cmn JM FWffmBbH^ 

feffSFU)IMPQ.ASCApSiWT»ft^ BM 
HBH61 

TO THE nrmM out Dsney, ASCAPi H M 
JUST ANOTHBI BOOTY SOMG SGFK ;iaiD 



KEEP HOLDING ON i/i.tii laots, SOtAH'AJmo MiBK. 

'O: v -^j \ticsfinu ASCAp.*dai Mac 

.■..Wl.i .'.■i-."fimCC2GPCP2l 
THE KILL (BURY ME) iWi^ MiRK 

■M.a'ivjK(iies,«cifl.WBM.P0PB9 

M.I jy'rD«ncn)Mar6*5rn0iEnei- 

a;:,;' .uruif Mac ascap) hl/wem.w 



_ . J2 Music PutWino BUOw tUm 

ASCAP/Jcftn Steele^ BM'ScnrfATV Tm. BM). 
HL'^BM CSS HIM SI P0P73 

N 

MEMPUEOECAMBUflME . , 

HOCK DE ENTIERflO ^NUESTRO AMOR) 

WSEpCELLA|MYSPACE[ 
NOTHING LEFT TO.LOSE 



mvm^ m t>« Fin^ Xva BWMac oi Sboe 

■ ■■ -13098 
UnoBli ' 

__ _ 4 b'.!.ai;uCdfKltl 

&M. 'he fiidel Piisioftna. BMi^ 

itcinjBMisc 

j5SitolLAS0 

ASCAP,$cis Ot lt«s. tiUP). WBU. Him 7?. RGH 13 
OOH m W iRrst AmuMoc Pp^ 

ASCAP/fMAp*,— 



REMEMBER THE NAME 
ROCI^ 

rap 52 

ROCKYOHIPS ■■■ ■ -..-..■'.Irai Ki,.A-'}-Cj\> ITW 

! ■ ■ ■ Mir flea CoUeciovASiViW 

RUBBERBANO BA-HKS llaylorll^HadFUiltthini. 

-ir.VBM0l«H75 
RUkAWAY LOVE i^c-sMuSKfttttfiina 

I - LAP.itaiiMyMac.ASCAP/Sllch 

hr, nMi 1 Tr-t,;;',ra, nlA'ScngsOIUiMrail.BM), 



THROUGH GLASS 



THROW SOME OS yMtae Uuu; A^.i-Ar'. Soiai v( Ln- 
.irt* iiAVTMrTi5l);fPiiDi'firB.»imicoWac 
eM."TOC'iVrd3«nfF*rfc HMILHLH1007&. 



THE SAINTS AAf COMING 
SAVE ROOM ■ 



r.PRatWABn 
BfAClKn-fRltv 

.'.-.-t.^iBHeo 

SAY GOOOeVE mU Vuui iti^BaWws L rir 

.. .r. SESWvWocrtfreSoufi 

ASCAP<fMIAcnl,ASCAf'. 
..«>.HioerBA« Ml ■ " - 
/POP44,raH47 
SAYlTFnGKT F'CjistVDASCAPAInKtejCn 

' .'■.■^■V?'xl^''" 

SIK 0 PARECER i '.'I 
SETTlW.Aiiilw VQi 

leg .ASCAP;- 



SHE? EVERYTHING 



SHES LIKE THE WIND .EMaitfmaoa BfUVRaiM. 

vvxeM),TrHiooej,Fo- 

SHDRtlE LUE MINE .'untfCtnioiieMac, 




TODO SE DERRUMBO - 
TOO LITTU TOO LATE 



ifil WiCnjtoBm 
wstjjgvAW™ BM) HIOO 

&P0PB8; RdH is 
— ™ie Mac. ASCAP.Iiaua. ASC»P) LI i 

yOnenMMt.. ASCAPlLTS 

TURN THE FAfiE -.I'.' ri: SU JcnJcnlm 

■ ■: ■■■■,iir,|FeM90 

TURNYAOt/r '.1,fj: PU&isfwo, BWCKtW 

. : .hwMiCtews 
,-, /^AP.CMweMusit 

'M m BtolMWfl. BIAW And 



D{BU«iGifMacBMy*wair» 

Ve. BMVINkm^mvtvK Puttitm BW^h Fib- 

jitflJim.MltlJ9ltP(»>!0 

n>^>«:>x dh«^50oiF\Aimni, BM 

mP.Orti Boys F«fchin» X 



H Bp*-?" 
USED TO BE MY Gim. P-jt^ 



U SHDULDA SEEN HER ON MTSPACE 

U 1- URHMib m [vaihAcoJ bUlP'TKtadePljMEn- 
raBM'MrjloreAS S11M>UaI Mac ASCApli;^ 
IfrW Puuiihry ASCAP) HL HIOO 93. POP B1 



AsrAPLHi.wat "-"Tio III is rsh i7 

SHORTYSHORTY m, f .■ i " 
SHOW ME THE MONEY 



SHOW ME WHAT YOU GOT 



SHOW STOPPER i mivi Bajcuwa 

^i;<.StS*C.fra>iP»rtMuS-L 
•^cJaSP/JtsatJait 

SDBJNE HO ^^nl Arfoe Use PRSWG Sengs 
ASCAP. DsnttHMSer^ASCAf','EWA(inl 



WAITAMINUTEMTFmBttcn ASCAPjWBMac 

•fV MitSlr aSW'Uriwal ^lBe Ccrpo- 

^^1 -^.v/?*/ HIM* p:p?^ 

WAITINGONTHEWOfUTOCHAMiE " . .'.'V 



A£W.U1i tall. A^jtlMna&OMi.aMiSar^Ct 

Mb^ AjCAPI, fWiw. HIOO SLpOP 12 
lUUtlr OUT 1x>&iulF/ BM) HIllO 16, POP 30 RSH 



^UndsnkosSofffi WASTED .^.u mi :'cErgintltem,et«ScnBOl 

.ir.x Mow MusirASC#;Atno iti,v-^, Bf/WTrei^dmertn nil>i>«nBiiM&- 

''iT Music ASCAP^tekFoirttn ImUacj^^fBPJAirvisUlQnASUP). 



SMACK THAT i 

SHOWKHEYOHl) 
S(KJI 


:.-^VkBK. BTASnsQiLn- 
i: ASCAWiroa ASW.'&cii 
ilMusitASCJtf'vHl.HIWB.Lr 

- ij(ii'L,*rvin fi*^ 






vwiiNiciRrjui 


SPOKEN LIKE A MAN 












STAND ■ ■ ■ ■ 


'.UAi&ASApjtim«UIMi»; 


STARTIN' WITH ME . 
STEAUNG KISSES 


'1 CS36 

.i^-GMGMacfUriiding. 

■■■'a'.rMWr<j9«((tRic«c 

.■'.■ir:,-,i-«MuW,BM) 

.ASCAP,'M«aTe 



B YOU IMto Cub Mat BMmmsonQS 
'•'•'-|BFrOTni(WSBN5use, 

8M). 



WELCOME TO THE BLACK PARADE 



. .. . jilUacCeflD- 
: SESACSmphTlcUyOI 

^^iinSESAClfi! Deans ik 



WHAT GOES ARDUIIO COMES AROUND 



STREETCORNER SYMPHONY 



STUNTIN UKE MY QAOOT , Asm PiaUMng, 

.-■ .1:- ■■ : i_ ■ , - -.p;il*iieyi£d<, 

STUPO tiai ^iBMlSongs 01 Unwrai 
'^Hnee ASCAP tt(!£& Mac 
rv JSCS'.'BwBBraft ASCAPI, hMbw CS 



/nnM.ASCAP/0 ~" 



SUDMNLVI SEE ^ ry. 
THE SWEH ESCAPE ■■ 



AP/MimD«mi 
APflBttfturtiinf 

W,WBM.flBH 




fUritfHw, ASCAP/Smoe Mow 

-J.RBHK 
.MaiPU^trnj, 



KMC KONG <M Sa ASCAP/lMerm Mac Coqn- 
ralcr ASCAP,l.l □ AStW.Lji fleacc ASCAP'Twwce 
Put^lGIlrxJ,A^CAPV■UPubl5^tn9 ASCAP) liMlOO 
S2PCP9/ Piii-Je 
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« BactaHxxl {panadv SOCATlftiil TTie Suni. 
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SMLWn.' : "■'-. ■ ■ i:;:'.! rrrtt^i Mua:CarKra- 
5nn A.SI ■■■■ '.' -.A^' FuiCrcK BfJl) 

-i 

UPttCHE PERfECIA .(] ..y!WA)L!32 
AUPRIMEnAPEnSOHA<::a.-J ascap.Svbmsc 

AscAf 1 ii ia 

LAST OOlUA (FLV MWn] iBq UM Mac. BMII CS 



USTHGHT : I 

ASCAp.? :\. I 

1^ 

9Ml^.. 
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LETS R[De :■ ;-■ ■ I ■ ■ ^,13= F^jhtsMng 

■■■■ MMuyc.ASCSPl 
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UPS OF AM ANGEL . . . 
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For ad placement write to classifieds(a)blllboard.com or call 800-223-7524 
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HELP WANTED 



ROYALTY COMPLIANCE EXAMINER 
THE HARRY FOX AGENCY, INC. 

HFA is the foremost mechanical licensing, collections and 
distribution agency for U.S. Music Publishers. We currently 
have two opportunities for Royalty Compliance Examiners to 
conduct royalty examinations of our licensees to determine 
any areas of underpayment. This position will also assist 
outside examiners who perform royalty exams on HFA's behalf. 

The qualified candidate will have an accounting degree with 
3-5 years of audit experience, strong analytical skills, good 
communication and writing skills, a strong understanding of US 
copyright law, proficiency in Excel, Access and Word and the 
ability to travel. Mechanical/Digital royalty accounting knowl- 
edge is a plus. Please email all resumes to iobscSharrvfox.com 

The Harry Fox Agency, Inc. is an equal opportunity employer 



Display Advertising Account Exec 
Billboard Magazine/VNU Business media 

Billboard is looking for a Display Advertising Account Exec (magazine) 
person to work within our sales team and report to the Neilsen Company 
Marketing Services Team. This individual should have a passion for music 
and have some experience in media sales. Music industry experience a 
plus, but not necessary. Responsibilities include selling display advertis- 
ing, vrorking with our specials team and working with the Marketing 
Services Team xmder our parent company Neilsen Business Media. 
Excellent entry sales + growth opportunity. 

Display Advertising Account Exec will: 

• Track their daily sales activity using a CRM tool 

• Focus on existing transferred business and develop new business 

• Work with the outside sellers on Special Feature sales 

• Report to the Marketing Services team and adhere to best practices for 
aggressive sales growth 

The job demands a self-starter with the abiUty to juggle multiple projects 
and deadlines, the flexibility to respond to the unexpected, and good 
humor under pressure. 

To apply please email a cover letter and r^ume to 
classifie<ls(g)billboard.com, no calls please. 
Please put 'Display Sales Account Exec" in the subject line 

The Neiisen Company is a global information and media company with leading posi- 
tions in marketing and media information, business publications and trade shows. 
Its widely respected brands include ACNielson, Nielsen Media Research. Adwe«k. 
The Hollywood Reporter, among many others ^IH ■ 

T\ie NeiUen Company promotes and enforces an active policy ^5llllB^J^il^J 

of Equal Employment Opportxmity (EEO) for aB individuals. nicISCH 

For more information on our brands, please visit . . . 

www.vnu.coro Nielsen Business Media 



COPYRIGHT 
ADMINISTRATOR 

Music Sales Corporarion an inde- 
pendent music publishing company 
seeks a Copyright Administrator. 
Responsibilities include copyright 
registration. CWR clearances and 
research. Knowledge of Copyright, 
Mechanical and Performing Rights 
Organizations required. Counter- 
point a plus. Email resume to: 

gl oria.cruz@musicsate s.coin 



Human Worldwide in New York City 
need.s a full lime music (studio) manager 
to maintain the appropriate operation of 
the studio. Bachelor's degree in musk 
related field plus six months experience. 
Competitive salar)'. Fax resume to 
(212) 352-0210. 



VOLUNTEERS NEEDED 

Interested in volunteering at the 
most important music industry 
upcoming events? Billboard 
Mobile Enteilainmcnt Live - 
Spring March 25-26. 20(17 
Orange Count\' Convention 
Center Orlando. Fl. 
Please contact: Courtney Marks 
cmarks@billbqard^com 

646-654-4652 , 



DUPLICATION/ 
REPLICATION 
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NEED CDs? m CHOICE IS 
CRYSTALCLEARUk 



1000 c»> • tnmim^^^mm 



1000 PKOMO CD MU • .1 

1000 DVDi • %Mmmmm 



TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 



www [mSIRUII RBIUS [QH ■ I 8GI1 8811 Ii0>] 



NOTICES/ 
ANNOUNCEMENTS 



CALL US TODAY 
AND ASK ABOUT THE 
BILLBOARD CLASSIFIEDS 
INTRODUCTORY OFFER 
FOR NEW ADVERTISERS! 

1-800-223-7524 or 
dassifieds(a)billboard. com 



PROFESSIONAL SERVICES 



N-HousE CD • DVD • VINYL • CASSETTE 



300 ^a. 

IOOOpSS.: 



$775.00 
$1099.00 



huhdes I <olot booklet i 

I foiot CD labet liom ptini loady 

film, iewelbax, thiinkwiop 

Imludss: 4 toloi booklet i 
?-(olor CO label from firini-teadr 
Mm. lewelbox, thtinkwiap 



D.J. VINYL RROMO 

I OO I 2" viNrt S799.00 Add.h<»i><,i ip'>: si 30 oo<h 
SOO 12" VINYL 81,279.00 matDa sno.oo 
1000 12" viNri 51,889.00 uosocji 

PACKAGES IHCIUDE WMlIt JACKH «/ HOU • MASIUIHG • tULl P«MISVM6 • 
Ihl Ptf SSIHGS - 7 COIOB LABtlS [iwl. bmkgiound) ' SHIltHiCWIlAP ■ QUICII lUBH ABOUMD ASM KW OUt Hg IBOCWJIC! 
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Call today for 
your free catalog! 

1-800-468-9353 

www.dlscmakers.com/bb 



^ DISC MAKERS 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

Wh4B othsr pMpte are raising their orices, «v« 
are slashing ours. Major label CD's, cassettss 
and LP's as tow as 50t Your choice from the 
most extonslve ItsQngs svaHabto. 

For fr** olakxi caH (60B) S»0-«000. 
Fax (flO>) nO-0247 or 1 ' 



P.O.B 



K A Trwiton. N J. OUftl-OOM 



Call attorney Jeffery Leving 
312-356-DADS or visit 

www.dadsrights.com 



DO VOU HAVE A ' 
PROFESSIONAL SERVICE YOU 



WOULD LIKE THE MUSIC 
INDUSTRY TO KNOW ABOUT? 



OR CALL 1-800-223-7524 
AND GET A FREE LISTING ON 



T-SHIRTS 





FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

ii/ww.bsel(sfaie-hsHoii.m 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. -520443-0100) 



For Classified Advertising Rates 



email: classifieds@billboard.com 
or call 1-800-223-7S24 
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Billboard. 

DIRECTORIES 



The Definitive Source for Industry Information 



INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with over 13,000 listings of key personnel and 
other Information about every major and independent record 
company, video company, music publisher, digital music com- 
pany and seller of products and services for the entertainment 
industry worldwide. A powerful tool. $179 

INTERNATIONAL TALENT & TOURING GUIDE: 

The leading source in the industry for information on all 
aspects of the music business. More than 30,000 listings in 
all, including leading facilities where artists perform, agents 
and managers, artists, sound and lighting services, instrument 
rentals, security services, merchandisers, and virtually any 
service or supplier you'll need when going on tour. All listings 
ore A to Z and fully cross-referenced for easy searching. If you 
book, promote, program, or manage talent, this is a must-have 
for your business. $ I 39 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, tape disc services, 
A&R, music services, industry web sites and more with over 
6,700 listings. $15.95 (Shipping included) $18.95 overseas 

INTERNATIONAL AUDARENA GUIDE: 

Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert 
Halls and New Constructions. PLUS, the complete FACILITY 
BUYER'S GUIDE listing those who supply and service the arena 
industry. $99 

RECORD RETAILING DIRECTORY: 

The essential tool for those who service or sell products to the 
retail music community. With over 5,000 listings, this directory 
is the most comprehensive compilation of record retailers, fea- 
turing independent and chain store operations, chain headquar- 
ters, audio-book retailers and online retailers. Listings include: 
store names and addresses, owners, operators, phone and fax 
numbers, e-mail addresses, chain store planners and buyers, 
and store genre or music specialization. And its handy 6X9 
inch format makes it easy to carry and easy to use. $2 1 5 



Billb«<gl_. ^ 

- m 

^^international I 

Buyer! 

Guiae 
2006E 





Billboaid 



.007/NrERNATIONALGU\Dt 




~ imrTBiMiaiKMniainf KHiFwrammimrmia 

KliriHS flM KnOBaU, llftUI tlVM, IJUIWTE I TON KTTT 



9 > 




Billboard 



hRECORD 
RETAILING 
DIRECTORY I 

cmnETEttinTO 
HUSK <m»i. aum 

UOOHWKniUIS 




i ■ STADIUMS ■ EXH 



RS - NEW CONSTRUCTION 




BY MAIL Send payment plus S9 95 S&H (JI4 95 Canada.W 95 inlemallonal wdersl with tins ad to 
Billboard Oirectoncs P.O Box 15158, Norllt Hollyivoofl, CA 91615-5158. 

Please add appropnate sales lax m CA. DC. FL, GA. IL. MD. MA. MN, MO, NJ, NY, OH SC, IN, rx & 
CANADA Orders payable in U S lunds only All sales ate llnal. 

Also available on CD ROM or mailing labels, lor inio email: mwicsncnBvnijbiispubs.com 
For advertising opponuniiics call 800-223-752'l or email jscrrelteabillboard com 
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Canadian 
MC Bdly. left, 
rocks his new 
single "Pressure" 
from upcoming 
album "Revolution" 
with R&B superstar 

GmUWfeW. MOTO COUHTESY 
Of JfLfFUr* HAGERMAN 



LrilC.rjLj.j L-Lir Adrian 
Graniar strikes a poso Jan 
19 at the Gibson Guitar 
bcxJth at NAMM 2007 in 
Anaheim. Calif, Grenier 
spent tin>e visiting with 
guests and fans at the 
booth during the ctay 
mono COURTIS OF 





RMl Hot CM Pmppm drummer Chad Smith, right, made an 
appearance Jan. 22 at the Musicians Hall of Pame & Museum in 
Nashville. Smrttv pictured here with Musicians HaH of Fame & 
Museum president Joe Chambers, is donating several one-of-a- 
kirKl items to his exhiijit at the museum, which will include gold 
records, stage ckjthes. one sock, photos and other Peppers 
menwrablli& pmoto courtesy of *l*n h*¥oo 





Fat Joe signed a worldwide publishing deal with Reach Global Music Pubtishing for his 
album "Me, Mysett & I," winch includes the hit " Make It Ram. " Pictured, from left, are RGMP 
VP of creative Rashidt Hendrix. RGMP VP Scott Rubbi. Fat Joe ar>d RGMP president 
Michael Closter 





Celtic Woman rocently 
' celebrated the platinum certification 
of iti self-tilled debut album on Manhattan 
RDcofds at EMI s offices in Los Angckfs. Pictured, 
from left, are Celtic Woman's Maev and Orta, mus*cal 
director David Dovmes. arxj Celtic Woman's Nalread. 
Chloe and Lisa ='0-a courtsvo*^ wireimac-eccm 



Barry Hanlow was presented with a ptaque comrrwmorating the platinum sales status ot his Na 1 
debut "The Greatest Songs of tt« Fifties" and gold status of his Na 2 debut The Greatest Songs of 

the Si)(tie<' P^rtnrpd nt fKp pfT>.f>nt,i»>on whfh tno^ oU^c^ ti.irl-vt.iof M M,■>d■^on Souflfp n^rdfn m 

New 





Tommy 

Lee Tr: 



Seminok; Hard 
Rock Hotel a 
Casino in Hollywood, 
Fla , before taking the 
stage with his band 
Rockstor Supernova 
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SYNCHRONICITY 

Nobody's saying anything, but rumors are swirling that the 
Police will open the Grammy Awards telecast next month in 
Los Angeles, similar to Simon & Garfunkel's surprise ap- 
pearance at the 2003 ceremony. A Grammy representative 
did not return a request for comment by deadline. A 
Pohcc/Grammy moment would seem Hke a logical kickoff for 
what is widely understood to be a 2007 reunion tour from tlie 
group, which has been dormant since 1986. Stay tuned. 

•KE FATHER LIKE DAUGHTER 
As EMI Music Publishing chairman/co-CEO Marty Bandier prepares 
to vacate his seat in a couple of months. Track hears that his daughter 
Jennifer is about to launch her career in the entertainment industry. Ms. 
Bandier will officially join boutique entertainment PR company Oui 2 Public 
Relations in the coming days. Already, she has her eyes set on wearing her father's 
crown. On a recent trip to Atlanta. Jennifer was seen talking PR with hip-hop producer Toomp 
and Young Jock. Don't forget: She once called the ATL home; that is, during a stint managing supergroup TLC. 



STAX GETS ITS GROOVE BACK 

Concord Music Group's nn itali/aEion of Stax Records is 
jumping uito full swing. In addition to signing Angie Stune 
and its earlier mainstay Isaac "Shaft" Hayes. Stax has added 
two more singers to its roster: Leon Ware and N'Dambi. 
Ware is best-known for his writing and production work 
on Marvin Cave's "I Want You" album. He's also collabo- 
rated with Quincy |ones. Minnie Riperton and the Isley 
Brothers. N'Dambi. well-known in R&B's indie scene, i.s a 
former backing vocalist for Erykah Badu. Look for her and 
Stone's albums in late summer; Ware's is slated for 
spring/early summer. 

In signing artists. Stax VP of A&R Collin Slanback says 
the new Stax is looking for heartfelt music and real musi- 
cianship. "We need to give people more of a variety in black 
music to listen to. " he says. "What we sec in today's music 
is an approach that is pretty much way too common. When 
you look at the '705 to early '^s. everyone was in their own 
lane and nothing sounded alike. We at Stax would like to 
get back to that." 

As reported earlier on billboard. biz, the venerable Mem- 
phis label formally begins celebrating its 50th anniversary 
March 1 3. with the release of a deluxe two-CD set featur- 
ing tracks from a who's who of soul that includes Hayes, 
the Dramatics. Staple Singers and Mabel |ohn. Two weeks 
later. Farth. Wind & Fire's "Interpretations" CD arrives (see 
story, page 40). Wrapped around all this: a yearlong salute 
to Stax s 50 years via concerts and exhibits presented by the 
Memphis Convention & Visitors Bureau along with non- 
profit Soulsville USA. 

DEMAND YOUR 'LATE NIGHT SPECIAL' 
For fans who want and demand it. Pretty Ricky will be 
only too happy to give them a "Late Night Special." 
Putting a user-generated twist on the traditional tour 
concept, Atlantic Records Group is partnering with San 



Diego-based Eventful.com to map the stops for a na- 
tional tour that kicks off in mid-March. It's all in sup- 
port of the group's Jan. 23 sophomore release, "Late 
Night Special." On Feb. 5, Pretty Ricky will announce its 
1,000 Demand Tour Competition in which fans will com- 
pete to have the tour stop in their city. Once a city nets 
1,000 demands, Pretty Ricky will book the show. The 
quartet, which plans to tour for a year, pledges it will 
perform in any city that hits or goes beyond the 1,000 
mark. Not a bad way to truly gauge an act's grass-roots 
popularity, eh? 

HAIRSPRAY IN THE OUTBACK 

If you loved the music and the wigs in the cult hit movie 
"Priscilla Queen of the Desert." get ready for the musical 
to invade these shores very soon. Track spies in Australia 
report that the show is playing to sellout audiences and is 
now preparing to travel overseas, inchidinga possible run 
on Broadway and/or the Las Vegas Strip. Tlieshow is packed 
full of "camp" and club classics, including " I Love the 
Nightlife." "Finally," "Shake Your Groove Thing," "I Will 
Survive" and "Never Been to Mc." And yes, like the movie, 
the musical is very big on coslumes and. of course, hair. 

JOAN DOES KIT AND THE WIDOW 
British comedy duo Kit and the Widow are busy prepar- 
ing for their debut at New York's Joe's Pub. Those that 
caught the duo opening for Joan Rivers last year know 
what to expect: Noel Coward-esque skewings of modern 
life, pop culture and politics. Indeed, this is the kind of 
old-style cabaret that intertwines acid tongue lashings 
and witty parody songs. In a reversal of roles, Track hears 
that Rivers, so enamored of Kit and the Widow, will open 
for them at their Feb. 5 gig. Of course. Rivers being Rivers, 
she may very well show up at their Feb. 9 show, too. She's 
that kind of gal. 



Executive 



EDITED BY MITCHELL PETERS 

RECORD COMPANIES: The Buena Vista Music Group 
Europe, Middle East and Africa appoints Martin Morales 

to executive director He was head of content at iTunes 
Pan Europe. 

Universal Music Group names Tegan Kossowicz senior 
director of business & legal affairs in the royalties and copy- 
right division. She was senior director of business & legal 
affairs at Famous Music Publishing, 

Universal Music Group Nashville names Joe Fisher 
senior director of A&R and promotes Stephanie Wright 
to director of A&R. Fisher was a day-to-day manager at 
Lytle Management, and Wright was a manager in the 
A&R department, 

Warner Bros. Nashville promotes Peter Strickland to 
senior VP of sales and marketing. He was VP. 

1720 Entertainment promotes John Michael Howcott to 
A&R director. He was coordinator. 

EMI Group names Jean-Francois Cecillon chairman/ 
CEO of the new EMI Music International division, and Ian 
Hanson COO of EMI Music. Cecillon was chairman/CEO of 
EMI Music Continental Europe, and Hanson was senior VP 
of the chairman's office at EMI Music. 

Hollywood Records in Burbank. Calif,, appoints Jonathan 
Haft to senior VP of business affairs and Joey Scoleri to VP 
of alternative and rock promotion. Haft was a partner at law 
firm Lapidus & Haft, and Scoleri was VP of rock promotion. 

Sony BMG Music Entertainment names Mack Hill VP of 




music licensing. He was VP of film and TV music at Sony/ 
ATV Music Publishing 

RADIO: Premiere Radio Networks promotes Amir Forester 

to senior VP of public relations. She was VP. 

PUBLISHING: Notable Music names Damon Booth VP He 

was senior director of A&R at Warner Bros. Records. 

DISTRIBUTION: RED Distribution promotes Danny Buch to 

senior VP of promotion and artist development- He was VP. 

TOURING: Live Nation promotes Bruce Eskowitz to CEO of 
North American Music. Jason Garner to president of North 
American Concerts. Russell Wallach to president of alliances. 
Don Watson to executive VP of House of Blues and David 
Shuman to executive VP of North American Finance. 

Global Spectrum names Todd Mitchell GM of the 
American Royal Center and Kemper Arena in Kansas City. 
Mo. He was assistant GM at the arena. 

Madison Square Garden in New York names Scott 
Richman senior VP/GM of MSG Interactive for MSG Media. 
He was VP/GM of programming at American Online, 

MANAGEMENT: Vector Management m Nashville names 
Faith Quesenberry manager She was founder and presi- 
dent of Curiosita. 

The Firm in Los Angeles ups David Rodrick to manager 
He was a junior manager. 

DIGITAL Brilliant Technologies appoints Andrew Nibley to 

lead the company's newly formed Qtrax advisory board. 
He currently serves as chairman/CEO at Marsteller 

RELATED FIELDS: Handleman Co. names Jessica Brodsky 
assistant VP of processing and control in the product man- 
agement and logistics department. She was assistant VP of 
budgeting and forecasting. 

Liberation Entertainment names J. Alan Davis VP/head 
of worldwide business affairs. He was president of 
Periscope Ltd. 

The Motion Picture Assn. of America names Seth Oster 
executive VP of communications. He was a partner at 
Entertainment Strategies Group. 

Send submissk>ns to exec a billboardcom. 
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MOBILE ENTERTAINMENT LIVE (FORMERLY MECCA) - This one-day event at CTIA 
WIRELESS 2007 encompasses the current state of mobile entertainment and what the future 
might hold. Guided by Billboard's global editorial team, CTIA and an Advisory Board of indus- 
try experts, attendees will discover how they can participate in. and profit from, the mobile enter- 
tainment revolution. Learn from and network with the visionaries defining the mobile space 
today and gain development, marketing and consumer insights from leading analysts and end 



POWERED BY 



Billboard The Itewa 



Register Today! 



Get the 360-degree look at all wireless content and 
applications, including mobile gaming, TV, video, 
animation, messaging, marketing, social networking 
and more. 

PROGRAM HIGHLIGHTS INCLUDE: 

• Carrier Keynote: Strategies for mobile entertainment in 2007 

• Handset Heaven: The latest technologies & services and how 

they effect consumer electronics 

• Content Kings: Entertainment brands create and deliver mobile 
entertainment their way, often in ways far different than what 
the industry expects 

• State of the Industry: Current state of mobile corwergence 

activities in music, film and gaming industries 

" Surprise Celebrity Guests: Artists most heavily engaged in 
wireless content— hear their side of the story 



MARCH 26, 2007 

ORANGE COUNTY 
CONVENTION CENTER 
ORLANDO 

. . mobilB 
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IN ASSOCIATION WITH QuIckPtay 



For more Info including 
sponsorship opportunities 
and how to register visit: 



WWW. Bi 1 1 board Events.com 
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CORPORATE SPONSORS 



CTIA WIRELESS 2007 



The world's largest telecofnmuriicalions eve<M dedicated exckisively to wireless, conver- 
gence and mobile romputing technologies, covering the entire industry from network 
rnfrastructuie to microprocessors to applications to content to erKJ-user hardware. 

March 27-29, 2007 Orange County Convention Center. Orlando 
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NETWORKING. DATA. VOICE. 

Qwest is changing the landscape of business communications. 



No matter the size of your business, think Qwest for all of your communication needs. We offer a full suite of customizable business-class products and a 
quality of service that's chosen by 95% of Fortune 500* companies. All of our products are innovative and scalable, like Qwest" OneRex ■ Integrated Access, 
which dynamically allocates bandwidth to meet the real-time needs of your business. Call for a consultation today, and find out which of our advanced 
solutions would best fit your business. 



Ask about Qwest OneFlex Integrated Access. 



• A dedicated T-1 connection for local, long distance and data 

• Prices starting at S407 a month (with promotional discounts) 

• Includes installation and Integrated Access Device 

After bill credits; excludes taxes, surcharges, and other fees For qualifying customers with two- or three-year 
commitment. Long distance to non-IA customers is additional. 



Get smart business solutions from Qwest. 

1 888-273-8990 qwest.com/integrated 



QWEST 
BUSINESS 
SOLUTIONS 



Qwest 



Spirit of Service 



Free Integrated Access Device: Otter may be iviltidrawn at any time wiltiout notice OneFlex ' Integrated Access: OneFlex' integrated Access is availatle to business customers in selecl areas across the continental U.S. Minimum one-year temi commitment 
required , Early termination cliarges may apply. Monthly charge and activation fee based on configuration and contract term selected H/linimum 6 lines required. Long-distance calls to non-Qwest integrated Access customers are additional. Additional equipment 
may be required. Other restrictions may apply Call lor availability and complete details. Free installation and promotional pricing discounts Offer ends 301/07. 
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